ANEW VIDEO GAME WORLD 
OF SPECTACULAR SIGHTS, 
COLORS AND SOUNDS 


BUCK ROGERS™: PLANET OF 
ZOOM" is the thrilling new space 
adventure game where “action” is 
an understatement. Excitement is 
the name of the game as the Buck 
Rogers in all of us pilots a remote- 
controlled spaceship through the 
Planet of Zoom™ 


Fantastic gameplay graphics, great 
sound effects, intense action, and 
unique player controls all combine 
to make the game as super as the 


~BUCK ROGERS hero it is named for. 


Using a 2-level speed control and a 
responsive pilot’s control stick, Buck 
Rogers races his ship into and 
through heavily armed Channels, 
through formidable Smasher 
Tunnels and around the towering 
spires of a Cosmic City. Buck 
Rogers banks, dives and climbs in 
pursuit of bizarre alien ships and 
ground forces to reach his climactic 
scene and primary target... the all- 
powerful Enemy Source Ship. 


BUCK ROGERS is the Super Hero 
of all time, and Buck Rogers: Planet 
of Zoom is SEGA’s newest 
SUPERGAME. For more informa- 
tion, see your authorized SEGA 
distributor today. 


Cockpit model adds realism to 
BUCK ROGERS ™ the video game. 


BUCK ROGERS" indicates trademark of the Dille Family Trust. 


© 1982 The Dille Family Trust 


BuCcK ROGERS CONQUERS 
THE PLANET OF ZOOM 


In the 25th Century, Buck Rogers is 
confronted by a wicked Warrior- 
World... the Planet of Zoom. Itis a 
gargantuan out-of-orbit world that 
devastates everything in its path, 
and is ruled by an evil Source Ship. 
Buck Rogers’ mission: To destroy 
the Source Ship and liberate the 
Planet of Zoom. 


© 1982 SEGA Enterprises, Inc. 


SEGA ENTERPRISES, INC. 
2029 Century Park East 

Los Angeles, CA 90067 
(213) 557-1700 

TWX 688433 


SEGA ELECTRONICS, INC. 
16250 Technology Drive 

San Diego, CA 92127 

(619) 485-0910 

TWX 910-335-1621 


SEGA ENTERPRISES, LTD. 
#2-12 Haneda, 1-Chome 
Ohta-ku, Tokyo 

Japan 

TLX 781-22357 


SEGA EUROPE, LTD. 
15 Old Bond Street 
Mayfair, London, 
England 

W1X 3DB 

TLX 851-25512 


Upright model: 72" high, 32” deep, 
25%" wide. 335 Ibs. 
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TOP VIDEOS 
Arcade Locations 


Eleven of 303 videos (37%) with a response rate over 
ten percent have above average performances. 


Rating 
Mar.15 Mar.1 Feb. 15 

* 1. Pole Position/Atari ........ 100.0 100.0 97.4 
* 2. Popeye/Nintendo.......... 83.0 84.4 - 

3. Joust/Willlams.:. 3... 03... 77.6 79.6 88.5 
* 4. Q’bert/Gottlieb ............ 77.0 77.9 85.5 

5. Jungle Hunt/Taito ......... 64.5 — 75.1 
* 6. Moon Patrol/Williams ..... 63.6 62.8 78.0 

Provisionally Rated Videos 


(Above average performing games, with 
a response rate between 10—25%) 


Arcade Locations 
Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
Time Pilot/Centuri ........... 91.4 90.1 100.0 
Front Line/Talto .323s......... 83.0 79.8 86.1 
Super Zaxxon/Sega.......... 75.1 83.0 78.1 
Baby Pac-Man/Bally ......... 72.8 79.5 79.9 
Millipede/Atari .............. 71.3 = 75.7 


NOTICE: The sole purpose of this survey Is to 
determine on a regular basis the top performing 
games in the country. Any attempt to use the results 
of this survey for any other purpose is unauthorized, 
wrongful, and misleading. 


TOP PINBALLS 
Arcade & Street Locations 


Six of 12 pinballs (50%) with a response rate over ten 
percent have above average performances. 


Rating 
Mar. 15 Mar.1 Feb. 15 
1. Eight Ball Deluxe/Bally .. 100.0 100.0 — oo 


* 2. Speakeasy/Bally ......... 80.9 84.6 — 
* 3. Devil’s Dare/Gottlieb ..... 75.9 82.3 = 
Rating 
Provisional Ratings Mar.15 Mar.1 Feb. 15 
Striker/Gottlieb .............. 96.6 76.8 
Spirit/Gottlieb ............... 82.1 100.6 — 
Rocky/Gottlieb .............. 79.3 — - 


TOP VIDEOS 
Street Locations 


Fourteen of 27 videos (52%) with aresponse rate over 
ten percent have above average performances. 


Rating 
Mar.15 Mar.1 Feb. 15 

* 1. Popeye/Nintendo.......... 100.0 100.0 ~ 
2. Joust/Williams............. 89.6 94.8 100.0 
* 3. Q’bert/Gottlieb ............ 890 958 99.5 
* 4. Moon Patrol/Williams ..... 84.5 85.2 95.3 
5. Galaga/Midway ........... 75.0 72.0 75.5 
6. Ms. Pac-Man/Midway ...... 73.4 77.1 80.4 
7. Jungle Hunt/Taito ......... 714 77.8 87.9 

Provisionally Rated Videos 


(Above average performing games, with 
a response rate between 10—25%) 


Street Locations 
Rating 

Provisional Ratings Mar.15 Mar.1 Feb. 15 
Pole Position/Atari .......... 116.8 101.0 107.6 
Time Pilot/Centuri ........... 116.7 117.1 117.9 
Mr. Do!/Universal ............ 107.5 92.1 133.7 
Millipede/Atari .............. 86.9 80.4 85.6 
Baby Pac-Man/Bally ......... 85.8 92.1 100.1 
Front Line/ Tao). 2.62352: 80.9 91.3 93.8 
Dig Dug / AGM es. os oboe oe 724 ~ _ 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 


Poll Information 


Here are the top videos and top pinballs making above 
average performance nationwide. Each game's rating 
represents its average performance as compared to the 
top game’s average in that category. Averages are 
compiled by Play Meter through its operator survey and 
are for games that are currently (within the lastsix months) 
being marketed in the United States. Games with less than 
adequate responses (less than 50 percent) but with above 
average performances are so noted. Games not 
appearing either (1) did not generate over a 10 percent 
response rate or (2) did not register a performance above 
the national average. Operator/readers who would like to 
join the ever-growing numbers of readers participating 
currently in the survey, write: Play Meter, Equipment Poll, 
P.O. Box 24170, New Orleans 70184. 
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You've found the “classic” earner, at half the space! WHIRLY 
BUCKET™: the dazzling skill game that’s not much larger 
than a pin ball game. It’s a perfect fit for all locations: arcades, 
parks, theatres, “bars,” stores, and other street sites. 


WHIRLY BUCKET™ is packed with special features. A moving target adds 

a new twist by doubling the value of the holes when hit. The electronic age 

comes alive with this complete audio system (a standard feature) with the 
option to customize the sounds to fit your location. The special remote control option on the 
ticket dispenser allows a bartender to offer “happy hour” specials. And, the handsome wood 
grain finish adds distinction to any location. 


WHIRLY BUCKET™ adds charm that will keep players playing . .. and paying. 


OPERATOR SELECTABLE OPTIONS: grammed as a special option with sounds you e@ Industry standard ticket dispenser 

e Balls per game (6 to 9) choose. e Accepts fan-folded or ticket rolls 

e First ticket threshold (100, 200, 300, 400) e Moving target DIMENSIONS: 

e Subsequent ticket interval (20, 40, 60, 80) e Breakproof plexiglass cover Height 64.00 in. 163 cm. 

SPECIAL FEATURES: e Front access service Width 26.25 in. 67 cm. 

e Unique audio system, which may be pro- e All solid-state processor control Length 7 ft. 215 cm. 
Weight 300 lbs. 136 kg. 


For more information on how WHIRLY BUCKET™ can bring you 
astounding profits, contact your Exidy distributor, or Exidy. 


EXIDY 390 Java Drive, Sunnyvale, CA 94086 
(408) 734-9410. Telex 357-499. 


EXIDY Ireland, Ltd. Gortlandroe Industrial Estate 
Unit 8, Nenagh, County 
Tipperary, Ireland 
Tel 067-34555 Telex 70009. 


x . 
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Photar introduces the ultimate trip — 
295 levels deep. 


Step into Megadon from Photar Industries. It’s 
an action filled journey the likes of which never 
existed before. 

Players master 255 different levels of play 


for access @ Unique built in test functions, 
complete ribbon cabling e Interchangeability 

e Game speed adjustable by dip switch 

e Contest kits encourage play at each location. 


while hunting Cosmic Infidels and 
being pursued by Terrible Ergs. 
Megadon stays exciting because 
it fuses a maze game and space 
game together. Players pilot an ion 
powered Megadon Fighter through 
space and around obstacles. 
Megadon includes features like 
these: Riveting graphics, gripping 
sounds @ Player has the option to 
continue playing at the current level 
and score or to reset the game 
e Easy service, four locked entries 


Contact Photar for the distributor 
nearest you. See Megadon. Play 
Megadon. Then you too will 
understand why MEGADON WILL 
MAKE YOU MEGABUCKS. 


Photar Industries, Inc. 
650 Hudson Ave., Palm Bay, Florida 32905 
(305) 724-9777 


See Megadon at the Amusement Operators Expo! 


Megadon developed by EPOS. 


Also available with 
matching optional 
overhead monitor. 
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FEATURES 
Saving Money 41 


Yes, you can still beat Uncle Sam out of getting money that is rightfully yours by follow- 
ing some tax saving techniques. James Harfield and Gerald Sauve’ are tax specialists 
who have written a tax article specifically for the coin-op industry. 


AOE '83 Preview 43 


Read about four of the AOE speakers and find out how they are so knowledgeable 
about their field. James Harfield, Gerald Sauve’, Stephen Goot, and Stephen Isaacson 
give you a brief glimpse of what you'll hear at their seminars. 


Arcade Hero 46 


A white woman drives into a riot in the predominantly black Overtown district of 
Miami. Concrete blocks fly through the windshield, and two black girls attempt to drive 
her to safety. But a mob catches up with the car, and that’s when an arcade owner's 
heroism begins. 
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BARNHILL'S 


Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ¢ 231-7100 


Phone or write for catalog & samples 


Time is running out... 
Dont forget to register for AOE ’83 
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Hyatt Regency O’Hare, Chicago 
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INTRODUCING... (5) «+s 
MONEYMAKING KIDDIE RIDES 


from 


KIDDIE RIDES U.S.A. 


(WE ARE THE BEC¢Q0 IMPORTER OF KIDDIE RIDES IN THE USA) 


HYDRAULIC HELICOPER (IT ROTATES) HYDRUALIC GALACTICAR (IT ROTATES) HYDRAULIC RED ARROW (IT ROTATES) 
“MOST PROFITABLE RIDE EVER” FLASHING LIGHTS, AND SOUNDS FLASHING LIGHTS, DIFFERENT MOTIONS, 
“A TERRIFIC RIDE” VARIOUS SOUNDS 


HYDRAULIC RED BARON 
(IT ROTATES) WORLD WAR I TRIPLANE SANTA FE TRAIN LOTUS RACE CAR 
“REAL LIFE ACTION” WHISTLE AND STEAM SOUNDS “ALWAYS A FAVORITE” 


MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 
SPINNING WHEELS AND REVING ENGINE FLASHING LIGHTS AND SOUNDS 


Plus: race cars, trains, motorcycles, animals, 
planes, carousels, boats, etc. 


“WE HAVE THE BEST PRICE...CALL US COLLECT, 
ASK FOR BOB OR MEL” 


“The Ouginal ” 
dO Ay Se Wye 
Ry Dy ey 


S) 
U.S.A. 


COIN OPERATED KIDDIE RIDES MEAN CASH IN YOUR POCKET 


604 MAIN ST., DAVENPORT, IA 52803 


(319) 326-6467 


UP FRONT 


A sneak preview of AOE ’83 


Now celebrating its fourth year, the Amusement 
Operator Exposition has become one of the major 
industry events of the year. And as you may have 
guessed, this year’s “event” will turn out to be bigger 
and better than ever. 

The AOE’s new location, the O’Hare Exposition 
Center at the Hyatt Regency O’Hare, will provide AOE 
’83 with a large exhibit hall and an increased number of 
seminar/workshop sessions. The modern and spacious 
Exposition Center can accommodate up to 600 booths 
all on one floor. All the exhibits will be viewed without 
having to go from floor to floor or room to room and 
are adjacent to the location where all seminar/work- 
shop sessions will take place. A total of 25 new seminars 
nave been added to this year’s program which has now 
been expanded to 54 sessions in all. This year’s seminar 
program will feature the most outstanding faculty that 
we have ever assembled and promises to be a unique 
educational experience. 

There will be two free General Sessions this year 
that we urge each and every one of you to attend. The 
“Early Bird” session will begin at 6 p.m. Thursday and 
will again be a question and answer session with some 
of the industry’s leading manufacturers. The second 
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“Bonus” session will be on Saturday at 6:30 p.m. This 
extremely important session deals with the problems of 
adverse legislation and how it affects the operator. 
Donald Osborne of Atari and Allan Fagel, legal council 
to the AVMDA, two men who have been actively 
engaged in legislation relating to coin-ops, head up 
this all important session. You won’t want to miss either 
of these very informative free sessions. 

AOE ’83 will provide a unique opportunity to 
improve your management skills, see the latest in new 
equipment and services, implement faster more effi- 
cient service and repair techniques, and gain a more 
thorough understanding of your business and _ its 
profits. 

We look forward to you being with us this year and 
urge you to make the most of all that AOE ’83 will offer. 


EO 


Ralph C. Lally 
Editor and Publisher 
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Roger Williams 
Mint 


TOKENS 
COST LE SS 


Here’s why: 


@ We're the largest manufacturer 
of tokens 1n the country. 

e You buy direct. 
There’s no middleman. 


© Immediate, same-day shipment on stock tokens and accessory items. 
© Wide array of all necessary signs and stickers. 
@ Token mechs. (metal and plastic) @ Cradles and cradle kits 
e Expert technical advice and assistance. 
e Professional artwork and design service at NO CHARGE. 


MasterCard/Visa accepted. 


(ey Roger Williams Mint” 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 
617-226-3310 


tr | DISTRIBUTING 
ENSAR COMPANY 


ae? “% 
_tP or 
0° S 
?* PHONOGRAPHS 


SV 
wr en 
oie” NG 
ARCADE DESIGN 


8,000 SQ. FT. SHOWROOM DISPLAYS. 
ALL CURRENT EQUIPMENT FROM LEADING FACTORIES. 


WHEN YOU CAN'T FIND WHAT YOU'RE LOOKING FOR, 
YOU HAVEN'T CALLED BENSAR. 


P.O. Box 47 Toll Free (Outside Ohio): 
200 Market Street 1-800-543-0368 

New Richmond, Ohio 45157 International TWX: 

(513) 553-2672 (810) 460-2875 


I ll le ee ee ee eee ee eee eee eee eee ee eee 2 ee 


LEADERS SERVING OPERATORS IN THE INDUSTRY 
FOR NEW & USED EQUIPMENT. 
FULL LINE DISTRIBUTORS: SALES e SERVICE e PARTS 


RRA KKK 


ALSO A FULL ARCADE COORDINATING DEPARTMENT 


Helps in all areas of game selection, room decor and management & technical training. 


Letters to 
the editor... 


Response to criticism 


Having been an illiterate jock, 
majoring in Phys Ed while in college, 
this writer humbly accepts the criti- 
cism by Mr. Steven P. Clifford of 
Benzonia, Michigan, of my _ guest 
editorial in Play Meter, “A Lesson in 
Economics.” (See Play Meter, August 
15, pg. 8 and December 15, pg. 14.) 
Mr. Clifford, no doubt, is a Phi Beta 
Kappa, a Rhodes Scholar, and has a 
master’s in English lit. Because of my 
limited literary background, I am sure 
Mr. Clifford will forgive my ungram- 
matical and illiterate use of English 
prose, but I will try, in my broken 
English style, to answer a few of his 
accusations. 

Number one, I used a figure of 
speech in stating that warehouses 
throughout the country were bursting 
at the seams with quantities of used 
games. At least ours and other dis- 
tributors in our territory are literally 
“bursting at the seams,” but if I have 
used this figure of speech in a wrong 
grammatical sense, | apologize. 

Number two, when I predicted a 
“Crash of 82 would be as big as the 
Crash of °29,” I was referring to and 
comparing a crash in this industry to 
the all out world economical crash that 
we had in ’29—yjust trying to make a 
point. If you do not think there was a 
crash in °82, why is it that the entire 
industry, all of a sudden last spring, 
went from feast to famine? 

Number three, as for my “primitive 
editorial” and use of the word “defla- 
tion,” he said it is most inappropriate. 
But if Mr. Clifford will look the word 


up in Webster, he will find out that . 


when it is used in an economic sense, 
Webster defines deflation as “a con- 
traction in the volume of available 
money or credit resulting in a decline 
of the general price level.” Isn’t that 
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exactly what happened in this busi- 
ness? The money available to purchase 
new equipment fell short of the large 
supply, which resulted in a decline of 
the general price level of practically all 
games, especially used games. 

Mr. Clifford should remember that 
most of us in the coin machine 
business deal in simplicity. We can 
only read and understand simple 
words and we do love pictures, as 
witnessed by circulars and the vast 
amount of illustrations in our trade 
journals. 

If Mr.Steven P. Clifford is looking 


for proper and correct grammar and 
terminology, then I suggest he confine 
his reading to some high-brow publi- 
cations, but not Play Meter magazine. 
Louis Boasberg 

New Orleans Novelty Co. 

New Orleans, LA 


P.S. It just so happens that I received 
more compliments and more compli- 
mentary letters on “A Lesson in 
Economics“ than any article I have 
ever written, which only goes to prove, 
“You can’t please all of the people any 
of the time.” 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missour! 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 
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It’s gotta be tough!” West Coast shows 


I follow with great interest your fine 
publication and its many departments. 
I also like your calendar. 

I notice you give much space to 
Amusement Operators Expo ’83 to be 
held in O’Hare Exhibition Center in 
Chicago. I am sorry some of us cannot 
attend. It would be nice if you could fill 
us in on something closer to home. 
Any information would be appreci- 
ated, like on Pacific Amusement 
Operators Show, Fairmont Hotel, San 
Francisco, California on Feb. 21-23. 

Charles R. Biteman, Sr. 
V/C Video 
Santa Clara, CA 


i, 


[Ed. Note: Terence Cunningham 
moved his Pacific Amusement Oper- 


. ators Show to Anaheim at the Disney- 
That’s what the operators said about pool tables. And that’s why Dynamo built the Big D. land Hotel April 22-24. That’s the 


From its all steel and plywood construction, to the steel coin box housing and patented 
2/ inch ball separator, Big D pool tables are built to survive. Dynamo designed the Big D 


same week the National Automatic 
Merchants Association is holding its 


to be what operators want most — a solid, show in Anaheim.] 
secure, maintenance-free investment. / Dynamo Co : 
rporation 
oa meat ie for the Za EL 1805 South Great Southwest Pkwy. 
toughest pool tables on the SAA Grand Prairie, Texas 75051 ftw > 
iarket. (214) 641-4286 / 1-800-527-6054 / Telex: 732432 SO are solution? 


I noticed in your “Letters to the 
Editor” column a request for sources 
of software developed specifically for 
the coin-operated business. A couple 
of years ago, I installed a system fora 
local operator with software designed 
for his business. It has subsequently 
been modified and refined to the point 
that many operators would find it 
provides the kind of data they need to 
be competitive. 

Without going into a great deal of 
detail, I will tell you the software is 
easy to use, “user friendly,” and it 
provides numerous reports on equip- 
ment income, status, and location. 
There are several analysis reports 
which compare profitability by equip- 
ment make, model, type, and location. 

I will be happy to provide detailed 
information to those interested and 
references if they care to talk directly 
to someone using the software. 

Richard R. Seely 
Rt. 4, Box 112 
Sumter, SC 29150 


\\) We Cater To All Your 


Coin-operated Amusement Needs! 


Game Sales Infernafional 


* Immediate availability of 
Top Earners 

Excellent used and 
reconditioned equipment 
Expert service and board 
repair 

No knock-offs 

Lowest Prices 


sf 


| Sy Game Sales Infernational 
For price | 


quotes — Call Sandy 201-964-5230 


* 


+ 


+ 


Kurz Kasch reprints dating from 
March 1, 1981 through August 


1982 are available from Play 
Meter in sets only for $20 (pre- 
paid). 


14 PLAY METER, March 15, 1983 


3250 Victor Street 

Santa Clara, Calif. 95050 
U.S.A. 

Phone: (408) 727-4591 
Telex: 172247 


y! 


— Conversion Kits 
Now Available 
On This Too 

Earning Game! 


Revitalize old inventory 
Easy Installation 

Instant Cash Box Results 
Copyright Protection“ 


“Authorized mr. Do! Kits Bear Universal’s |.D. Tag and Certified Seal. 


THE SIMPLE SOLUTION 
We know the problems you've been having 
with other coin acceptors . 


Your mechanical coin Tae jam. The parts 
wear out. They break down. 


The electronic ones cost a lot more. They need 
special power supplies. 


Be made it simple for 


And with both kinds, if you wanted to change to a 
token or a different coin ... then what? 


_ We know that play time is money. And down time 


is lost money for you. So our engineers took the 


time to think the whole problem through. 
| They took the time to find the best solution. 


The Coin Comparitor’ is simple. 


The right answer usually is. 


SIMPLE TO USE 


Our Coin Mech engineers decided to: 


e Go beyond mechanical. The enough for us. You won't need ~ to Canadian coins, from dimes to 
Coin Comparitor® is electronic, _ to worry about separate dollars. Just put the coin or 
using magnetic fields to compare transformers or power supplies. token you want the Coin 
the incoming coin or token with Comparitor® to recognize into | 
the right sample. _ @ Make it easy to change the sample holder and perhaps 

ee formats. In less time than it make a minor sensitivity 

e Forget about special power takes to flip a coin, you can adjustment. From then on, 
supplies. What’s good enough “program” the Coin Comparitor® anything that doesn’t match 


for the manufacturers is good from coins to tokens, from U.S. is rejected. 


you to make money! 


SIMPLE TO MAKE MONEY 


The Coin Comparitor® will 
save you trouble... 
save you time... 


mostly saving you in lower base 


cost, less maintenance and less 
down time. In addition, the 
Comparitor® will retrofit most 
mechanical mechanisms. We do 
know that play time is money 
for you. 


There’s almost 
nothing to it... 
nothing but accuracy 
and savings for you. 


It’s virtually jam-free. 
It has: 
e No blockout coils 
e No coin switches 
e No complicated adjustments 


SIMPLE 1-YEAR LIMITED WARRANTY 


Were so sure the Coin 


- Comparitor® is simply the best, 


that we’re offering a one-year 


limited warranty on every single 


Coin Comparitor® 


No other manufacturer, as far as 


we know, has had the 
confidence to offer a warranty 


on their coin acceptors. But 
we're willing to back the Coin 
Comparitor® because we know 
how good it is. We know that 
under normal conditions, even 
on the most popular machines, 
you won't need to call on us 
for years. 


It’s unique. 
It’s versatile. 


We believe it, and you will, too. 


The Coin Comparitor’ Is 
Simply The Best! 


P| 


817 Industrial Drive, Elmhurst, Ilinois 60126 
Toll Free 800/323-6498 


312/279-9150 


©Copyright 1982 Coin Mechanisms, Inc. 
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1ST AMENDMENT 
RIGHTS DENIED 


Two cases brought to the Massachu- 
setts Supreme Court by operators look- 
ing to establish constitutional First 
Amendment rights for video games 
have failed to impress the chief justices 
that video games deserve the umbrella 
of freedom of speech. 

Chief Justice Edward F. Hennessey 
ruled in favor of Frank Caswell that the 
Licensing Commission for the city of 
Brockton unreasonably denied his 
application to open the town’s first 
arcade. Caswell will get a new hear- 
ing from the commission. 

However, part of Caswell’s appeal 
to the court centered around attorney 
Ira Zalesnik’s contention that video 
games are protectable under U.S. and 
Massachusetts Constitutions. Hennes- 
sey ruled that Zalesnik’s arguments 
did not meet burden of proof stan- 
dards. 

“He said video games were more 
technologically advanced than pin- 
ball games,” said Zalesnik, “but that 
any communication or expression 
during play was inconsequential.” 
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In another ruling, the court allowed 
an arcade license denial by the city of 
Boston to stand. It ruled that 1000 Plays 
of Cambridge did not demonstrate 
“that the video game entertainment it 
sought to present is protected expres- 
sion.” 

In both cases, the Supreme Court 
said local licensing boards must have 
substantial evidence to support any 
refusal to grant licenses. 

The rulings are important in that 
they pave the way for possible support 
of the now famous Marshfield, Massa- 
chusetts, ordinance. The state's 
Supreme Court is expected to rule 
soon as to whether or not that ordi- 
nance banning video games is legal. 
Industry lawyers have used constitu- 
tional arguments as grounds for the 
illegality of the Marshfield law. e 


IN THE SHADOW 
OF MESQUITE 


Recent court rulings in New York and 
New Jersey have established that 
banning youngsters from playing 


video games because of their age is 
unconstitutional. 

On December 15, New York Supreme 
Court Justice Vincent G. Bradley 
enjoined Ellenville, New York, from 
enforcing its ordinance saying, in part, 
that a minimum age of 14 set by the 
village in the local law is unconstitu- 
tional. That, according to an official of 
the New York Coin Operators Associa- 
tion, is the first such ruling in that state. 

In New Jersey, two December rulings 
establish the unconstitutionality of age 
bans. Passaic County Superior Court 
Judge William Marchese declared a 
Paterson ordinance unconstitutional 
because it limited play on the games 
to those 17 and older. He reversed a 
municipal court decision that had 
convicted a Paterson store owner for 
allowing youths under 17 to play 
video games in his store. 

superior Court Judge Milton A 
Feller struck down a New Providence, 
New Jersey, law restricting play to 
those 16 and older. 

Both New Jersey rulings come on the 
heels of a ruling against the city of 
Garwood and its age ban. 

Operator association officials in 
both states said at least one judge in 
each state reflected on Mesquite vs. 
Aladdin's Castle before ruling. That 
case has been in the hands of the Sth 
U.S. Circuit Court of Appeals in New 
Orleans since last spring. It was 
remanded there by the U.S. Supreme 
Court for a clarification of whether the 
Texas or the U.S. Constitution has been 
used as the basis for its ruling that 
limiting players on the basis of their 
age is unconstitutional. 

Interestingly, Feller’s ruling on the 
New Providence ordinance said the 
borough had no right to screen license 
applicants before licensing games. 
The U.S. Supreme Court approved the 
portion of the Mesquite ordinance that 
allowed the city to screen arcade 
license applicants to determine any 
“connections with criminal elements.” 
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ANTI-TOKEN 
LAW HELD UP 


A bill to ban the use of tokens in coin- 
op machines in Arkansas has passed 
the House of Representatives there but 
is being held up by a Senate commit- 
tee.. 


Arcade owners and token manufac- 
turers addressed the Arkansas Senate 
Committee on Revenue and Taxation 
February 2 and convinced the seven 
committee members not to pass the 
bill along for a full Senate vote. Instead, 
the measure was referred back to 
committee for further study. The bill 
could die there, unless the committee 
chooses to consider it ora compromise 
measure at a later date. But industry 
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representatives said they are satisfied 
no such bill will become law. 

Opponents of the legislation told 
Play Meter the bill was supported by a 
small group of operators who used to 
control a majority of the coin opera- 
tions in large areas of the state who 
are bitter over the intrusion of new 
arcade owners. The arcades have 
been employing tokens almost exclu- 
sively and are using token specials to 
draw business away from traditional 
coin-op amusement locations. 

The anti-token movement is believed 
to be spearheaded by Earl Gill, long- 
time Hot Springs street operator who is 
treasurer of the Arkansas Music Oper- 
ators Association and a board mem- 
ber of the Amusement and Music 
Operators Association. Gill told Play 
Meter he supported the measure to 
outlaw tokens but refused comment 
on the reasons behind his anti-token 
stance. 

The bill, sponsored by Hot Springs 
senator Bud Canada, is a restatement 
of a similar bill defeated two years 
ago after the state’s attorney general 
issued an opinion that the measure 
was unconstitutional. 

Proponents of the bill—who did not 
offer testimony at the Senate hear- 
ing—reportedly have complained 
that tokens were getting jammed in 
vending machines. But Virgil Vance of 
Van Brook of Lexington testified that 
legal tokens should not jam nor con- 
fuse mechanisms that are set to take 
Coins. 

“We are stringently regulated in the 
US. Mint,” Vance said. “The govern- 
ment does not allow us to produce 
tokens that are the same size as US. 
Coins: ~ | 

Pro-token speakers were supported 
by letters from the Coca-Cola Gom- 
pany and Bell Telephone. Both stated 
they had not encountered problems 


PLAY METER, March 15, 1983 


| STRETCH YOUR DOLLARS 
AT ROYAL DISTRIBUTING 


V v oS pid 
-* | nd + 

yee, A ibe iS 
he @> 


tae 
4 
y £ 


*- 
« 
& 
ny 
per 
“. 
y 


F 51726933 


LOWEST CASH PRICES IN THE INDUSTRY 


Call: 

Jack Schleicher, General Manager 
Claudia Wilson, Sales Manager 
Fran Lutterbie, Sales 
Joe Westerhaus, President 


- 
Ta oo 
i - . » 
- X . 
£ : aay * \ 
3 ae 7 
Sy m LOR 
i, 33 ~ an Nap 3 
, eS - x 
2 ieee wy ; 
i, 
Pi ’ 4 
. fe » . . > ‘ 
> ei. . , 
: = i Se To Sr. f 
® LF Pia ee i 
t 3 <® ta bea 
‘te We th ’ rs 
/ Pe. ee ar > 
os ‘f 
* é Es 2 
x * & : ; 
G ’ 
f — é 
CS re - 


DISTRIBUTING CORP. 


1210 Glendale-Milford Rd. Cincinnati, Ohio 45215 
513/771-4250 


CALL TOLL-FREE 


(USA) 800/543-4250 
(Ohio) 800/582-2699 


NO BURNS, 
NO SPILLS, 


CROWN GAME 


with 


with tokens jamming orconfusing their 
machines, Vance said. 

Operators who gathered to fight the 
proposed legislation did so as the 
Family Arcade Operators Association. 
They say they will maintain the asso- 
ciation as a basis for continued pro- 
motion of their segment of the coin-op 
industry in Arkansas. * 


GRAY AREAS 
CONCERN 
STATES 


Allegheny County (Pittsburgh) District 
Attorney Robert Colville convinced 
the court to resolve the conflicting 
opinions when he established links 
between capital crimes and the 
games. 

“It's organized crime, contract killers 
who've given us information. We've 
tried a number of cases, and they’ve 
pled guilty to them, in which machine 
operators, organizational people 
were involved,” he told Pittsburgh's 
KDKA-TV reporter Ron Klink. “These 
machines bring in an excessive 
amount of money...That’s what causes 
them to be of such value to organized 
crime figures.” 

Klink has tracked the video gam- 
bling controversy in Pennsylvania for 


‘some time. He stated his findings with 


Play Meter. 

“Money from the electronic poker 
machines is used as a source of capital 
for crimes,” he said. “That was deter- 
mined a few years ago when Charles 
“The Monster” Kellington, who had 
turned state’s evidence, admitted to 
involvement in a half dozen murders. 


CADDIES 


A unique line of refreshment holders 
for your video games. Available in one, 


The massive takes from these games 
are used for drugs and payoffs.” 

In Michigan, the Liquor Control 
Commission ruled the games are 


two, and three-hole models. 


CROWN 


PLASTICS INC. 


9835 W. 69th Street 


Eden Prairie, MN 55344 


Please rush me more information on your 


Crown Game Caddies. 


612/941-9000 


Telephone ( 


Governments and the coin-op amuse- 
ment industry nationwide are seeing 
eye to eye when it comes to gray area 
games. 

There is recognition within govern- 
ments that the vast sums of money 
poured into video card games and 
similar devices are lost by players 
looking to win cash by beating the 
machines. 

Pennsylvania, like many other states, 
is adamant against gambling but con- 
fused as to whether or not video card 
games can be used for entertainment 
purposes only. The State Superior 
Court twice has ruled that video poker 
machines are not gambling devices 
per se, but a Commonwealth Court, 
which is coequal with the Superior 
Court, has declared the machines 
illegal gambling devices. 

If the games are not illegal devices, 
police must wait until they observe 
payoffs before they can seize them 
and arrest the owners of the establish- 
ments. 

In hopes of settling the issue, the 
Pennsylvania Supreme Court will hear 
arguments from both sides in April. 


gambling devices. The commission 
cited a 1975 law limiting free plays to 
15 games played off one at a time as 
the difference between gambling and 
amusement. Both the bill and the 
recent ruling were actively supported 
by the Michigan Coin Machine Oper- 
ators Association. 

The commission ruling came as it 
seized games from 13 liquor licensed 
establishments, mostly private clubs, 
around the state. One of the clubs, 
the Fraternal Order of the Eagles 
at Sanford, said it will appeal the 
ruling to the Liquor Control Appeal 
Board and then to the state courts, if 
necessary. 

Coin-op amusement industry 
leaders in New York formed an anti- 
gambling group, No Dice, which has 
asked the state to address the issue of 
multiplying video card games,mainly 
in private men’s clubs. New York State 
Coin Machine. Association President 
Millie McCarthy echoed industry con- 
cerns nationwide when she said she 
was wotlried the spread of the games 
could tarnish the image of legitimate 
video game operators. 

The issue came to center stage in 
New York when an Albany Times 
Union reporter was paid $5 for 
racking up free games on a Joker 
Poker game at Joe’s Grill. 

In Chicago, the issue is in doubt, but 
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I knew it was used, 
but 200 small pieces 1s ridiculous! 
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required. 
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d* on being very thorough. 


What 1s your name sir? 


Tired of hearing 


The Same Old Song? 
Ton am 1-800-428-1771 (Outside Indiana) 


today. 1-800-382-4050 (Indiana) 


If it has anything to do with coin-operated 
video games, we do it & we do it best. 


Modern Vending Sales, Inc. 
7940 Pendleton Pike 
Indianapolis, indians 46226 
(317) 542-9207 
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ADVICE 


Look to 


Central 
Distributing Company 
for your game 
recommendations. 


We steer our customers 
right. For over 40 years, 
we've offered honest-to- 
goodness advice on which 
games are the best invest- 
ments. Our customers say 
that’s what makes us 
special. 


Give us a call, 
see if we can help you. 


And ask us about 
these super buys: 

‘Xedious’ 

‘Time Pilot’ 

‘Pole Position’ 

‘Baby Pac-Man’ 

‘Popeye’ 


Representing 
all major lines 


CENTRAL 


Distributing Company 
3814 Farnam St. 
Omaha, Nebraska 68131 


402/353-5300 


24 


the city is pressing for a ruling against 
the games. There, Cook County Circuit 
Judge Arthur C. Dunne ruled the city 
did not have to license Computer 
Kinetics’ Draw-5 Poker games, but 
improperly denied tax emblems for 
the company’s Monte Carlo Black- 
Jack games. 

“The decision was political in 
nature,” said Computer Kinetics Chair- 
man J. P. Nelson. “He gave one to 
each side.” 

Both sides are appealing the split 
decision. e 


SENATE 
THROWS OUT 
VIDEO TAX 


A member of the House of Representa- 


tives railed at those ‘“vid-de-ho” 
machine profits and a capitol city 
reporter berated a “relatively untaxed 
industry,” but when the ranting sub- 
sided, the Senate Finance Committee 
killed a House bill that would have 
imposed a 5 percent gross receipts tax 
on video game operators throughout 
Mississippi. 

The bill selecting coin-op amuse- 
ments and a couple of companion 
industries to shoulder the tax burden 
for improving what consistently ranks 
as one of the poorest education 
systems in the United States passed the 
House with only a whisper of discon- 
tent. 

“I'm going to make the tobacco 
people mad at me, the beer and 
liquor people mad at me, the people 
people (income tax increase) mad at 
me; I might as well get the kids mad at 


me too,” grumbled one House mem- 
ber. 

Instead of the gross receipts tax, the 
Senate proposed a | percent sales tax 
increase. Later, that was modified to a 
72 percent increase tied toa 1 percent 
income tax increase for taxable 
incomes of more than $10,000. 

Senator Ellis Bodron has chaired the 
Senate Finance Committee for 22 
years. 

“Our philosophy—or at least mine 
certainly—is that those who are going 
to benefit the most ought to be the ones 
who pay the most. In this particular 
instance, everybody benefits,” Bodron 
told Play Meter from his offices at the 
state capital in Jackson. 

“I do not believe in imposing a tax 
on a business simply because it 
happens to enjoy momentary popu- 
larity,” he said. 

While Mississippi operators approve 
of upgrading the quality of public 
education, they were livid that the 
state would attack their sagging 
profits. 

“It's taking about 100 machines to 
net what 15 were doing two years 
ago,” said a Jackson operator explain- 
ing the coin-op amusement industry’s 
current slump in the state. 

Earlier, the state Tax Commission 
estimated the treasury could benefit 
by about $3.5 million a year from the 
video game tax, “a drop in the 
bucket” for the industry, Jackson Daily 
News reporter Jack Elliott wrote. 

Mississippi operators pay a $30 
annual license fee for each amuse- 
ment machine and $18 per year for 
jukeboxes. And it looks like that’s the 
way it will stay, at least in the foresee- 
able future. Bodron said he doesn’t 
think there will be any new efforts to 
tax coin-op amusements. 

“And I don't think they would be 
successful if there were any,” he con- 
cluded. e 


CALIFORNIA TAX 
EFFORT LOSES 
MOMENTUM 


A California legislative piece calling 
for $700 million in spending cuts and 
S800 million in increased taxes, includ- 
ing a 10 percent gross receipts tax on 
video games, failed to receive 
enough support to become law as the 
state Legislature ended its 23-day 
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MARYLAND 
STUDENT 
UNION 


Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Vending Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

° Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token). 

Replacement Slides for Push Chutes. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles. 

Klopp Token Counters. 

Kwik Koin Token Dispensers. 


* * * * * 


¢ Expert Technical Advice & Assistance, based on 
many years of experience. 

e Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


ROLIDOMTE 


RECREATION 
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December special session. 

The measure was designed to eat 
away at a $2 billion budget deficit 
inherited by the state’s new governor 
Republican George Deukmejian. The 
governor favors spending cuts over 
tax increases, but California observers 
say that even business lobbyists agree 
that legislators should raise taxes. 

One such lobbyist is Dennis Loper, a 
partner in the firm of Wendt & Loper, 
lobbyists for the coin-op amusement 
industry. That firm has served the last 
six years as lobbyist and executive 
director for the California tobacco 
and candy association and, it is 
rumored, will soon assume the same 
position with the California Coin 
Machine Association. 

“The proposal was a compromise 
between Democrats and Republi- 
cans,” said Loper, “but the Republi- 
cans didn't take it. The defeat had little 
or nothing to do with video games.” 

Loper said the gross receipts tax was 
expected to raise $85 million from coin 
operators in 1983. He said legislators 
felt operators in California were 
getting rich off the quarters poured 
into video games and believed they 
could afford the tax. 

Another version of the video game 
gross receipts tax is expected to be 
considered by the Legislature in its first 
1983 session, but industry activists now 
feel legislators are becoming better 
educated on the realities of operator 
revenues and will not attack the indus- 
try so voraciously. Several industry 
figures there believe the burden 
should be spread more broadly and 
hence, fairly. 

“It is our belief that the only way to 
raise the money is by an increase in 
sales and personal income taxes,” 
Loper said. e 


WHAC-A-MOLE 


Experience counts! 
Our experience has been working for 
customers since 1970. Let our ex- 

_ perience work for you. 


Bob's Space Racers, 427 15th Street 


Daytona Beach, Florida 32017 
(904) 677-0761 
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PENNSYLVANIA 
OPERATORS 
DEFEAT TAX 


Pennsylvania operators have helped 
halt a measure that for months has 
had communities in Pennsylvania 
hurrying tax measures on video 
games into law for fear they would 
lose out when a statewide tax on the 
games was initiated. Collections from 
such a tax, many communities mis- 
understood, would be doled out in 
amounts reflective of current video 
game taxes they were assessing. 

In Scranton, for example, city coun- 
cilmen rushed to impose a tax on 
videos before the curtain fell on 1982, 
as reported by the Scranton Tribune: 

“The councilman also reminded his 
colleagues that if the city doesn't pass 
a tax on its video and electronics 
games by the end of the year, it will 
lose any potential revenue to the state 
whose law goes into effect after the first 
of 1983.” 

In Dunmore, similar misunderstand- 
ings about HB 2056 were the basis for a 
doubling of the amusement machine 
tax, as reported by the local daily: 

“Borough officials said the move to 
update the ordinance was made in 
anticipation of legislation which they 
believe will be passed by the state 
next year (1983) requiring a fee to be 
paid for permission to operate all 
video and pinball machines. 

“If passed by the state, council says, 
the legislation will return 75 percent of 
the fees collected by individual 
municipalities in 1982 as part ofa 1983 
video game fund allotment. 

“Thus, the more money the borough 
collects in fees during the remainder 


of the year, the more revenue it will 
receive from the state in 1983, if the 
legislation is passed.” 

“The bill never came out of com- 
mittee,” reported Russ Warner, an Erie 
operator who is legislative coordinator 
for the Pennsylvania Amusement and 
Music Machine Association. 

The problem with HB 2056 was that, 
despite setting a statewide $100 taxon 
amusement machines, it did not pre- 
Clude cities or school districts from 
levying additional taxes on the 
games. 

“We fought it because it did not 
override local legislation,” Warner 
said. 

PAMMA would like to see a uniform 
state tax on coin-op amusements, but 
only, of course, if it would contain such 
restrictions on localities. In an effort to 
accomplish this in 1983, PAMMA has 
hired a lobbyist to work the Legisla- 
ture on its behalf and is calling on 
friends in the Legislature to move a 
measure along. 

“We are willing to pay a fair tax,” 
Warner said. “Our friends in the Legis- 
lature know that, and they realize that 
communities have gone berserk 
taxing us. There is even a backlash 
movement against these communities 
in our favor.” 

Warner said PAMMA’‘s most useful 
tool in educating the legislators to the 
fact there “is no pot of gold at the end 
of our rainbow,” was the Amusement 
and Music Operators Association 1981 
Cost of Doing Business survey that 
showed video game operators netting 
about a 7 percent return on invest- 
ment. (Play Meter, May 15, 1982, pg. 
24. ) 

Meanwhile, Warner said, misunder- 
standings about the nature of HB 2056 
have “caused a great deal of taxa- 
tion.” e 


OPERATORS 
OPERATORS 


It isn't quite like Kramer vs. Kramer. 
There’s no divorce because arcade 
operators and street operators in New 
York have never been bedfellows. 
“We wouldn't have the problems 
without the arcades,” Millie McCarthy 
said frankly. McCarthy, longtime pre- 
sident of the New York State Coin 
Machine Association, is helping the 
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CAN YOU AFFORD JL 
TO MISS AOE’83? — 


THE INDUSTRY EVENT 


O'Hare Expo Center 
tt}, Sponsored by Play Meter Magazine 


Chicago, Illinois 
Managed by Conference Management Corporation 
L_, 


COME SEE WHY AOE IS THE #4 EVENT 
IN THE COIN-OP AMUSEMENT INDUSTRY! 


More exhibits! 
Close to 600 booths will be jam packed with the latest games, 
accessories, equipment and services — just in time for the 


arive. spring buying season. AOE has more manufacturers, more new 
_ It is necessary that people in an industry product introductions, more up-to-date information than any 


meet at conventions and exchange ideas.”’ —_ other showin the industry. And the Exhibit Hall is FREE! 
AOE ’82 attendee Note: Children under 18 will not be admitted. 


More seminars! 
Choose from 54 sessions — the best from 1982 updated and 
combined with over 30% brand new topics! Listen to industry 
experts as they speak about arcade design, cost analysis, com- 
puters, troubleshooting, negotiating commissions, promotion 
and advertising, repairs, management, insurance, used equip- 
ment financing — all carefully designed to provide you with the 
most comprehensive program ever offered... and you pay 
only for those sessions you select. 
(Sessions are filling Up fast!) 


special Events. 
Early Bird General Session, FREE 
i “The Manufacturers Face the Firing Line: What's On Your Mind?” 
map mars Here’s your chance to question our industry's leading manu- 
“This is the best convention we've ever shown at. facturers. 


It must be the largest show under one roof! Free Bonus Session 


AOE’82 Exhibitor — “Living With Legislation: How it Affects the Operator.” 
Discussion will center on the effect of local ordinances on the 
operation of amusement arcades. 


Play Meter Award Presentation 

The Play Meter awards are given in recognition of excellence in 
the industry and are designed to promote and encourage the 
state of the art. Join us for the presentation. 


Exhibit Hall Attractions 
Press Release Booth 
Attendees wishing to forward a press release to their local news- 
papers describing their participation in AOE ‘83 may do so by 
stopping by the press release booth. 


Used Equipment Exchange Mart 
An easy cost-free way to sell or buy used equipment through 
posted listings in the Exhibit Hall. 


xs "Des Distributors Preview 
eo w@ ie AOE ‘83 will open the doors of its exhibit hall early for a distribu- 


‘There is an excellent range of topics. Up to date, tors only preview on March 26 and 27, 9:00 — 10:30 a.m. 
I’ve been extremely impressed with the agenda.” 
AOE ’82 Seminar attendee 


List of exhibitors as of January 1983: 


ABC WAREHOUSE (HAPPY SIGNS) 

ABLOY SECURITY LOCKS 

ACCA INDUSTRIES, INC. 

ADVANCED GRAPHICS, INC. 

ALCOHOL BREATH ANALYSIS 

ALGOL TECHNOLOGY, INC. 

ALL-WEATHER AMUSEMENTS, INC. 

THE ALSTATE GROUP. INC. 

ALTER ENTERPRISES 

AMERICADE AMUSEMENT, INC. 

AMERICAN COMMUNICATIONS 
LABORATORIES, INC. 

AMES SUPPLY COMPANY 

AMUSEMENT MARKETING CONCEPTS LTD. 

AMUSEMENT TECHNOLOGY, INC. 

ANTARES GAME REPAIR 

ARACHNID, INC. 

ARDAC, INC. 

ATARI, INC. 

THE ATHLETIC SUPPORTER, INC. 

ATW U.S.A., INC. 

AUCTION ASSOCIATES 

AUTO ROVO/CANADA LTD 

BALLY MANUFACTURING CORPORATION 
(BALLY PINBALL, 


BALLY MIDWAY MANUFACTURING COMPANY) 


R.H. BELAM COMPANY, INC. 


BELL-A-MATIC MANUFACTURING CORPORATION 
BHUZAC INTERNATIONAL TRADING COMPANY 


BOB’S SPACE RACERS, INC. 
BRANDT, INC. 

BUCHART 

BUMPER TUBE, INC. 

BUSINESS BUILDERS 

alarg a COIN BOX MAGAZINE 
CAREX, INC. 

CAROUSEL INTERNATIONAL CORPORATION 
CENTURI, INC. 

CHEMTRONICS, INC. 

COIN ACCEPTORS, INC. 

COIN CONTROLS, INC. 


COIN MACHINE CORPORATION OF AMERICA 


COIN MECHANISM, INC. 
COIN SECURITY SYSTEMS, INC- 

SET O MATIC, INC. 
COIN SLOT/COIN JOURNAL 
COMPUNETIC DEVICES 
COMPUTER KINETICS CORPORATION 
COMPUTRAN INDUSTRIES, INC. 
CORECO RESEARCH CORPORATION 
COSMOS 
CONVERTABLE VIDEO SYSTEMS LTD. 


COTTON CANDYVEND DIVISION OF NET. INC. 


D & R INDUSTRIES, INC. 

DATA EAST, INC. 

DATATRAC CORPORATION 
DESTRON/GDI, INC. 

DIGITAL CONTROLS, INC. 
DUFFERIN, INC. 

DYNAMO CORPORATION 

EAGLE CONVERSIONS, INC. 
EASTERN MICRO ELECTRONICS, INC. 
EISEN INSURANCE AGENCY 
ELECTROHOME LTD. 

ELECTRONIC GAMES MAGAZINE 
ELECTRO-SPORT, INC. 

ELECTRO VISUAL PRODUCTS 
ENTERTAINMENT ENTERPRISES LTD. 
E.T. MARKETING, INC. 

EXIDY, INC. 

FALCON INTERNATIONAL 
FIDELITY TRADING, INC. 

FORT LOCK CORPORATION 
RANDY FROMM’‘S ARCADE SCHOOL 


Amusement Operators Expo 


Conference Management Corporation 


17 Washington Street, Box 4990 
Norwalk, CT 06856 
(203) 852-0500 


Don't Delay... 
Become a priority 
attendee or exhibitor 


by returning the coupon today — 


we'll rush you the information. 


GAME-A-TRON CORPORATION 
THE GAME EXCHANGE, INC. 
GAMES GALORE 
GAMES PEOPLE PAY 
GAME PLAN, INC. 
GAME TECNIKS/DIVISION OF 
CASINO TECHNOLOGY CORPORATION 
GOLAN LID. 
GOLD METAL PRODUCTS COMPANY 
D. GOTTLIEB & COMPANY 
THE GREAT AMUSEMENT EMPORIUM, INC. 
GREEN DUCK CORPORATION 
GREYHOUND ELECTRONICS 
HAMILTON SCALE CORPORATION 
HANTAREX U.S.A. LTD. 
HOFFMAN INTERNATIONAL 
HOUSE OF CARDS, INC. 
IMPERIAL BILLIARDS 
INNOVATIVE CONCEPTS IN 
ENTERTAINMENT, INC. 
INTERLOGIC, INC. 
INTERNATIONAL GAME TECHNOLOGY 
INTERNATIONAL TOTALIZING SYSTEMS 
INTREPID MARKETING, INC. 
JOHNSTON PRODUCTS COMPANY 
J-S SALES COMPANY, INC. 
JOYSTIK MAGAZINE 
K.C. COIN SPORTS 
DISTRIBUTORS, INC. 
KIDDIE RIDES-U.S.A. 
KLOPP INTERNATIONAL, INC. 
KONAMI INDUSTRY COMPANY LID. 


M. KRAMER MANUFACTURING COMPANY, INC. 


KURZ-KASCH, INC., ELECTRONICS DIVISION 

LASER DISC COMPUTER SYSTEMS, INC. 

LEE SEN ENTERPRISE/D.N.C. (U.S.A.) 
INDUSTRIAL CORPORATION D.B.A. 

LOEWEN-AMERICA, INC. 

MAMA TOP CORPORATION 

MARANTZ PIANO COMPANY, INC. 

MASTER PITCHING MACHINE, INC. 

MELTEC, INC. 

MERIT INDUSTRIES, INC. 

M.H.1. WRIGHT GROUP, INC. 

MICRO COIN ELECTRONIC 
CONVERSION 

MICROCOMPUTER SOLUTIONS, INC. 

MICRO-MAGNETIC INDUSTRIES, INC. 

MIDWEST KABLE, INC./ 
LIGHTING & SOUND 

MIRACLE RECREATION EQUIPMENT 
COMPANY 

MONROE DISTRIBUTING, INC. 

MONTANA BILLIARD SUPPLY & 
MANUFACTURING COMPANY 

M.V.S. AMUSEMENTS, INC. 

NAMCO-AMERICA, INC. 

NATIONAL COIN 

NICHIBUTSU U.S.A. CORPORATION 

NICOLE MANUFACTURING, INC. 

NINTENDO OF AMERICA, INC. 

NOMAC LID. 

NORTH AMERICAN AMUSEMENT 
COMPANY 

THE NORTON COMPANY 

OMACO ENTERPRISES, INC. 

OMEGA PRODUCTS 

PACIFIC COAST DISTRIBUTORS 

PATENT RESEARCH DEVELOPMENT 
CORPORATION 

PHOTAR INDUSTRIES, INC. 

PLAY METER MAGAZINE 

PRIME ENTERPRISES INC. 

PRODUCTS INTERNATIONAL 


[} lam interested 
in attending 


NAME 
TITLE 
COMPANY 
ADDRESS 


CAVY 


PHONE 


PROMOTIONAL CONCEPTS, INC. 

PROVINCIAL STORE FIXTURES 

THE ROBOT FACTORY 

ROCK-OLA MANUFACTURING 
CORPORATION 

ROWE INTERNATIONAL, INC. 

SALLY ANIMATION COMPANY 

SAMPO CORPORATION OF AMERICA 

SCAN COIN, INC. 

SCREEN GAME MANUFACTURING 

SEGA ELECTRONICS, INC. 

SEGUNDA GAME, INC. 

SENTE TECHNOLOGIES 

SHINE ELECTRONICS CORPORATION/ 
HARDWELL CORPORATION 

SINGER 

SKEE BALL, INC. 

STANDARD CHANGE-MAKERS, INC. 

STAR CHALLENGER 

STANDARD METAL TYPER, INC. 

STATUS GAME CORPORATION 

STERN ELECTRONICS 

STEVEN MORRIS COMPANY 

SUNDANCE DISTRIBUTING COMPANY 

SUPER A-MUSEMENTS, INC. 

SUPER BALL, INC. 

TAGO ELECTRONICS 

TAITO AMERICA CORPORATION 

DON TAYLOR SALES 

TECHSTAR, INC. 

TECH VEND MARKETING, INC. 

TEHKAN LTD. 

THIRD WAVE ELECTRONICS 
COMPANY, INC. 

THOMAS AUTOMATICS, INC. 

TOMMY LIFT GATE 
MANUFACTURING COMPANY 

TONKA TOOLS 

TORNADO TABLE SOCCER, INC. 

TOTAL VENDING SERVICES 

TOURIST ATTRACTIONS & PARKS 

TSK ELECTRONICS CORPORATION 

ULTRA LIFT CORPORATION 

UNIVERSAL U.S.A., INC. 

U.S. BILLIARDS, INC. 

UTEC, INC. 

VALIDATA COMPUTER & 
RESEARCH CORPORATION 

THE VALLEY COMPANY 

VAN BROOK OF LEXINGTON, INC. 

VAN LOCK COMPANY 

VENDING INTERNATIONAL 
CORPORATION 

VENTURE LINE, INC. 

VIDEO GAMES SOUTHWEST 

VIDEO MUSIC INTERNATIONAL 

VIDEO OPTICS, INC. 

VIDEO PRO ENTERPRISES, INC. 

VIDEOTRONICS OF OREGON, INC. 

WELLS GARDNER ELECTRONICS 

WICO CORPORATION 

WILDCAT CHEMICAL COMPANY/ 
BIG STATE SUPPLY COMPANY 

WILLIAMS ELECTRONICS, INC. 

ROGER WILLIAMS MINT 

WILLIS INDUSTRIES 

WILLY WASH, INC. 

WIZ KIDS, INC. 

WORLD GAMING DEVICES, INC. 

WORLDVEND PULSESCAN COMPANY 

WORLD WIDE DISTRIBUTORS, INC. 

WORLD WIDE PRESS, INC. 


W.V.G.O. 
ZYTRONICS, INC. 
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[] lam interested 
in exhibiting 


STATE Als 


PM 3/15/83 


Dataseli’ Inca 
COMPUTER SOFTWARE 


state get rid of arcades. 

New York City Mayor Ed Koch 
launched a program in February 1982 
to rid the city of unlicensed arcades. By 
the end of the yer, the city closed 51 
unlicensed arcades and had taken 
legal action against another 70. 

“Communities are rightly concerned 
about the nuisance created by 
unlicensed video arcades,” Koch said. 
He added that the public has assisted 
the city’s effort by phoning a com- 
plaint number to report “video arcade 
lawbreakers.”’ 

Some of those snitches are street 
operators, maintained one arcade 
owner who was recently put out of 
business. She said street operators in 
her area were losing business when 
she opened up her Brooklyn arcade. 

“The street operators have been 
here for many, many years,” said 
McCarthy. “We have worked for two 
and, in some cases, three generations 
to build good relationships in our com- 
munities. We're sort of neighborhood 
politicians. 


“The arcade owners, in many 


instances, are total newcomers to the’ 


business.They came with the rise in 


“4 


¢ 


Millie McCarthy 


popularity of video games, looking to 
make a fast buck and then get out.” 
“We spent $250,000 in equipment, 
leases, and building renovation,” said 
the deposed Brooklyn arcade opera- 


tor. “We made this place something 
really nice, and I wanted to dedicate 
myself to making it a great place to go 
for the entire family.” 

While McCarthy and her constitu- 
ency are waging wars against coin- 
op amusement licensing and taxation 
throughout the state, they are helping 
communities install restrictions on 
arcades. 

Most recently, McCarthy effected a 
Superior Court ruling that enjoined the 
enactment of a license fee and an age 
limitation in Ellenville but did not 
argue against a 10-game per location 
provision in the ordinance. Later, she 
told a local reporter she “was not for 
the proliferation of machines and 
arcades because | know that’s when 
problems can arise.” 

McCarthy said she is working on 
provisions to help keep arcades away 
from schools in New York, the same 
kind of legislation that many operators 
in other parts of the United States are 
trying to defeat. 

“Too many kids bring police pro- 
blems,” she told Play Meter.*And most 
neighborhood arcades are poorly 
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OPERATED KIDDIE RIDES 


THUNDERBOLT 


autorovo canada Itd. 


MANUFACTURERS AND OPERATORS OF COIN- - 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S. CUSTOMERS 


successful in Europe for 15 years 
now also built in Canada 


taxes 


hydraulic rides, animals, trains, 

cars etc. all equipped with solid 
state board with proven reliability 
during the years 

save, buy direct from factory in 

cdn. dollars. You don’t pay Canadian 


CONTACT US NOW 

for free documentation and find 
out why operators with experience 
appreciate our products 


P.O. Box 668, Orillia, Ont. Canada L3V 6K5 (705) 325-4286 Benny Vos, President 
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UNIVERSAL’S 
PROTECTION 
PLAN 


Universal U.S.A. of Santa Clara, Califor- 
nia, has developed an identification 
process it hopes will slow down pir- 
ating of its Mr. Do! video game. The 
game is available as a complete unit 
or as a conversion kit, and the protec- 
tion system is applicable in both cases. 

“With each kit or game sold,” the 
company announced, “three identify- 
ing numbers will be attached. First, 
there will be the serial number of the 
printed circuit board. Second, a 
special number tag will be attached 
to the board. Third, a certified seal will 
be provided for display on the game 
(also numbered). 

“Each ofthese three numbers will be 
recorded at Universal's headquarters 
for reference. Any owner of a kit or 
complete game need only call us with 
these three numbers, and we will 
authenticate the game for him.” 

Universal is providing a toll-free 
number to call for authentication: 
800/538-7548. 

Bill Cravens, recently appointed 
director of marketing for Universal, 
said he hopes operators will take 
advantage of the toll-free number. He 
noted that conversion kits are pro- 
vided to help alleviate some of the 
financial pressures On operators and 
that they should be careful not to buy 
infringements in order to protect legiti- 
mate conversion manufacturing. He 
said the system is designed to help 
those who have previously been 
unable to determine the validity of 
games. 

“A lot of times operators just don’t 
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know whether a game is a copy or 
not,” Cravens said. 

Mr. Do! currently appears as a main- 
stay in some pirates’ inventories. 

When Play Meter posed as an 
interested buyer, a spokesman for a 
Cleveland firm called Replay & Asso- 
clates promoted the availability of 
pirated editions of Mr. Do! 

“There are so many out there,” he 
said, “you'll never be bothered.” e 


INDUSTRY 
MOURNS 
WAYNE HESCH 


Wayne Hesch 


Industry veteran Wayne Hesch died 
January 8 ina Miami hospital of pan- 
creatitis at the age of 48. He had been 
vacationing in Miami since the 
Amusement and Music Operators 
Association show in Chicago in late 
November. He had been hopsitalized 
since December 13. 

Hesch headed A. H. Entertainers 
Inc. of Rolling Meadows, Illinois, with 
his brother Don. Wayne ran the music 
and games division of the full service 
operation while Don directed the 
vending and food services. 

Wayne was an active association 
man, having served as a director or 
officer with AMOA for 14 years. He was 
also a past president ofthe Illinois Coin 
Machine Operators Association. 


Hesch started in the industry as a 
teenager working with his father, 
Anthony, in the same family business 
that he and his brother would even- 
tually run. He assumed his executive 
duties with A. H. Entertainers after his 
graduation from Illinois Wesleyan Uni- 
versity. 

Hesch is survived by his wife Beverly, 
daughters Diane, Judith, and Eliza- 
beth, his mother Isabel, and brother 
Don. 

Hesch’s death is mourned by friends 
industrywide, but probably by none 
more than his associates at AMOA 
where he spent so much of his time 
and energies building the associa- 
tion’s membership and effectiveness. 
There, association executives hail him 
as “a man whose talents equaled the 
demands placed on them.” ® 


DISNEY DROPS 
‘TRON’ SUIT 


Walt Disney Productions dropped its 
suit against Williams Electronics in 
which it claimed Williams violated its 
trademark rights relative to the word 
“Tron” by manufacturing and mar- 
keting its video game Robotron 2084. 

It alleged Williams was taking 
unfair advantage of the publicity 
generated by Disney's “Tron” motion 
picture. 

The suit was dismissed January 12 in 
US. District Court in Chicago atter 
attorneys for both sides reached 
agreement. 

“The suit was dismissed with pre- 
Judice to all activities of Williams prior 
to December 31,” said Williams’ attor- 
ney Ted Scott. 
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TURN-A-PROFIT™ 


Now you can LEGALLY bring your old games to your 
distributor for conversion. He has the ANTEATER (and soon 
CALYPSO) TURN-A-PROFIT™ kits by [if7fetes™. That old 
unproductive game will ‘turn a profit’ with new earning life. 
The difference TAGO makes is that a TAP™ kit will convert 
any old raster vertical monitor game. 


READ THIS AND 


At 1/3 to 1/2 the cost of anew game the return on invest- 
ment is great—the return of investment is assured. 


To order your kits call your distributor. 
ee For information or service dial 800/527-3639 
] in Texas 214/641-5822 © 
AGO.. 1909 S. Great Southwest Phew: 
FLECTRONICS Grand Prairie, TX 75051 7 
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PQDOD OD OD POP OP OPO I OO OG OOP OGD POD DOO OD DILDO LP OLD OLD VP OLD WLP VLD CLP VP VP OLD 
PLAY METER, March 15, 1983 33 


Ron Crouse, marketing director for 
Williams, said Disney decided to drop 
the suit after “expedited discovery” 
procedures. He said Williams paid no 
compensation to Disney as any part of 
the agreement. 

In filing the case, Disney attorneys 
listed eight different trademark regis- 
trations that firm had filed with the 
United States Patent and Trademark 
Office which included, as at least part 
of each name, the word “Tron.” 

The terms of the agreement leave 
Disney open to question any of 
Williams’ uses of the word “Tron” after 
December 31, 1982, but there are no 
indications that any such action might 
be taken. 

Disney attorneys were unavailable 
for comment. e 


AVMDA AT AOE 
FREE SESSION 


A representative of the Amusement 
and Vending Machine Distributors 
Association will join Atari's Don 
Osborne on the panel ofthe free bonus 
session seminar at the Amusement 
Operators Expo. The session is sched- 
uled for 6:30 p.m., March 26 and is free 
to all registrants. 

The session will address local ordi- 
nances and taxes and how they have 
attained popularity as aq means of 
increasing revenues for governments 
throughout the nation. AVMDA devel- 
oped a model ordinance and will dis- 
cuss parts of that ordinance as they 
apply to specific restrictions imposed 
by local governments. 

Additionally, according to AVMDA’s 
Ira Bettelman of the C. A. Robinson 
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distributorship in Los Angeles, “There is 
a story to be told as to what distributors 
are doing as individuals to combat 
adverse legislation as well as to how 
they are addressing the state of affairs 
together with operators.” e 


PM AWARDS 
CONDUCTED 
INDEPENDENTLY 


ODK)OKPKDKODLKKP* 


The Play Meter Awards which are 
bestowed on the top pin and video 
games of the previous year will be 
presented for the first time in their 
three-year history at the Amusement 
Operators Expo. The awards are 
given in recognition of excellence in 
the industry and are designed to pro- 
mote and encourage the state of the 
art. 

Also for the first time, balloting for the 
Play Meter Awards will be monitored 
and verified by independent accoun- 
tants. The New Orleans firm of Pepper- 
man, Emboulas, Schwartz & Todaro 
will oversee the procedure from the 
initial mailing of the ballots to the 
tabulation of the vote totals. 

Voters will return ballots to the 
accounting firm's offices where they 
will be checked against the mailing 
list, said Sal Todaro. 

“We will tabulate vote totals in each 
category, and seal the winners’ names 
in envelopes which will remain sealed 
until the presentations are made,” he 
said. “We will also provide backup 
information on the vote tabulation.” 

The accounting firm has been 
included in the balloting procedure to 


provide official verification by an out- 
side source as to its accuracy and 
validity. © 


BUSHNELL 
IS BACK 


Nolan Bushnell announced his reentry 
into the world of video game produc- 
tion. 

It became apparent with his pur- 
Chase of a small Sunnyvale, California, 
research and development company, 
Videa, Inc. Bushnell will establish 
Sente on October 2, 1983, one day 
after his agreement not to compete 
with Atari expires. That agreement 
was part of the Atari sale that netted 
him $28 million from Warner Commu- 
nications in 1976, 

Sente will be housed as a division 
with Bushnell’s Pizza Time Theatre 
complex in Sunnyvale. Manufacturing 
will also potentially be conducted in 
Milpitas and Hollister where he 
recently established facilities. The firm 
already produces robots for its Chuck 
E. Cheese locations and manufac- 
tures ski ball games for those opera- 
tions at those locations as well as in 
Sunnyvale. 

Videa will be absorbed into Pizza 
Time’s games division. Roger D. 
Hector, president of Videa, will be 
hamed vice president of engineering. 

Before starting Videa in October 
1981, Hector was corporate manager 
of advanced projects at Atari, where 
he initiated research and design pro- 
jects. 

In addition to opening a games 
division, Bushnell wants to popularize 
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FACTORY NEW CLOSEOUTS 


Kangaroo 
Monster Bash 


U.S. TOLL FREE 


800-521 -9500 NEW ARRIVALS 


Bump ‘N' Jump ¢ Q*bert 
Popeye ¢ Pole Position 


(Michigan Toll Free 800-482-6569) Millipede * Buck Rogers 


Front Line e War Locks 


: Plus 100s more, in stock, 
The call IS FREE. for IMMEDIATE DELIVERY 


Let us tell you 


AUTHORIZED KITS } 
how else we can Discounts on multiple 
Save you money! 7! Bally /Midway’s Pac-Man Plus games purchased. 


Sega’s Super Zaxxon & Tac/Scan 
Stern's ‘Lost Tomb’ 
Call for our latest discounted prices. 


THIS MONTH’S SPECIAL 


15191 Telegraph/Redford, MI 48239 
313/534-7880 


Super Pac-Man — Call 


~ Afi NEW YEAR... 
A NEW BEGINNING | 


The. Penn-Ray ‘Sutra. merger means even more savings for youl 
And. that’s just. the start. The merger also means a more compleie 
line.of coin. machine parts and billiard supplies and the opening of 
a new West Coast office and warehouse to help serve the industry 
even. better. 


EAST COAST 

WEST. COAST 
P.O. Box 1088 
17960 Crusader Avenue , Bensalem, PA 19020 
Cerritos, CA 90701 IN. PA: 215-638-4720 
IN. CA: 213-402-2088 - | TOLL FREE: 800-523-8934 
TOLL. FREE: 800-423-4781 | TWX# 510-667-1537 


penn-ray sulfa corporation 
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robots for home use in 1983. He intro- 
duced the personal robots that are 
being sold out of another new com- 
pany, Androbot Inc., at the Consumer 
Electronics Show in Las Vegas in 
January. e 


ENGLAND'S 
JUKES 
‘DESPERATE’ 


For the first time, the industry in 
England has released what a trade 
publication there refers to as “reason- 
ably accurate” sales figures for juke- 
boxes.The determination is that the 
“jukebox industry in the United King- 
dom is in a desperate plight.” 

Figures released by the Juke Box 
Subcommittee of the British Amuse- 
ment Catering Trades Association 
show a four-year consecutive decline 
in new jukebox sales to below 1,000 
units for 1981. Further, although no 
figures for 1982 have been compiled, 
the prediction is that statistics will show 
continued desperation, according to 
Charles Henry, chairman of the sub- 
committee. 

“It is not possible to produce figures 
for 1982 yet,” he said, “but I don't 


expect the result to be as dramatic a 
fall as we have seen in previous years. 
That is because the trend has to 
bottom out somewhere. It will cer- 
tainly be no better than 1981 and 
perhaps may show a small further 
fall.” 

Figures released show 3,189 new 
boxes sold in 1978; 2,873 in 1979: 1,398 
in 1980; and 954 in 1981. 

Henry characterized the downturn 
as the result of “a lack of adequate 
return on investment which is killing 
the business.” He said the survey indi- 
cated 60 percent of the major jukebox 
operators show costs are outstripping 
income. 

“The average jukebox in the United 
Kingdom is losing money,” he said. 

Henry said the operator and his cus- 
tomer “should recognize that the pro- 
vision of music is an amenity and that 
100 percent of the takings should go 
to the operator.” Henry added, how- 
ever, he realized such an arrange- 
ment had “not much chance of 
happening.” ° 


“VIDEO FEVER,” 


/A BOOK REVIEW 


When Charles Beamer encountered 
video fever, he should have taken an 
aspirin. 

Instead he wrote a book—a very 
dull and unimportant treatise on what 
parents can do to save their children 
from becoming “vidkids.” Beamer 
writes about kids like his hypothetical, 
and unresearched, Jimmy—*‘The 
Game—lIt is Jimmy’s life, the meaning 
of a reason for his existence...The 
Future: A blank.” 

Even more simplistic than Beamer’s 
one-dimensional view of children is 
his solution to video fever: “Have you 
hugged your kid today?” He offers this 
bumper sticker philosophy in a partic- 
ularly unimaginative chapter titled 


“What Can Parents Do?” 

What parents and everyone else 
should do is save the four bucks 
Thomas Nelson Publishers is asking for 
“Video Fever” to play 16 video games. 

If appears Beamer seized the oppor- 
tunity afforded him by asummervaca- 
tion from his English teaching job. 
Summer construction jobs were 
unavailable this year, so he figured 
he’d spend his free time writing a 
book. 

If “Video Fever’ sells at all, it’s 
because Beamer’s best insight is into 
the contemporary American reader's 
seemingly insatiable desire to have 
someone tell him “how to” do any- 
thing: eat, exercise, pick up women, 
pick up men, think, feel...ad nauseam. 
And Beamer has hit upon a very pop- 
ular fear to exploit, the vagaries of 
video games. 


Although “Video Fever’ is easily dis- 
missed as an unresearched, unimpor- 
tant book by an unimpressive writer, it 
does have one redeeming grace. 
Perhaps due to the writer's lack of 
information about his subject—or per- 
haps because he had to wrap this 
thing up before the school year 
started—it is very short, a one tripper. 

But take along a good magazine or 
a hand-held video game. This latest 
censure of video games is not even 
compelling enough to make you 


angry. € 


“1 guess you would say the 24th District is pro-video machines because we 
have found that they are an asset to the youth in the community. It gives 
them some place to go to get out of the streets.” 

— Sergeant Gregory Sweeney, Chicago Police Department 


i 
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Monroe Distributing of Cleveland 
instituted a Consumer Products 
Division. The move is concurrent 
with its purchase of Automatic Infor- 
mation Management Computer 
systems (AIM Inc.), a Cleveland 
computer software firm, and Mon- 
roe’s appointment as a regional 
distributor of Nippon Electric Com- 
pany’s (NEC) line of computers. 
The company announced it will 
appoint dealers in 14 states to sell 
the NEC computers and accom- 
panying AIM software programs. 


* * * * * 


The sale of Tuni Electro to ET Mar- 
keting, both of Tempe, Arizona, has 
been voided by action of Enter- 
Tech Ltd., aq Nevada corportion 
that is Tuni’s major creditor. Enter- 
Tech's take-over is consequent to 
Tuni's application to the U.S. District 
Court in Arizona for Chapter 11 
bankruptcy status. 

Patrick Reed, president of ET 
Marketing, said Enter-Tech had 
invested funds in Tuni and now has 
assumed management of the busi- 
ness. Reed, who was marketing 
director for Tuni, will hold a similar 
position with Enter-Tech. He said 
Enter-Tech’s marketing plans are 


consistent with the current opera- . 


tions of ET Marketing. 


* * * * * 


A January 24 New York Times 
article reports some chain store 
executives are souring on video 
games. 

“Generally,” the article reported, 
“retailers are (saying)...that returns 
on the units are dwindling.” 

A drug store chain executive said 
the games “posed problems we 
hadn't anticipated.” A K-Mart 
executive said, “We're not experi- 
encing...the level of revenue we 
would like.” The chain opened 
game rooms in 200 ofits stores since 
last year. 


* * * * * 


Spacing regulations for video 
games are coming under fire in 
some communities. Video game 
operators in Hatboro, Pennsylvania, 
have objected to a zoning regula- 
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tion that requires games to be 
spaced 3 feet apart on the grounds 
that it is safer to place the games 
side by side. 

The incentive for tampering with 
the plugs is built into the games, 
Robert Ehrsam argued. He noted 
that the name of a game's high 
scorer can be erased by pulling the 
plug, leaving that spot free for the 
name of the game’s next player. 

The Hatboro Zoning Committee 
agreed to consider changing the 
ordinance. 

A similar spacing regulation was 
eliminated from a Kearny, New 
Jersey, ordinance after a state 
Superior Court said the require- 
ment for 5 feet of space between 
each machine is unreasonable. 


* * * * * 


School districts are getting the “Pac- 
Man tax” syndrome. The Erie, Penn- 
sylvania, School Board has 
approved a $60 tax per machine 
on all video games in the district by 
an overwhelming 8-to-1 margin. 


* * * * * 


Glen Braswell, executive director 
of the Amusement Game Manu- 
facturers Association, and Ronnie 
Lamm, anti-video game activist, 
appeared together on the Decem- 
ber 29 edition of the MacNeil- 
Lehrer Report. The nightly public 
television news and issues program 
provided Lamm a platform to 
explain her drive to regulate the 
use of videos in her community and 
to promote similar efforts through- 
out the United States. Braswell char- 
acterized Lamm’s concerns over 
video games as “emotional” 
charges. 

“We're opposed to unreasonable 
regulations,” he said. “There are 
regulations that we find very rea- 
sonable. For instance, if you have a 
problem in a given community 


_ where there is an unusual truancy 


problem and it is identified as 
being attracted because ofthe pre- 
sence of games, we have not been 
opposed—and we helped get such 
a law passed in San Francisco...— 
that you would put a curfew during 
school hours preventing school- 


age children from playing video 
games.” 


* * * * * 


The Berkeley, California, City Coun- 
cil admitted January 11 that its 
arcade ordinance was too restric- 
tive. It dropped provisions that kept 
arcades from locating within 300 
feet of residential neighborhoods 
and 600 feet of parks, libraries, and 
hospitals. It kept a@ provision that 
prohibits arcades from setting up 
within 1,200 feet of schools. 

“When you took all these excluded 
areas,” said city attorney Natalie 
West, “there was hardly any place 
you could have them.” 

The ordinance defines an arcade 
as an establishment with six or more 
coin-op games. 


* * * * * 


In-person appearances of Pac-Man 
and Ms. Pac-Man brightened the 
holiday season for about 50 sick 
and underprivileged children at 
Cook County Hospital in Chicago. 
The characters brought some 
special excitement to the family of 
a 5-year-old girl who broke an 18 
month silence when she accepted 
her holiday gift from Pac-Man. She 
said “Thank you.” 


* * * * * 


Delegates attending the New York 
state PTA’s 85th annual convention 
adopted a resolution encouraging 
awareness of the impact of video 
game locations on school atten- 
dance and pursuit of information 
regarding the negative effects and 
the wholesome uses of home video 
games. The resolution calls for the 
passage of local ordinances to 
regulate the operation of video 
game locations during school 
hours and near schools. It also 
urges ordinances require super- 
vision at video amusement centers. 


* * * * * 


One of the most controversial home 
video games is being removed 
from the market. Muse Software 
and Computer Center said it is 
recalling its Firebug, a game in 
which the player is challenged to 
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HEADLINERS (continued) 


move a character through a maze 
to ignite a building. 


* * &* #* 


Bally announced that an agree- 
ment in principal has been reached 
for its purchase of the Health & 
Tennis Corporation of America at 
an estimated $140 million. HTCA 
operates about 280 health and fit- 
ness centers in 20 states and Canada 


and counts its membership at more 
than a million. Its revenues for fiscal 
1982 were approximately $205 
million. a 

Kiddie Ride— USA has reached an 
agreement with R. G. Mitchell Ltd. 
of England to market its product in 
North America. Mitchell is one of 
the largest kiddie ride manufac- 
turers in Europe. 


38 


THE CALENDAR 


March 4—5 
Video Games and the Graphic 
Designer, UCLA Extension—Deprt. of 
the Arts, Los Angeles, CA, 9 a.m.-4 
p.m. 


March 19 
Computer-Generated Film Graphics: 
A Day With Art, UCLA Extension— 
Dept. of the Arts, Los Angeles, CA, 9 
a.m.-3 p.m. 


March 23—25 
Coin-op ‘83, The Irish Amusement 
Trades Exhibition, Leopardstown 
Racecourse, Dublin 


March 25—27 
Amusement Operators Expo ‘83, 
O'Hare Exhibition Center,Chicago 


March 30—3 1 
WLPX Amusement Players Expo, 
MECCA, Milwaukee, WI 


April 7—10 
FAVA Convention, Florida Amuse- 
ment and Vending Association, 
Curtis-Hixon Convention Center, 
Tampa, Florida 


April 14—23 
Milan Fair, Italy (For information, 
contact Fiera di Milano, Largo 
Domodossola, No. 1 20145, Milan, 
Italy. Telex: 331-360) 


April 22 
Kansas City Mini-convention, Kansas 
City Trade Mart 


April 22—24 
Western Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, Anaheim Convention Center, 
Anaheim, CA 


April 23—24 
Montana State Association Annual 
State 8-Ball Tournament, at Carousel 
Lounge, Missoula, MT 


April 30—May 1 
PAMMA (Pennsylvania Amusement 
and Music Machine Association) 


Exposition, Expo Center, Monroe- 
ville, Pennsylvania 


May 1 
Amusement & Music Operators of 
Texas Annual 8-Ball Pool Touma- 
ment & Board Meeting, Austin Hilton 
Hotel 


May 20—22 
Music and Amusement Association 
of New York City Annual Convention, 
Concord Hotel, Kiamesha Lake, New 
York 


June 1—4 
AMOTexas First Annual Convention 
and Exhibits, Austin Hyatt Hotel, 
Contact Don McCullough 512/454- 
8626 


June 3—5 
MAMA and MATCD Convention, 
Marriott's Tan-Tar-A Resort, Lake of 
the Ozarks,MO 


June 16—16 
OMAA's 1983 Exposition of Music 
and Games, Hyatt Regency, 
Columbus 


July 15—17 
Montana Annual State Association 
Meeting, Big Sky 


July 25—29 

Tenth Annual Conference on Com- 
puter Graphics and Interactive Tech- 
niques, Conference Office: 111 East 
Wacker Dr., Chicago, IL. Sponsored 
by the Association for Computing 
Machinery’s Special Interest Group 
on Computer Graphics, Engineering 
Society of Detroit, IEEE Technical 
Committee on Computer Graphics, 
and Eurographics. Detroit, Ml 


October 7—8 
Amusement and Music Operators of 
Virginia “Silver Jubilee” Trade Show, 
John Marshall Hotel, Richmond 


October 159—16 
National Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, McCormick Place,Chicago 


* * * #* 


Larry Stromberg has been named 
sales manager for Nintendo of 
America. He will market the Seattle 
manufacturer's videos in the United 
States and Canada. Stromberg said 
he had been originally hired for 
Nintendo’s consumer division but 
was switched to duties in the coin- 
op division. 


* * * * * 


Williams Electronics has added J. 
E. Weatherhead Distributors, with 
Offices in Burnaby, British Columbia, 
Canada and Edmonton, Alberta, 
Canada to its distributor network. 


* * * * * 


Electro-Sport named Vincent 
Francischetti its eastern regional 
manager.Francischetti comes to 
the Costa Mesa, California, manu- 
facturer from R.M.I. of Warminster, 
Pennsylvania, where he was man- 
ager of customer relations. The 
marketing and consumer specialist 
boasts 25 years experience in the 
coin-op game industry, including a 
22-year stint with Rowe Inter- 
national. Francischetti will work out 
of Doylestown, Pennsylvania. 


* * * * * 


Bill Davis joined North American 
Amusement Company as market- 
ing director. He is in charge of 
advertising, public relations, sales, 
and market expansion for the Rock 
Island, Illinois, kiddie ride firm. 
Davis moves over from a marketing 
position with IBM. 


* * * * * 


Jack McCarthy has been appointed 
sales manager for the National 
Billiard Manufacturing Company 
located in Cincinnati. He will be 
responsible for sales of the com- 
pany’s game tables, as well as bil- 
liard accessories and supplies sold 
under the F. Grote & Hubbell name. 


* * * * * 


The Japanese National Police 
Agency released results of a fact- 
finding survey that includes statis- 
tical information on coin-operated 
machines. The survey found about 
126,000 video games in operation 
in Japan in 1982. It reported there 
were more than two million 
pachinko machines as well as 
another 94,000 unauthorized 
gambling machines. The agency 
promised aggressive action 
against owners of video gambling 
machines who operate the 
machines illegally outside licensed 
pachinko parlors. 
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THE GAME: 


The player manuevers 
Bagman through various 
mine shafts picking up 
money bags and placing 
them in the wheelbarrow at 
the surface of the mine. 


A time controlled bonus is 
awarded upon placing the 
money bag in the 
wheelbarrow. 


While climbing through the 
mine shafts, Bagman must 
avoid pursuing guards, the 
moving ore carts and the | 
moving elevator. 


Bagman can temporarily 
defend himself by using a 
pickax or dropping a money 
bag on the pursuing 
guards. 


Licensed from 
S.A. Valadon Automation, France 


——— FF EBURG | 


Bagman is moved 
horizontally and vertically 


by 4-way joystick. 


The action button is used to 
make the Bagman perform 
the other tasks: 


M Pick-up and drop the 
money bag 


M Pick-up and drop the 
pickax 


Grab and release the 
ceiling beam to avoid 
the ore carts 


Placing a money bag in 
wheelbarrow 


Pick-up and drop the 
wheelbarrow 


This is the first story in a three-part 
series on tax savings available to those 
in the coin-operated industry. Later 
stories will appear in Play Meter’s 
April I and 15 issues. 


he calendar year 1982 is over. 

Yet, for tax purposes, there are 
still several areas that can pro- 

duce tax savings for most operators. 


Some of these areas are discussed in 
this article. 


Sales tax 

During the year you may have pur- 
chased new video and coin-op equip- 
ment. Often, the price of this equip- 
ment includes a sales or use tax. You 
have an option to capitalize this sales 
tax, which gives the operator a higher 
basis for future depreciation deduc- 
tions and current investment tax 
credit, or you can segregate the sales 
tax and expense it as a current deduc- 
tion. You should review your situation 
to determine if a current deduction is 
more valuable than future deductions 
through depreciation. 


Investment tax credit 

Under the new Accelerated Cost 
Recovery System (ACRS), investment 
credit has been changed to 10 percent 
on 5-year property and 6 percent on 
3-year property. As we have written 
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1982 tax savings 
still possible 
in 1983 


By James L. Harfield and Gerald A. Sauve’ 


before, video games and other arcade 
games fall into the 5-year category 
qualifying them for a full 10 percent 
investment credit. Remember, if you 
elect out of ACRS to use the Income 
Forecast Method (IFM), the old 
investment tax credit rules apply. This 
means a 3-1/3 percent investment 
credit for an asset with a useful life of 
three years, 6-2/3 percent if a 5- and 6- 
year life, and 10 percent for a 7-year 
life or over. When making the decision 
to elect out of ACRS to use IFM, con- 
sider the reduced amount of invest- 
ment tax credit available. 


Year-end accruals 

If you use the accrual method of 
accounting, review those items of 
expense that may produce higher tax 
deductions for 1982. For instance— 

1. Real Estate Taxes—Over the 
past several years, real estate taxes 
have accelerated sharply due to infla- 
tion, federal aid cuts, and greater local 
demands for services. Review your 
year-end real estate tax accrual to 
make sure the amount is realistic and 
reasonable in light of rising taxes. 

2. Percentage Leases— Many oper- 
ators have leases that require a certain 
percentage of gross revenue. It is 
important that an accurate accounting 
of any increased rent due under the 
percentage clause be calculated at 
year-end in order to get the full deduc- 


tion as soon as possible. 

3. Personal Property Taxes—lIn 
most states local personal property 
taxes are more of a nuisance than an 
expense. But in those areas where the 
tax is significant, again a calculating 
eye and a sharp pencil should be used 
to determine a reasonable estimate for 
accrued personal property taxes at 
year-end. 


Expensing vs. ACRS— 

New Equipment, Section 179 

_ For taxable years beginning in 1982, 
taxpayers may elect to expense, 
(instead of capitalizing), up to $5,000 
of personal property that is acquired 
by purchase for use in a trade or 
business. 

The chart compares the tax savings 
between expensing or capitalizing and 
taking ACRS and Investment Tax 
Credit (ITC). Assume the operator 
purchased an asset for $5,000 and the 
time value of money is 15 percent. 

As shown, greater tax savings are 
generated through the use of ACRS 
and ITC than from expensing in all but 
the 50 percent marginal tax bracket. 
Furthermore, any amount that is 
expensed will be treated as if it was a 
depreciation deduction for purposes 
of the recapture rules (causes ordinary 
income up to the amount of deprecia- 
tion when the property is sold). 

The principal purpose of expensing 
is to simplify the required record 
keeping for a small business. However, 
since ACRS and ITC will provide 
greater tax savings for most taxpayers, 
the expensing option should be 
ignored. 


Individual Retirement 
Account (IRA) 

IRAs are a tax winner. If you can 
afford to make the IRA contribution, 
there are few after-tax deals that can 
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match the down-the-road economic 
results of an IRA. Here are the three 
questions clients ask most: 

1. Who can establish an IRA? 

2. How much can you contribute 


each year? 

3. When must your contributions 
be made? 

Who?—Any employee or self- 


employed individual under the age of 
70-1/2 receiving compensation 
(includable in gross income) may 
establish an IRA and deduct contri- 
butions to it. If an employee is covered 
by an employer’s qualified plan, the 
full benefits of an IRA are still avail- 
able. A self-employed individual can 
enjoy the full benefits of a Keogh plan 
for his self-employment income and of 
an IRA, to boot. 

IRAs are only for people who earn 
compensation. You cannot contribute 
to an IRA if all your income comes 
from passive sources such as interest, 
dividends, and rents. Nor can you con- 
tribute to an existing IRA in a year in 
which you earned no compensation, 
but you may continue to manage, and 
reinvest, your IRA as you see fit. 


Fir USA Inc. -Aiwe- 


460 Wildwood St. 
Woburn, MA. 01801 
Tel: (617) 933-5819 Telex: 95-1294 


TOLL FREE 1-800-343-6565 Outside Mass. 


-_Firw inc. 


50, Chin 5th Rd., N.E.P.Z. 
Kaohsjung (813), Taiwan, R.O.C. 


Tel: (07) 361-5191--6, 361-2789 


TLX: 72278 ATWHEAD, 72537 ATWKHH 


How Much?—You can contribute 
up to 100 percent of your earnings, but 
not more than $2,000 a year if you are 
single. You may contribute less; you 
cannot contribute more without 
incurring penalties. If you are married, 
the limitation is $2,250 and must be 
divided in two separate IRAs—one for 
you and one for your spouse. You can 
divide the $2,250 any way you like as 
long as no more than $2,000 is put into 
either of the separate IRAs. 

When?—Actually, the question 
must be divided to ask “how soon” and 
“how late.” 

Early Birds: You can put the entire 
$2,000 (or $2,250 if married) into your 
IRA as early as the first day of your 
taxable year. So, for 1983 you can 
begin accumulating earnings immedi- 
ately. Whether you have yet earned the 
$2,000 is immaterial. You can deposit 
any amount in your IRA at any time 
(some institutions will accept as low as 
$10 at a time). 

Late Birds: To be deductible for 
1982, the contributions must be made 
no later than the due date, including 
exclusions, for your 1982 return. 


Imagine, deducting an expense on 
your 1982 tax return that is not paid 
until August 1983. Good news...you 
can do just that. Obtain an automatic 
extension to August 15, 1983 to file 
your 1982 tax return. Simply file 
Form 4868 on or before April 15, 1983. 


Would you like to learn more about 
maximizing your deductions in order 
to lower taxes? Attend the Amusement 
Operators Expo 1983 Session #609— 
“Are You Making the IRS Rich: What 
the Amusement Operator Needs to 
Know about Taxes,” Sunday, March 
27, 3:30-5:30 p.m. presented by the 
authors. 

Gerald A. Sauve and James L. 
Harfield are partners in Blackman, 
Kallick & Company, Ltd., Certified 
Public Accountants with offices in 
Chicago (180 North LaSalle Street, 
Chicago, Il 60601), Miami, and 
Houston. The firm has established a 
Hotline to answer the tax and account- 
ing questions of Play Meter readers. 
Call Jim or Jerry at 312/782-3424. 

Read more about James Harfield in 
an AOE preview on page 43. 


Original Game Designer & Manufacturer 


Complete game w/ interchangeable cabinet 


and Conversion Kits 


Components 


Color monitors, 
Power supplies, 
Transformers & 
Cabinets 


See us at AOE, booth ‘a 543, 545, 642 and 644 


Mah 


The Henry W. Mali & Co. Inc. 


257 Park Ave South 
New York, NY 10010 
(212)475-4960 


Call Toll Free: (800) 223-6468 
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Billiard Cloth 


Style 820—Plain, Style 920— Backed 
Fabrics developed specifically for 
coin-operated tables. 

Available through your distributor. 
Write or call for color card. 
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Stephen Goot 


Stephen Goot, president, Total 
Vending Services Inc., Atlanta, 
Georgia—Session 208: Negotiating 
Commissions with Locations— 
Friday, March 25, 3:30 p.m.; and Ses- 
sion 309 with Robert Burnstein, CPA, 
Burnstein, Cohen & Landis— Business 
Forms and Record Keeping for the 
Arcade and the Operator—Saturday, 
March 26, 9 a.m. Session 309 will be 
repeated as Session 406, Saturday, 
March 26, 3:30 p.m. 


“These are two of the most impor- 
tant seminars anyone can attend if 
they are operators,” Stephen Goot 
asserts. Goot is president and owner of 
Total Vending Services Inc., an 
amusement machine operating com- 
pany with 400 machines located in the 
metropolitan Atlanta area. He also 
owns two freestanding arcades in 
Atlanta and southern Tennessee. 

Goot believes his two seminar topics 
are the backbone of every operating 
route. Take, for instance, his seminar 
on Business Forms and Record 
Keeping for the Arcade and the 
Operator. Many operators groan and 
grumble when it comes to paperwork, 
but Goot says a route operator cannot 
be successful without the right paper- 
work. 

“Paperwork helps you sell a cus- 
tomer,” he explains. “If you’re record 
oriented, you have a better chance 
with a location.” 

Since the coin-op business has 


AOE '83_ 
Speaker Profiles 


changed so drastically in the past five 
years, negotiating commissions with 
locations is another vital topic. Goot 
says the days are gone when operators 
could “give away the moon” when it 
came to negotiating commissions. 
“There is an art to negotiating com- 
missions,” he points out. Goot advo- 
cates no One commission percentage. 
It depends on the individual location 
and its volume. 

Record keeping and commissions 
are only two facets of the operating 
business, but Goot is a prime example 
of good business management, of 
practicing what he preaches. His busi- 
ness today makes as much money as it 
did two years ago during the time “of 
money flowing in and a feast every 
day.” 

He says the coin-op business 1s like 
any other business—it has to be 
managed properly and costs have to be 
controlled. 

This is the third time Goot has 
presented both of these seminars. 
Sample forms will be given out in the 
seminar on paperwork, and sample 
contracts will be distributed in the 
contract discussion. 

LB. 


James Harfield 
Gerald Sauve’ 


James Harfield, audit partner, and 
Gerald Sauve’, tax partner, Blackman, 


\ey- 


P?Orile 


Kallick & Company Ltd., Chicago, 
Illinois—Session 609: Are You 
Making the IRS Rich: What the 
Amusement Operator Needs to Know 
About Taxes—Sunday, March 27, 
3:30 p.m. 


The question posed by the title of 
this seminar is one everyone laments 
over about this time of year. 

James L. Harfield and Gerald 
Sauve’ with Blackman, Kallick & 
Company use their nearly 40 years 
combined experience in the tax and 
audit fields to help the operator feel 
secure in that he isn’t making the IRS 
rich. 

Harfield has been an audit partner 
at Blackman, Kallick & Company for 
20 years. He has experience in all types 
of businesses and has had clients that 
are operators for all of his 20 years. 

He has handled business problems 
for clients in the coin-op industry since 
its infancy (that is, before video). 

Sauve’ has 17 years of tax experi- 
ence and is a tax partner with Black- 
man, Kallick, & Company. He has 
also dealt with operators’ problems. 

Harfield, in his capacity of audit 
partner, is more in the planning end of 
the business showing operators: how 
to make money (not just confining it to 
taxes), where profit centers are, where 
they’re losing money, if accounting 
and records are proper, and generally 
how to watch their business. 

It then flip-flops over to the tax area 
where Sauve’ has his expertise. He 
comes in and shows ways to run the 
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business to maximize profits from a 
tax standpoint. 

Should the operator be incorpor- 
ated vs. being the sole proprietor? 
Should he be an S corporation vs. a 
regular corporation? Can he establish 
some type of a family partnership to 
own games and lease them to the oper- 
ator for a tax benefit? How can addi- 
tional tax brackets be established to 
lower the taxes? 

These are just a few samples of the 
subjects that will be discussed at this 
seminar planned just in time for you to 
deal with that dreaded time of year, 
April 15! 

(Ed. Note: James Harfield has the first 
of a three-part tax story appearing in 
this issue on page 41. Parts 2 and 3 will 
appear in the next two issues.) 

VC. 


Stephen Isaacson 


Stephen A. Isaacson, vice president 
and general manager, London Distrib- 
uting, Milwaukee, Wisconsin— 
Session 304: Arcade Economics, A 
Blueprint for Survival—Satur- 
day, March 26, 9 a.m.; Session 509: 
Maintaining and Managing the 
Arcade, Where Do We Go From 
Here?—Sunday, March 27, 9 a.m. 


Isaacson is a nine-year industry vet- 
eran who has worked in an administra- 


} 


James Harfield 


tive capacity in the operating and dis- 
tributing fields. As a recreational 
industry executive, he managed var- 
lous types of locations and operated 
games for a large West Coast enter- 
tainment firm in the early ’70s. 

In 1978, Isaacson joined Sega Enter- 
prises as vice president and general 
manager of “Sega Centers,” a family 
amusement arcade chain operated pri- 
marily in large regional shopping 
malls throughout California. His 


A successful operator 
of a game room in the 
80s must find new, 
creative ways to 
package video games. 


duties included overseeing operations 
and developing new projects. While at 
Sega, he combined with David Rosen 
to develop P. J. Pizzazz, a large 
regional entertainment center concept 
featuring a restaurant, video games, 
and other electronic entertainment 
forms. 

Isaacson has been with the London 
Organization since January 198] 
where he oversees both distribution 
and operation efforts. 


The _ firm’s 


~ 


Gerald Sauve’ 


activities include a full service distribu- 
torship representing most major 
equipment lines, an extensive street 
location route, and a multi-location 
arcade chain in the Milwaukee area. 
He is planning the development of a 
new food and games concept that is 
designed to serve smaller communities 
away from major metropolitan areas. 

“One cannot live by arcades alone,” 
professes Isaacson. 

Rather, he says, a successful opera- 
tor of a game room in the ’80s must 
find new, creative ways to package 
video games. Offering food and other 
entertainment and attractions are 
some of the ways operators can com- 
bat what Isaacson sees as the current 
decline of the straight game room. His 
Session 509 will address the state of the 
arcade industry and is designed as a 
follow-up to previous AOE seminars 
he has chaired. Those operators who 
attended Isaacson’s earlier sessions are 
encouraged to return with assessments 
of how concepts learned at those dis- 
cussions have worked. 

Isaacson is especially anxious to 
deliver his “Arcade Economics” 
seminar that will investigate game 
room performance in a quantitative 
way. Attendees will be shown how to 
analyze their operations. They will 
learn how to develop and analyze 
profit and loss statements. “There will 
be a lot of numbers,” Isaacson says. 
“We will be dealing with the bottom 
line of operating arcades.” 


M.S. 
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theme: rioting in the streets of a 

decayed city. The bottle rockets’ 
red glare and the tear gas bombs burst- 
ing in air. 

This time it was the Overtown dis- 
trict of Miami, a city so changed by the 
influx of Latin Americans. It is not 
uncommon, nor was it uncommon 
even 10 years ago, to see signs in store 
windows that read “English spoken 
here.” 

Overtown has its own language, the 
mutterings of blacks, confined to indi- 
gence. They have been removed even 
further from the magic and money of 
the sun and fun city by the Latin immi- 
grants, Cubans who have developed a 
closely knit community for themselves. 
As a result, Cubans bring home Pay- 
checks blacks think should be theirs. 

“There is always the perception of 
inequality,” a Miami policeman said. 
“The blacks are jealous of the Cuban 
unity.” 

On December 28 it wasn't jealousy. 
It was anger Overtown blacks were 
venting over the killing of Nevell John- 
son Jr., a 20-year-old black man who 
was playing video games at the Willie 
Watkins Recreation Center when he 


[ was an all too familiar American 


was approached then fatally shot by a 
Cuban policeman. The killing evolved 
into three days of sporadic rioting and 
looting along Overtown’s 3rd Avenue, 
the death of another young black man, 
43 arrests, 23 injuries—and one heroic 
deed. 


Rosemary Usher Jones, a white 
Fort Lauderdale workman’s compen- 
sation case judge, attended a Decem- 
ber 29 luncheon given by the Florida 
Association of Women Lawyers. She 
was heading down 3rd Avenue in 
search of an on-ramp to Interstate 95. 

“I knew nothing about the rioting,” 
she said. 

But Jones discovered what was 
going on as soon as she entered Over- 
town, and then, in panic, that “there 
was no getting out of the area. 

“I drove just a couple of blocks and 
a concrete block came flying through 
my window,” she recalled. “I kept on 
driving and tried not to hit anyone. I 
had glass on my eyelids and in my 
hands.” 

That’s when the heroism began. 

Two young black girls ran to the car 
and convinced Jones to lie low while 
they attempted to drive her to safety. 


They got about three blocks, to Willie 
Watkins’ arcade, when they were 
caught by a group of pursuers. 

“T didn’t have a chance against the 
mob,” Jones said as she described her 
ordeal. “They dragged me from the car 
saying they were going to break my 
arms and legs. My shoulder was pulled 
out of the socket. They beat me in the 
head with their fists.” 


Help appeared 

Then Watkins, the black arcade 
Owner, appeared at the door of his 
building. 

“He fought 10 guys,” Jones said 
describing the ensuing melee. “He and 
two employees fought 10 guys. He got 
me away and literally threw me into 
the building. He brought the little girls 
with us, and he slammed the door and 
bolted it. 

“They ripped the rings off my fingers 
and took my bracelet,” she said. “They 
tore my blouse a bit to see if I was 
wearing a choker. They were saying, 
‘We've got her money. Now let’s get 
her.’” 

Jones waited in the arcade.hurt, 
Shaken, and unsure of her safety, while 
Watkins tried to contact several of her 
friends. But people were on holiday 
vacations, and it took two and a half 
hours before he was able to reach 
someone—H. T. Smith, a black public 
defender whom Jones had faced as a 
state attorney’s office prosecutor. 
Smith brought the ordeal to a finish, 
arriving with a S.W.A.T. team and 
taking Jones away from the tumult to 
safety and medical help. 

Jones’ injuries have not yet been 
completely diagnosed. “What we don’t 
understand is why I have suddenly 
come up with a terribly stiff neck, a 
tremendous pain at the base of my 
brain, and trouble with my right hand 
going into spasms,” she told Play 
Meter. 

When Judge Jones talked to Play 
Meter from her chambers at the 
Florida Industrial Commission, she 
said she was “blessed” that Watkins 
was there to help, and she marveled at 
the man “who risked his life to save 
mine. 
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remarkable man,” she 


“hes <a 
exclaimed of this ghetto arcade owner. 

“The little girls knew that if they 
could get to him, he would help me. 
Isn’t that a wonderful reputation?” 


Watkins’ explanation 

Watkins down-played the rescue 
effort but admitted the mob of rioters 
were angry at his attempts to save a 
visitor from their vengeance. However, 
there were enough people in the crowd 
around the arcade who knew and 
respected him, Watkins said. When he 
told them to back off, they did. 

Watkins was more anxious to talk 
about the shooting, the riot, and the 
way his community understood the 
episode. 

Watkins was not at his arcade when 
Johnson was shot. He arrived about 45 
minutes after Louis Alvarez fired a 
bullet through the head of the man 
Watkins knew personally as a “very 
nice kid.” 

“My understanding is that the two 
policemen walked in and walked 
around for a few minutes before they 
approached the young man. The kids 
said that one officer frisked him low, 
and the one with the gun to his head 
frisked him high. They said the next 
thing they knew, they heard a shot.” 


The Miami Police Department 
described the killing differently. Public 
Information Officer Raymond Lang 
said officers Alvarez and Louis Cruz 
were making a routine investigation 
when they noticed a young man witha 
bulge under his shirt that they deter- 
mined was a concealed weapon. When 
Alvarez and Cruz attempted to con- 
duct a search, Johnson fought with 
them and Alvarez’s revolver “went off 
inadvertently.” 

“I don’t have any explanation for 
it,” Watkins said. “We never had any 
police problems around the arcade. 
We moved to this location a couple of 
months ago from just up the street. 
From 1978 until now, between the old 
place and this one, I don’t think we’ve 
had a visit from the police over three 
times. 

“We run a pretty strict place here. 
We have some pretty strict rules,and 
the kids usually abide by them. And 
they help us enforce them with 
newcomers who don’t know.” 


Media portrayal 

Watkins and the Miami police both 
maintain the rioting and looting was 
not as excessive as it was portrayed by 
the media. There were 40 to 45 young- 
sters in the arcade who witnessed the 
shooting, and mostly, said Watkins, 
those and other kids who were drawn 
to the arcade by news of the gunning 
were just plain angry. 


“When I got there, the mob was 
already gathering around the build- 
ing,” he said. “And the kids were very 
angry because the ones who saw it, saw 
that it was a useless shooting.” 

The disturbance abated by about 2 
Wednesday morning, but when TV 
crews rolled into the area Wednesday 
about noon, said Lang, the violence 
picked up. It was later that night that 
the second killing occurred. Eighteen- 
year-old Alonzo Singleton, a “sus- 
pected looter” (Lang used _ police 
terminology) was killed in an exchange 
of gunfire with a police SWAT team. 


KKK 


The dead have been buried. Over- 
town residents are still seething at 
what they feel was a useless, racially 
inspired killing. 

But another useless racial killing 
was prevented by the quick and cour- 
ageous action of Willie Watkins, the 
arcade owner who, amid the anger and 
turmoil, performed heroically and 
without racial bias. 

“He is a remarkable man,” reiterated 
Rosemary Usher Jones. “What can 
you say about a man whorisked his life 
to save another’s?” 

(Judge Jones is seeing to it that 
Watkins gets community recognition 
for his bravery. She has also started 
the Overtown Scholarship Fund, the 
immediate purpose of which Is to raise 
contributions for the education of the 
two young girls who risked their safety 
and drove her car to Watkins’ arcade.) 
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Videos make headlines, 
slots continue to 
dominate show 
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Ruffler and Deith were showing for the first time in the U.K. the Chexx ice hockey 


game made by Innovative Concepts in Entertainment from the U.S.A. Bob Deith 
(right) shakes hands with Ralph Coppola, president of ICE, watched by 
Steve Bernstein, vice president of sales and marketing. 
—Photos printed with permission of Coin Slot 
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Vic Leslie (left), managing director of , With Ernest H. Shrenzel, 


executive vice president of Sega Enterprises of Japan, pose with Super Locomotive. 
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he chilly winds of recession 
held the European coin machine 
industry in an icy grip at the 
world’s largest coin machine show at 
Olympia, London, from January 10 to 
13, where 192 exhibitors faced 13,000 
visitors and smiled bravely through 
the depression. 

The Amusement Trades Exhibition 
will not be remembered this year for 
bursting order books, but at least it 
confirmed its long-held position as the 
“big and beautiful” of the world’s 
shows. 

No one blames the organizers for 
the fact that the British and European 
trades are currently short of currency, 
and the exhibitors themselves threw 
caution to the winds witha standard of 
display that left visiting organizers of 
other shows green with envy. 


The booths were huge and elabo- 
rate—some of them two-tier with a 
hospitality suite on top to provide a 
haven of refuge from the milling 
throng below. 


Milling throng? Certainly the 
middle two days of the exhibition were 
very busy, but the Monday and Thurs- 
day were decidedly sparse, possibly 
because the first day was reserved for 
members of the British Amusement 
Catering Trades Association and the 
latter day, a short one, closing at 4 p.m. 
Thirteen thousand visitors was up on 
°82’s 11,000, but down on ’81’s 15,000. 
That might have had something to do 
with the fact that ATE moved up- 
country to Birmingham in 1981, which 
was not too popular, and 1981 was the 
boom year for the video industry in the 
U.K. 

And, of course, the figures could 
well be distorted as it is a turnstile 
count, so it would record the same 
people twice or even three times during 
the show. However, one of the orga- 
nizers, Alan Willis, said that a fairly 
accurate guess at the real attendance 
would put it over the 8,000 mark. 


Slots hang on top 

The equipment displayed was 
naturally dominated by slot machines, 
as the British trade has enjoyed a 
steady and healthy income from 
modest-payout slots operating side- 
by-side with phonographs, video 
games, pinballs, and pool for some 
years now. Slots are to a degree 
insulated from the normal patterns of 
peaks and troughs normally associated 
with “amusement-only” devices, but 
even slots are showing some cracks in 
face of Margaret Thatcher’s austere 
financial program that has succeeded 
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See all the new Stern games at these distributors. 


Birmingham Vending 

540 Second Avenue North 
Birmingham, AL 35204 
205/324-7526 


Franco Distributing 
1469 Jean Street 
Montgomery, AL 36107 
205/834-3455 


Circle International, Inc. 

3126 West Thomas Road, Suite 102A 
Phoenix, AZ 85017 

602/269-6736 


Continental Divide Distributing, Inc. 
3051 North 31st Avenue 

Phoenix, AZ 85017 

602/269-5891 


Mountain Coin Distributing 
3859 West Van Buren 
Phoenix, AZ 85009 
602/269-7596 


Bally Southwest 

2300 Black Canyon Highway 
Phoenix, AZ 86009 
602/233-0196 


Godwin Distributing 

2024 West 38th Street 
North Little Rock, AR 72118 
501/753-1138 


C.A. Robinson Company 
2891 West Pico Boulevard 
Los Angeles, CA 90006 
213/735-3001 


Bally Advance, Inc. 

540 Forbes Boulevard 

South San Francisco, CA 94080 
415/871-4280 


Betson Pacific 

375 Oyster Point Boulevard 

South San Francisco, CA 94080 
415/952-4220 


Circle International, Inc. 

5640 Kearny Mesa Road, Suite G 
San Diego, CA 92111 
714/278-3575 


Mountain Coin 

300 West 53rd Place, Unit B 
Denver, CO 80216: 
303/620-9350 


Rowe International, Inc. 
2830 West Ninth Avenue 
Denver, CO 80204 
303/534-6308 


Continental Divide Distributing, Inc. 
778 South Sante Fe Drive 

Denver, CO 80223 

303/778-7778 


Continental Divide Distributing, Inc. 
685 West Gunnison, Unit #109 
Grand Junction, CO 81501 
303/241-2153 


Belam Florida Corp. 

1541 North West 165th Street 
Miami, FL 33169 
305/621-1415 


Belam Florida Corp. 
7551 Currency Drive 
Orlando, FL 32809 
305/857-3381 


Monroe Distributing, Inc. 
Palmetto Lakes Industrial Park 
5301 North West 161st Street 
Hialeah Lakes, FL 33014 
305/625-6666 


Monroe Distributing, Inc. 
Regency Industrial Park 
10705-12 Rocket Boulevard 
Orlando, FL 32809 
305/857-1181 


Rowe International, Inc. 
5065 1st Augustine Road 
Jacksonville, FL 32207 
904/733-6250 


Southern Music Company 
503 West Central Boulevard 
Orlando, FL 32801 
305/843-4302 


Southern Music Company 
2465 Harper Street 
Jacksonville, FL 32204 
904/356-1337 


Greater Southern Distributing 

2164 Marietta Boulevard North West 
Atlanta, GA 30318 

404/352-3040 


Peach State Distributing 
1040 Boulevard South East 
Atlanta, GA 30312 
404/622-4401 


Advance Automatic Sales 
740-1 Moowaa Street 
Honolulu, HA 96817 
808/845-3305 


Bally Midwest, Inc. 
2828 North Paulina 
Chicago, IL 60657 
312/871-7600 


World Wide Distributing 
2730 West Fullerton Avenue 
Chicago, IL 60647 
312/384-2300 


Bally Midwest, Inc. 

1343 Sadlier Circle South Drive 
Indianapolis, IN 46239 
317/352-0466 


J & J Distributing, Inc. 

9461 East Washington Street 
Indianapolis, IN 46229 
317/899-2530 


J & J Distributors, Inc. 

946 East Washington Street 
Indianapolis, IN 46229 
317/899-2530 


Philip Moss & Company 
1726 Guthrie Avenue 
Des Moines, IA 50316 
515/266-5222 


Bird Distributors, Inc. 
1920 Fox Ridge Drive 
Kansas City, KS 66106 
913/262-8440 


Bird Distributors, Inc. 
101 Poyntz Avenue 
Manhattan, KS 66502 
913/537-2930 


Kentucky Coin Machines 
6005 Fern Valley Road 
Louisville, KY 40226 
502/966-5266 


Cleveland Coin International 
848-G Nandino Boulevard 
Melbourne Industrial Park 
Lexington, KY 40511 
606/231-8996 


A.M.A. Distributors 

1711 Saint Charles Avenue 
New Orleans, LA 70103 
504/529-2315 


S & H Novelty 

1550 Bolinger Street 
Shreveport, LA 71103 
318/222-1642 


General Vending Sales 
245 West Biddle Street 
Baltimore, MD 21201 
301/837-4119 


State Sales & Service Corp. 
1825 Guilford Avenue 
Baltimore, MD 21202 
301/837-7177 


Bally Northeast Distributing 
1400P Providence Highway 
P.O. Box 604 

Norwood MA 02062 
617/762-9300 


Bally Midwest, Inc. 
11998 Merriman Road 
Livonia MI 48150 
313/525-8700 


Bally Midwest, Inc. 

3423 Lousma Drive South East 
Wyoming, MI 49508 
616/243-3644 


World Wide Distributors, Inc. 
2555 South Division 

Grand Rapids, MI 49507 
616/247-1412 


World Wide Distributors, Inc. 
2715 Nakota 

Royal Oak, MI 48043 
313/549-4900 


Lieberman Music Company 
9549 Penn Avenue South 
Minneapolis, MN 55431 
612/887-5300 or 800/328-2844 


L & R Distributing 
1901 Delmar Boulevard 
St. Louis, MO 63103 
314/421-3622 


Stern Electronics, Inc./700 Chase 

Elk Grove Village, Illinois 60007 (312) 981-9600 
Telex: 254657 / Toll-Free Service No. (800) 621-6424 
In Illinois (800) 572-1948 


Philip Moss & Company 
1601 Forest Street 
Kansas City, MO 61408 
816/421-4570 


Bally Midwest, Inc. 

2079 Congressional Drive 
St. Louis, MO 63141 
314/991-1501 


Philip Moss & Company 
4404 South 76th Street 
Omaha, NE 68127 
502/531-2333 


Betson Enterprises 

6 Empire Boulevard 
Moonachie, NJ 07074 
201/440-2200 


Mondial International Corp. 
55 Fadem Road 
Springfield, NJ 07081 
201/467-9700 


Mountain Coin 

2910C 4th Street North West 
Albuquerque, NM 87107 
505/345-7706 


Continental Divide Distributing, Inc. 
2412 Monroe North East, Unit B 
Albuquerque, NM 87107 
505/255-6400 


Albert Simon, Inc. 

587 Tenth Avenue 

New York, NY 10036 
212/564-0006 or 516/842-4242 


Brady Distributing Company 
4308 Wilmont Road 
Charlotte, NC 28266 
704/525-8130 


Cleveland Coin International 
17000 South Waterloo Road 
Cleveland, OH 44110 
216/692-0960 


Cleveland Coin International 
7029 Huntley Road 
Columbus, OH 43229 
614/846-8590 


Monroe Distributing 
2999 Payne Avenue 
Cleveland, OH 44115 
216/781-4600 


Monroe Distributing 
4820 Industry Drive 
Fairfield, OH 45014 
513/896-6699 


Culp Distributing 

614 West Sheridan Avenue 
Oklahoma City, OK 73102 
405/232-9591 


Southwest Vending 

720 Northwest Fourth Street 

Oklahoma City, OK 73012 

405/232-0253 

Mail: P.O. Box 25006 
Oklahoma City, OK 73125 


Dunis Distributing Company 
1140 Southeast 7th Avenue 
Portland, OR 97214 
503/234-5491 


Mckee Distributing Company 

2721 North East Columbia Boulevard 
Portland, OR 97211 

503/281-9797 


Coin Machine Sales & Services 
4859 North Lagoon 

Portland, OR 97217 
503/289-4036 


General Leisure 

10055 South East Stark 
Portland, OR 97216 
503/256-3930 


Active Amusement Machines 
666 North Broad Street 
Philadelphia, PA 19130 
215/684-1600 


Atlas Music & Novelty Co. 
2231 Fifth Avenue 
Pittsburgh, PA 15219 
412/471-1704 


Rowe International, Inc. 
2122 Platt Springs Road 
West Columbia, SC 29169 
803/796-0925 


Game Sales Company 
444 Monroe Avenue 
Memphis, TN 38103 
901/525-8351 


Dennis Rhodes Enterprises 
669 Madison Avenue 
Memphis, TN 38103 
901/529-1075 


Sammons-Pennington-Memphis 
440 Monroe Avenue 

Memphis, TN 37203 
901/526-0611 


Sammons-Pennington-Nashville 
214 Sixth Avenue South 
Nashville, TN 37203 
615/244-3020 


Commercial Music Company 
1550 Edison Street 

Dallas, TX 75207 
214/741-6381 


H.A. Franz Company 
606 Dennis Street 
Houston, TX 77006 
713/523-7366 


Lovell Company 

1609 University Avenue 
Lubbock, TX 79401 
806/762-0666 


Southwest Vending Sales 
P.O. Box 18227 

4520 Tejasco 

San Antonio, TX 78218 
512/824-9223 


Southwest Vending Sales 
2455 Irving Boulevard 
Dallas, TX 75207 
214/638-8411 


State Music Company 
3100 Main Street 
Dallas, TX 75226 
214/744-3477 


O’Connor Distributing Co. 
9030 Directors Row 
Dallas, TX 75247 
214/631-0150 


Peterson Coin Machines 
2700 Milam 

Houston, TX 77006 
713/523-7494 


Peterson Coin Machines West 
2500 East Yandell 

El Paso, TX 79903 
915/523-6547 


Mountain Distributors 
3753 South State Street 
Salt Lake City, UT 84115 
801/262-5493 


Struve Distributing 

276 West ist South 

Salt Lake City, UT 84101 
801/328-1636 


General Vending Sales 
8588 Sanford Drive 
Richmond, VA 23228 
804/262-4263 


Music Vend Distributing 
1550 Fourth Avenue South 
Seattle, WA 98124 
206/682-5700 


Music Vending Distributing 
East 4008 Broadway 
Spokane, WA 99202 
509/535-5757 


Northwest Sales Company 
2400 West Commodore Way 
Seattle, WA 98199 
206/284-8030 


Bally Midwest, Inc. 
1241 Bellevue 

Green Bay, WI 54302 
414/468-5200 


Pioneer Sales 

N55 W13875 Oak Lane 
Menomonee Falls, WI 53051 
414/781-1420 


Dons Vending Ltd. 

7121 104 Street 
Edmonton, Alberta, Canada 
403/434-2433 


Laniel Automatic 

151 Chemin Rockland Road 
Montreal, Quebec, Canada H3P 2W3 
514/731-8571 


New Way Sales 

2050 Kipling Avenue 
Rexdale, Ontario, Canada 
416/746-2255 


J. E. Weatherhead Distributing Ltd. 
4318 Dawson Street 

Burnaby, B.C., Canada V5C 4B6 
604/294-8271 


~ J. E. Weatherhead Distributing, Ltd. 


9785 45th Avenue 
Edmonton, Alberta, Canada T6E 5V8 


Florencia S.A. 

Sarmiento 3226 

Mar del Plata, Argentena 
023-49109 Telex: 39892 


General Vending Company 
34 Palmerston Street 

Perth, West Australia 6000 
09-328-3611 Telex: 92702 


Ets. C. Van Brabant 
Belgielei 134 

B-2000 Antwerp, Belgium 
031-393970 Telex: 33225 


Seeben N.V. 
Vredebaan 63/65 
2510 Mortsel 
Antwerp, Belgium 
011-32-31-495865 
Telex: 846-33441 


Island Vending Co. Ltd. 
P.O. Box 1819 
Hamilton, 5 Bermuda 
809/29 2-4765 


Entretenimientos Electronicos Ltda. 
Virgilio No. 1943, Nunoa 
Santiago, Chile 

237-589 or 232-015 


Geyger Maileth e Hijos Ltda. 
Avda. Bulnes 183 

Casilla 4002 

Santiago, Chile 

60167 or 711704 Telex: 0232 


Hazel Grove 

Buckley House, Stockport Road 
Cheshire SK82AA, England 
061-491-1068 

Telex: 851-668017 


Ruffler & Dieth Ltd. 

127 Wandsworth High Street 
Wandsworth, London SW18 4JB 
01-870-5238 & 01-870-5224 
Telex: 851-929222 (Parts Only) 


Raha Automaattihdistys 
Turuntie 42 

SF 02600 Espo 60 Finland 
358-0-5113 Telex: 123418 


Bally France S.A. 

Avenue du Capitaine Glarner 52/54 
93400 Saint-Quen, France 

258-3121 or 252-1417 Telex: 660767 


Stella Electronic Apparate GmBh 
Schulenburger Landstrasse 150-152 
3000 Hanover, West Germany 
011-49-511-639061 Telex: 9230350 


Sega Enterprises 

P.O. Box 63 

Tokyo Airport Post Office 
Tokyo 149, Japan 
742-3171 Telex: 22357 


Manufacturere de Sinfonolas SA 
Avenida Jardin No. 330 

Mexico 15, D.F. Mexico 
905/335-3199 


Isthmian Vending Corporation 
Apdo 6-200 Estafeta El Dorado 
Republic of Panama 
62-3400/3954/3189 

Telex: 3483050 


Land of Oz of Pureto Rico 
Los Jardines Shopping Center 
Carra No. 20 

Guynaba, Puetro Rico 00657 
809/768/3060 


Segasa 
Apartado 16117 
Madrid, Spain 
252-1445 
Telex: 44070 


Bally Scandinavia A.G. 
Industrivagen 5 

171 48 Solna, Sweden 
08-730-02-65 Telex: 07695 


Tivolino Ltd. 

Lagerstrasse 107 

Ch-80212 Zurich, Switzerland 
01-241-6656 Telex 845-53588 


Novomat A.G. 
Grabenakerstrasse 11 
4142 Munchenstein 1 
B/Basel, Switzerland 
061-467560 Telex: 63257 


® 4983 Stern Electronics, Inc. All rights reserved. 


in driving down inflation below six 
percent. 

As the traditional backbone of the 
British industry, however, slots con- 
tinued to dominate by far at ATE ’83, 
the more markedly so because the 
video game has hit the very bottom of 
the “U” turn, and the indications are 
that if it moves back up the other side 
at all the figure will be more distorted 
into an “L” than anything. 

Pinball has been decimated too, the 
victim of the video boom to the extent 
that a whole new program of re-educa- 
tion is necessary to introduce new 
players to the game. The phonograph 
industry in the U.K. is sickly from a 
combination of high capital invest- 
ment, limited returns because of reces- 
sion and high installation costs, 
together with the cost of records and 
performance royalties. 

That leaves an industry in the U.K. 
no more than ticking over and most of 
Europe is not too much better off. But 
when times are hard, that’s when the 
distributors try harder and their dis- 
plays reflected the determination to 
see out the year, both British and 
overseas. 

The exhibitors came from the 
U.S.A., Holland, Spain, Italy, 
Australia, Ireland, West Germany, 
Lebanon, Belgium, France, and 
Finland. The American companies 
exhibiting were: Atari, Bally, Ardac, 
Destron, R. H. Belam Co., Lee Sen 
Enterprises, Omega Products, and 
Anagram Inc. But the largest overseas 
contingent came from Spain with 12 
companies. 


Fewer Americans 

What was most surprising was the 
lack of American visitors this year, far 
fewer than ever before were evident on 
the convention floor. Gary Stern and 
Larry Siegel from Stern, Tom Nieman 
from Bally, Joe Dillon from Williams, 
and Pete Kauffman and Lila Zinter 
from Exidy were there. And of course, 
with one of the largest exhibits at the 
show, the Atari team was there in full, 
headed by President John Farrand 
and International Sales Director 
Shane Breaks. The were joined mid- 
way through the show by Jerry Marcus 
from Empire Distributing with the 
simultaneous announcement that 
Marcus had joined Atari. But trans- 
Atlantic visitors were certainly few 
and far between by comparison with 
previous years. 

One of the theories put forward for 
this was that these days the American 
companies tend to split their forces 
between ATE and the West German 
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The Masterpak display unit attracted attention on the WPA stand. Bernard Baley 

and Len Beddow of Leisure Games, a U.K. operating company, are instructed on 

the benefits of the system by Director Dave Standen, watched by WPA Service 
Manager Mike Marton and Sales Manager John Etchells. 


Joe York of Venture Line (left) shakes hands with Pete Kauffman of Exidy 
watched by Freddy Bailey of Game World. Exidy is to make under license the 
Game World/ Venture Line Magic machine for international 

markets from its Irish factory. 
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Atari's Don Osborne (left) with Ira Bettelman of C. A. Robinson 
and Atari’s new Xevious game. 
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show, IMA, held in Frankfurt in 
January as well, this year. In former 
years there had been a tendency to 
send in the troops in full to ATE and 
then move them on to Germany. 

The products on display reflected 
too the complete switch around in the 
British market, back to a heavy 
emphasis on slots. The video game 
industry provided some interesting 
headliners. Sega sent in the legal 
experts to serve notice on an Italian 
company, Mobil Matic Di Serafin 
Luigi, for exhibiting equipment suspi- 
ciously similar to Pengo and Turbo 
and was subsequently given under- 
takings in a London High Court that 
the Italians would not build or sell any 
more equipment until formal hearings 
took place. Sega also grabbed some 
headlines with the announcement of 
its decision to sell direct to operators 
and tempting the visitors with the 
launch of Super Locomotive. 

The game is played on a divided 
screen, the player driving his loco 
through a number of stations and 
“warring” with rogue locomotives en 
route as well as attacking aircraft and 
tanks. His defense is smoke screens, 
speed variations, and agility. His 
length of play is extended by linking 
up with a refuelling tanker. 

Other games, already seen on the 
U.S. market, such as Super Zaxxon, 
Monster Bash, and Tac/Scan made 
their British debuts to varying recep- 
tions. 

Atari reportedly spent thousands of 
dollars on its ultramodern booth but 
was pipped at the post for one of the 
special booth awards by British com- 
pany Music Hire with its two-decker 
with a perspex canopy. The American 
company nevertheless had a busy four 
days, particularly with Xevious, a new 
space-theme game. 


Xevious’ play 

The mission is to defend the planet 
from conquest by hostiles out to 
reclaim what was once theirs a millen- 
nium or two ago. The player pilots 
his Solvalou craft in a series of attacks 
on the aliens using an eight-position 
joystick with a fire button to blast air 
and ground targets. 

Phase two takes him to the ancient 
landing strip of the forebears, the 
Machu Pichu which is_ heavily 
defended, and there are 32 different 
targets to tackle including the Toroid 
patrol fleet led by Torkan scout ships 
and the Zoshi death squad that gives 
out destructive energy blasts. Flying 
mirrors are the next threat followed by 
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the controlling force of the Xevious 
itself, the Andor Genesis mother ship 
with the task of disabling it. 

Gottlieb’s QO*bert and Nintendo’s 
Popeye still dominate the U.K. video 
games market so it will be interesting 
to see what Atariand Sega will do with 
their new products. Data East is work- 
ing hard with its Burnin’ Rubber, and 
Universal is still strong with Mr. Do. 

Of the British manufacturers, 
Century Electronics continues to 
dominate the market with its CVS 
system, introducing A Maze Ing and 
Hunchback, both of which will cer- 
tainly cross the Atlantic to the com- 
pany’s newly-launched offices in New 
York for the U.S. market. 

The big news, however, came from 
Lancashire-based WPA, a recently 
put-together company that launched 
Masterpak, a programming device 
that immediately had clusters of the 
“majors” from the U.S. around its 
booth for a polite inquiry or two. 

Regarded by many visitors as the 
fastest and most simple method of 
reprogramming games yet devised, 
Masterpak reprograms any number of 
games within seconds, simply by 
opening the door of the video game, 
plugging in the Masterpak, and 
unplugging when the LED lights to 
show that the transformation 1s com- 
plete. 


Simple alternative 

John Etchells, sales manager of 
WPA said: “During 1982 we took a 
long and hard look at the video games 
industry. We considered that system 
videos could not meet the require- 
ments of the trade as they quickly grew 
obsolete under the pressure of chang- 
ing tastes. We undertook a high tech- 
nology research project to provide an 
alternative which could be used in 
conjunction with cash collections. So 
it had to be simple and efficient.” 

Masterpak comes with six addi- 
tional games, any one of which can be 
installed into the old game in seconds, 
just by plugging in. 

In the music field, Loewen Auto- 
maten showed its new NSM Satellite 
200, although Wurlitzer tended to 
steal the thunder with its Te/e- Disc, a 
circular box mounted on a pedestal, 
mushroom-style. A perspex dome 
covered the 160-selection mechanism. 
British company Sound Leisure 
showed its new wall-mounted phono- 
graphs, including a 200-selection 
model, while another British company, 
Rainbow, showed Discolisque, 
intended to turn a solitary phono- 
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graph into a discotheque-type sound- 
to-light installation. Rowe’s R87 
Sapphire and Golden were also 
featured. 

One of the most enthusiastic 
responses from the visitors collectively 
was to the entire prospect of the return 
to London for the ATE. Although 
Birmingham’s National Exhibition 
Center was voted a great venue, last 
year, the city itself was no match with 
London when it came to shopping and 
night life. Olympia’s position in the 
exclusive Knightsbridge area, close to 
Harrod’s, was popular with the wives 


if expensive for the husbands, but it 
kept °em happy. So much so that the 
organizers are keeping ATE in 
London next year, despite the fact that 
it will mean a later date—February 28 
and 29, March | and 2—and a move 
next door into the enormous Grand 
Hall, although filling it should be no 
problem with a waiting list to contend 
with in 1983. 

In the prestigious—but really 
unimportant—race for supremacy in 
international exhibitions, ATE still 
holds the edge over every other show, 
if only for the quality of the exhibits. © 
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Anyone will sell you Kiddie Rides 
...but who will service you? 


We have the largest selection & variety Of 
Kiddie Rides in the country. 


NORTH AMERICAN 
AMUSEMENT C0. 


524 2ND STREET 
ROCK ISLAND, ILLINOIS 61201 


309/788-0135 
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The home front: 


Arcade games keep moving 
from the game room 
to the living room 


By Roger C. Sharpe 


— 


Qs. 


Photos: Perry Greenberg 


xcept for the lack of jukeboxes 
H (although even this area was 

represented with the video 
variety on display), pool tables, and 
other vending machines, the differ- 
ences are becoming less pronounced. 
Take away the VCRs, audio equip- 
ment, prerecorded tapes and discs, as 
well as some other miscellany like 
portable phones, and you’d think that 
the AMOA and the Consumer Elec- 
tronics Show (CES) were one and the 
same. 

After all, they both feature games, 
games, and more games. It’s really 
immaterial that one form is coin- 
operated while another can be played 
On a computer system. The real 
interest for the public is that there is an 
overwhelming abundance of product 
within either category and a growing 
overlap between one and the other. 

Since 1975 I’ve been covering both 
industries, independently of each 
other really, and have witnessed an 
incredible turn of events over the 
passing years. Where once the similar- 
ities were quite apparent, the last year 
has found a substantial change that 
shouldn’t be overlooked or under- 
played for its impact on either sector. 

The home market, if nothing else, 
has added credibility and increased 
awareness to the coin-op models it has 
borrowed from so freely. Coin-op has 
opened up the sweepstakes to a rapidly 
expanding market that shows no signs 
of abating in the near future. 

What is scary, is just how quickly 
the gap has lessened between the two 
forms of entertainment. And now, 
with the upsurge in real home com- 
puters vs. game playing systems, the 
next six months toa year should prove 
to be critical in terms of whether the 
public’s appetite will fully support 
both as it recently has. The feeling 
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Now you can delight and fascinate your guests 
with the fabulous SINGALONG™ Entertainment 
System which plays their favorite music and lets 
them sing along by displaying the lyrics of each song 
in time with the music. This revolutionary develop- 
ment in club entertainment combines the famous 
PIANOCORDER® reproducing system with our ver- 
satile new SUPERSCAN™ display console, an elec- 
tronic screen composed of solid state light emitting 
diodes (LED’s). 

Using factory encoded tape cartridges, the 
SINGALONG system operates the piano keys and 
pedals, producing an amazingly lifelike performance, 
while the song lyrics dance across the screen. Each 
song is programmed with its own dazzling light and 
motion effects to delight your guests. Our long play- 
ing cartridges contain about 67 old and new favorites 
each, and additional tapes are available from our ex- 
tensive Pianocorder tape library, giving you an 
almost limitless supply of music. 

Well also, program into your system an advertising 
message of up to 200 words which will be displayed on 
the screen continually while the SINGALONG 
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Entertainment System 
from Marantz 


mechanism isn’t playing. 

The SINGALONG system is available in both 
coin-op and free-play models, installed in our hand- 
some Ragtime Piano. It can also be installed in any 
other piano quickly and easily, without impairing the 
piano’s structural integrity or tone. The SUPERSCAN 
console can be placed anywhere, in single or multiple 
unit displays, and it can be used independently of the 
system as one of the most versatile user programmed 
message centers on the market. 

The SINGALONG system is virtually service-free; 
in the unlikely event that you ever have a problem 
with it, help is as near as your phone. If there's 
trouble with the console, just ship it back and we'll 
send a replacement while yours is being repaired. 

The MARANTZ SINGALONG system is unique 
in club entertainment. It will captivate your patrons 
play after play, night after night, at a substantial 
savings to you in entertainment costs. And because 
it’s self operating, all you have to do is change tapes. 

It'll pay YOU to take a look at the MARANTZ 
SINGALONG entertainment system. Call us toll-free 
at 1-800-438-7023 for more information. 


ERRam Bean unm Zz... 


Marantz Piano Co., Inc. « Highway 64-70E « P.O. Box 460 - Morganton, North Carolina 28655 « (704) 437-7135 


from this writer is that something is 
going to have to give—and probably 
already has as the battle lines become 
clearer. 

The stakes are admittedly high since 
we see so much curiosity by both sides. 
The AMOA and the AOE have 


become regular stops for such manu- 
facturers as Coleco, Mattel, Parker 
Brothers, and many others, while the 
Same can be said for the winter and 
ng More companies represented 
In fact this past convention, my 15th, 


For 31 years The Dependable Supplier to the Coin Machine Industry, found me bumping into luminaries 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . ; from Gottlieb: Williams. Centauri and 


e VIDEO ...¢ INTEGRATED CIRCUITS ... e PHONOGRAPH a few other recognizable companies— 


e AMUSEMENT GAMES... e SOCCER & POOL TABLES more than I’ve ever seen at the Las 
e ELECTRONIC SUPPLIES ...e VENDING MACHINES pees event. Dive got te Believe they 
Just weren't there on a gambling junket 

“We Guarantee Satisfactory Service” or only to see Nolan Bushnell unveil 


PARTS CATALOG AVAILABLE UPON REQUEST. aruaen a oma ae sae 


PARTS DIVISION ...1040 Boulevard S.E. Bi els aes us ae 
Atlanta, Georgia 30319 ather,the interest and focus was on 


the many, many game booths of com- 

Phone 404-629-4401 panies only doing software, such as 

Activision or Imagic, but more impor- 

tantly, on those manufacturers who 
; have seen the way to tap the coin-o 

Toll Free Phone... 1-800-241-1346 (except in Georgia) |] rece: tor cries ae ihe coin-op 

cover the range from cartridges to 

cassettes and discs as well as hand- 
helds in almost any shape and size. 

And, if that weren’t enough to have 
some stand up and take notice, there 
was one booth that happened to catch 
my eye and many other passersby 
when I found myself amid a rather 
substantial Sega display. It was com- 
plete with Sega’s newest Star Trek 
coin-op model and, maybe not so sur- 
prisingly, a full line of game cartridges 
for the home adapted from its reservoir 
of titles along with some new additions 
from a not-so-distant relative, Para- 
mount Pictures. 

Can the other coin-op companies be 
far behind? After all, why gothrougha 
middleman and lose the licensing 
figures? It appears to be an evolu- 
tionary stage that will make dollars 
and ‘cents’ over the long run. Although 
I’m sure it will be at least another year 
before we see others joining Sega’s 
ranks as exhibitors at CES. For one 
thing, there are so many agreements 
and arrangements that have already 
been signed and sealed, locking up 
some coin-op producers for a number 
of years or specified number of future 
models. 

But the time will undoubtedly come 
that greed will overcome all obstacles. 
And as the home market continues to 


LEARN TO REPAIR VIDEO GAME BOARDS, 
POWER SUPPLIES, AND MONITORS 
IN YOUR OWN HOME! 


Electronic Institute of Brooklyn announces its complete classroom course for the Video Game 
Repair Industry is now available on video tape for home study. This includes all material 
necessary for hands-on troubleshooting work. If you're worried about not having a V.T.R., 
we'll rent you one for the length of the course. 


Also available to home study students is a free Hot line to the instructor. 
800/221-0834 


Our course covers the following 
(On 10 video tapes approxiamtely 30 hrs.) 


Course Description: 6. Monitor Theory & Repair (B&W, X-Y, Color) 
1. Basic Electronic Theory 7. TTL Logic 
. Using a digital meter 8. Using a Logic Probe 
. Reading & Understanding Schematics 9. Microprocessor and memory theory 
. Soldering techniques on double sided boards 10. Electronic Pinball troubleshooting and repair 
. Power Supply (Theory & Repair) 11. Video Game troubleshooting and repair 


100% Satisfaction Guaranteed 


For more information, call 
800/221-0834 
(in NY State) 212/377-0369 


or write 


ELECTRONIC INSTITUTE OF BROOKLYN 


4801 Avenue N (corner E. 48th St.), Brooklyn, NY 11234 
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The better we know you, the better our chances of 
writing articles you'll find relevant and useful. The same 
holds true for our advertisers. 

Knowing who you are (your name, job title, company 
and industry) enables them to more easily develop 
messages which meet your informational requirements. 

Circulation information helps advertisers determine 
who you are, wnat to say and where to say it. And since 
advertisers Support our publication and allow us to keep 
bringing you high quality editorial, we think they deserve 
the most reliable and current circulation facts and figures 
available. 

BPA (Business Publications Audit of Circulation, Inc.) 
Nelps us provide it. An independent, not-for-profit 
organization, BPA audits our circulation list once a year to 
verify that It's accurate and up to date. 

The BPA auait makes sure our advertisers get the 
readers they pay for. And when advertisers get tne 
readers they pay for, chances are they get the results 
they pay for, too. 

BPA. For readers It stands for meaningful information. 
For advertisers It stands for meaningful readers. Business 
Publications Audit of Circulation, Inc. 

360 Park Ave. So., New York, NY 10010. BPA 
We make sure you get what you pay for. 


expand and the demand for game soft- 
ware stays at a fever pitch, it would be 
stupid to feel any different about what 
tomorrow holds. The only question 
will be who does it better and who is 
able to be the complete game maker 
for all tastes and formats. 

The one truism that remains is that 
both markets are not going to go away. 
Ideally, the design direction that will 
be taken, hopefully, will make for 
greater differences between the two. 
But this also is a matter of time as well 
as research and development invest- 
ment that the coin-op side, for the 
most part, seems reluctant to spend in 
advancing product lines far above and 
away superior to what can be found in 
the home. One need only travel the 
booths of the software makers for that 
new family addition—the home com- 
puter—to see just how far and fast the 
technology has come. 


More imaginative 

Oftentimes the resulting games are 
heavily inspired by the more successful 
coin-op versions. But increasingly, 
there are indications that newer and 
more compelling challenges can be 
had via a diskette or cassette where 
game designers and programmers are 
letting their imaginations run wild ina 
general environment that seems to be 
less inhibiting than is the case with 
their coin-op counterparts. 

The verdict is still out on outright 
comparisons of play value and interest 
between the home and the arcade, but 
as home systems become more sophis- 
ticated, the result will have to be even 
better play and graphics since the 


New from Williams 


DEFENDER 
ROBOTRON 2084 
STARGATE 


Also: Pac-Man, Donkey Kong, Frogger, 


Sees Tempest, Asteroids, 
Space Invaders, Missile Command 


Others shdértly. Call for further listing. 
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“PRINTERS OF THE OFFICIAL VIDEOSHIRT” 
MANY OTHER VIDEOSHIRTS IN STOCK 


potential within the home market is so 
substantial given the customer base 
that’s growing daily. 

Realize that the cost of doing a $30 
retail item isn’t that great in quantity 
and that the number of units far 
exceeds those of the coin-op industry 
when talking about millions rather 
than thousands. And each owner of a 
home system is a potential customer 
for the product. 

Combining the two markets, it’s a 
staggering possibility for any given 
game title to be known by literally 
millions of individuals, especially if it 
crosses over from one form to another. 
You don’t have to look very far to see 
the proof if you remember some recent 
arcade hits that have been translated 
over to different home formats. 

But what of this ever confusing and 
muddled overlap between all the 
mediums? We can see a coin-op game 
in a cartridge form for one manufac- 
turer, in diskette and/or cassette for 
another manufacturer, in a variety of 
hand-held games for another manu- 
facturer, and the list goes on until all 
versions have been tapped. Just think 
of the impact on the consumer besides 
a case of overkill. Something has to 
suffer as each new effort seems to 
stretch the limits of just what the 
market will bear. 

This has to become a very real con- 
cern with the proliferation of titles 
available to the home audience where 
the numbers have escalated into the 
thousands in a relatively short period 
of time. And the influence of the coin- 
op explosion continues to be felt, 
especially if the January gala in Las 


Introducing Our Latest Videoshirts 


@ All shirts are printed on 50/50 
Quality T-shirts. 


@ All shirts have 5-color silkscreen design. 


®@ One dozen minimum per design 


@ Sizes: 
Boys: 10-12; 14-16 
Adults: $-M-L-XL 


412/751-3020 


161 Everest Drive, North Huntingdon, PA 15642 


Vegas is any indication. More than 
1000 exhibits and 70,000 visitors 
traveled amid an atmosphere that said 
this is the age of the computer. 


Several companies present 

From Commodore to IBM, Texas 
Instruments to Atari, and Epson to 
others, along with software manufac- 
turers sporting the names of Brodur- 
bund, DataMost, HES, and Thorn— 
the limelight was focused on the next 
major category of personal electronics. 

First off we once again saw the 
emphasis on coin-op creations in a 
number of booths that are creeping up 
much closer in terms of coin-op release 
and home market availability than 
ever before. After all, there was a full- 
size O*bert and Popeye on display at 
the Parker Brothers booth, with an 
announcement that these games would 
be available before the year was out. 

And over at Mattel, there stood 
Burgertime along with its cartridge 
version for the newest Intellivision 
system, as well as a hand-held model 
that brought the play down to size. 
The list goes on and on, with a rumor 
that Atari even had a Pole Position on 
one of its screens before it was hastily 
pulled off. 

It leads one to wonder just what the 
coin-op operator and distributor 
might have to deal with in the future as 
models are quickly converted over to 
home application before investments 
are returned and the level of earnings 
have evened off or dropped on a par- 
ticular model. What will the effect be if 
an arcade game is up against itself fora 
piece of the action? 


©™Williams Electronics, Inc. 


600/245-6178 
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People already know how to play games like poker, blackjack, craps and 
Hi-Lo. They’ve been fun for years and they're certainly no passing fads. But now 
folks can challenge the computer instead of the house. They can play all 4 
Sames on one very unique machine and have no danger of losing the 
farm or paycheck. 

Little Casino is a simple machine that can make a really respectable con- 
tribution of quarters to the proprietor’s bottom line. It’s for amusement only 

and customers do enjoy playing again and 
again. They enjoy itso much that they’e likely 
to stay around a bit longer than theyd 
planned and have an extra drink or two. 
Little Casino means extra pleasure for 
the players and extra money for you. 


Play4biggames 3 


® e ; 
on one Litt e Casino P.O. Box 48334 Atlanta, GA 30362 (404) 441-3332 
1M @ = Toll Free Number 1-800-441-3332 
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Hi-Lo! 
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Facts and features: 


- High impact plastic cabinet. 

- Swivel rotation for easy play. 

- High security cash box system. 

- Can be secured direct to surface. 
- Direct factory service. 

- Built in self-test. 


- 16” wide x 21” deep x 16” high. 
- Shipping wt.—appr. 40 pounds. 
- AC power 50-60HZ 115 AC @ 

2 amp. 220V AC @ | amp. 
- Does not give replays. 


There are many who have very real 
concerns about this type of confronta- 
tion and if it might detract and dimin- 
ish the appeal and play of the coin-op 
model, although no one as of yet has 
been able to offer hard evidence that 
this would be the case. 

No one, however, has chosen to 
ignore that this might well be a factor 
down the road, which should help to 
keep the issue alive—as it should be— 
for further study ‘and evaluation. 
After all, where do the battle lines 
form if everyone is crossing over the 
lines without regard to the eventual 
impact? 

Interestingly, although the relation- 
ship up to now has been decidedly one- 
sided (the home coming to coin-op for 
games), this probably will change in 
not too soon a time as home games 
continue to improve. In fact, the first 
step has already been taken with the 
announcement that Data Age (a soft- 
ware manufacturer) had licensed one 
of its titles to Bally for a coin-op 
rendition. 

The game, Journey Escape, has hit 
big on the home front with its tie-in to 
the popular rock group Journey, and it 
should be of some note to see just how 
Bally translates the game play and 
graphics. If it does prove successful, 
watch out for others trying the same 
thing and a real mishmash between 
arcade and home. 


Movie themes 

Also adding fuel to this new fire is 
the seemingly intensive desire of many 
software manufacturers to tap into an 
even bigger resource of themes and 
games with the inclusion of some 
heavy-weight movie studio properties 
suddenly being utilized as the basis of 
video games. 

With 20th Century Fox, Paramount, 
and others already directly involved 
with the home game market, the 
releases and rumors of impending 
games abound including the current 
availability of Star Trek, The Empire 
Strikes Back, Alien, and many more. 
There’s even the opportunity of getting 
a game based on the third feature in 
the Star Wars saga, (The game is called 
The Jedi Arena.) and this movie isn’t 
even out yet. 

Add to this the Atari versions of 
E.T. and Raiders of the Lost Ark, as 
well as Coleco’s version of Rocky IIT 
(with incredible graphics). It’s not too 
difficult to see the next great ground 
swell for video games. Already the talk 
has begun about Jaws, Smokey and 
the Bandit, and a slew of other feature 
films. 
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The only question is when and 
where will it all end? Obviously, the 
majority of people feel the public’s 
thirst for video games in any form is 
unquenchable, but as was and still is 
the case with coin-op, there will have 
to be a thinning out of the competition 
before the market is totally saturated — 
if one is to believe that this hasn’t 
already happened. 

There are, after all, only so many 
titles anyone might want to have, 
especially at the price points that have 
been found of late—anywhere from 
$15 to $50. 


In a way, all the activity has to be 
good for video games as they become 
an even greater and more pervasive 
force within everyday life. But for this 
writer, at least, it’s becoming a bit 
overwhelming to keep track of every- 
thing. 

I suppose it’s only destiny that the 
games should have come so far; 
however, the thinking here is that if 
coin-op wants to continue to lead the 
way, there’s going to have to be more— 
a leap in technology and game design— 
to keep the momentum going. But 
then that’s the way it’s always been. 


JOIN THE HIT KIT PARADE! 


Our complete line of Conversion Kits 
fit any manufacturers game. We provide 
conversion instructions and back up our 
product with a 90 day warranty. 


For more 
information call 


800-528-1442 


ENTURE ZINE, INE: 


3731 E. LaSalle ¢ Phoenix, Arizona 85040 
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Business Myth of the Month 


The Myth: 


“There is cash in retained earnings, 
and we can use it 
without paying taxes on it.” 


By Charles C. Ross 


his myth is one of the most 
common from people who do 
not have a good grasp of the 
common financial statements. They 
should be getting these income state- 
ments and balance sheets from an 


accountant every month. Not only | The easy thing to say is that retained 


should they be getting these statements 
from the C.P.A., they should also have 
good understanding of what the 
financial statements are about. 

First let’s define retained earnings. 


TABLE I 


MACHINE REVENUES 
~ ALL OPERATING EXPENSES 


NET INCOME BEFORE TAXES 
~ TAXES 


NET INCOME AFTER TAXES 


ASSETS = LIABILITIES + CAPITAL STOCK & RETAINED EARNINGS 


TABLE II 

REVENUES $100,000 

EXPENSE 60,000 

NET INCOME 40,000 

LESS TAXES 10,000 

NET INCOME 

AFTER TAX $ 30,000 

BALANCE SHEET 

CASH $ 1,000 LIABILITIES $23,000 
NET EQUIPMENT 60,000 CAPITAL STOCK 20,000 
OTHER ASSETS 12,000 RETAINED EARNINGS 30,000 
TOTAL ASSETS $73,000 $73,000 


Notice on the Balance Sheet that financing for all the assets comes from liabilities, 
stock, and retained earnings. You will also notice that cash and retained earnings 
do not equal and probably never will. Remember, retained earnings are already 
financing some of your assets. In this example, retained earnings are providing 


$30,000 of financing. 


earnings are earnings retained in the 
company after all expenses including 
taxes have been paid. The definition 
somehow leaves a little bit to be desired 
so look at Table I. 

You will notice that the top half of 
the table is an Income Statement or “P 
and L,” if you prefer, for profit and 
loss. The bottom of the table is your 
basic Balance Sheet or Financial 


| Statement with assets, liabilities, and 
_ capital stock and retained earnings. 
| When a company is first formed, it has 


no retained earnings. As it enters busi- 
ness and makes a profit (we hope), it 
accumulates retained earnings. 

The line drawn between Net Income 
After Taxes and Retained Earnings 
shows that net income eventually 
winds up in retained earnings. (If you 


are Curious, it goes from net income to 


retained earnings through a series of 


_ debits and credits known to accoun- 
_ tants as closing entries.) 


So you can see that retained earn- 


_ ings is really earnings or net income 
after taxes retained in the company. 
_ Now on the first part of the myth, 
_ “There is money in Retained Earn- 


ings.” There is only one place in the 
company where there is money (We 
are defining money here as cash.) and 
that is in the company cash accounts. 
There is no cash in any other accounts. 

Table II shows the first year of oper- 


| ation forasmall amusement company. 


The income statement shows that it 


_ earned, after taxes, $30,000, and you 


can see that that amount of money is 
what went into the retained earnings 
account. You will also notice that the 
company only has $1,000 in the bank. 
It does not have $30,000 and it does 
not have any money stored in retained 
earnings. 
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Where is $30,000? 

Why, you ask, does it not have 
$30,000 in the bank? Well remember 
that your net income and your money, 
or cash, in the bank will never equal. 
The reason that net income and cash 
will never equal is that there are other 
items to spend money on than just cash 
expenses. In other words, most 
expenses that you pay require cash (in 
most cases all with the exception of 
depreciation expense). 

However there are items like equip- 
ment purchases and loan payoffs that 
require cash but do not affect the 
income statement. While equipment 
purchases and loan repayments do not 
affect the income statement, they do 


| 
| 
| 
} 
| 
| 
| 
| 


have an effect on the cash position of | 


the company. Equipment purchases 
and loan repayments require cash. So 
don’t ever expect cash and net income 
to be equal at the end of the year 
because they wont. 

So that brings us to the second half 
of the myth, “...we can use retained 
earnings without paying taxes on 
them.” One simple way to look at a 


PLAY METER, March 15, 1983 


balance sheet is to realize that every- 
thing on the asset side is being financed 
by everything on the liability and 
capital side. 

In other words, all the assets of the 
company have been financed by the 


Remember, retained 
earnings are already 
financing some of 
your assets. 


borrowed money from the bank and 
your capital contribution and _ the 
retained earnings you have generated. 
You cannot use retained earnings, as is 
often times thought, because they are 
already being used financing some 
asset on the left side of the balance 


SS 
————— 


sheet. 

In Table II you will notice that 
$73,000 of the assets have received 
their financing from the liabilities, 
capital, and retained earnings. The 
retained earnings are already financ- 


ing $30,000 of assets on the left side. 


_ Earnings taxed 


The use of the retained earnings 


without paying taxes is a pure myth. 
_ Remember that before those earnings 
became retained earnings, they got 


taxed. If you wish to think that 
retained earnings are used tax-free, 
you are correct, but just remember it 
was net income before it was retained 


| earnings and it was taxed when it was 


net income. 
Now with allthis talk about retained 


| earnings, just remember that retained 


earnings are a great thing to have 
because they show that you have made 
money in the past. Just remember that 
there is no cash in the retained earnings 
account, and it is not available for use 
because it is already financing some 
asset. i) 


“Big Al got mad at me causealll ve 
been doing Is running ads in ‘Play 
Meter’ telling you about our game 
lines. I’m supposed to remind you 
that we also handle the best in 
vending equipment. 

—Charlie Caplan 


Representing: 


Rowe e Automatic Products e Litton 
(as well as the best game lines) 


BIRMINGHAM 
VENDING COMPANY 


540 2nd Avenue North 
Birmingham, AL 35204 


205/324-/526 
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‘Moon Patrol’ and ‘Joust’ 
a Williams’ duo 


Moon Patrol 


This is the second game produced by | 
Williams Electronics that hasn’t been | 


designed by Williams—the first was, 
of course, Make Trax. In case some- 
one happens to ask you, Moon Patrol 
is licensed from a company called 
Irem. This is the reason why there are a 
few design differences from the other 
Williams’ games: Robotron, Stargate, 
and Defender. 

Coin door—Hurrah! A coin meter 
is located on the inside of the coin 
door. This is a must because the diag- 
nostics (self-test) are not accessible 
from the front door, and there isn’t 
internal bookkeeping. To enter self- 
test, turn power off, and switch #8 of 
dip switch #2 must be moved to On 
and the power then turned on. Switch 
#8 must be reached from the back of 
the cabinet unless you can put your 
arm and head into the coin door open- 
ing, with a flashlight in your mouth, 
and still have free fingers to hold a 
screwdriver to turn on switch #8. 

I don’t recommend this procedure. 
The volume control on the outer logic 
board can, however, be easily reached 
from the front coin door without stick- 
ing your head in. 

The self-test program has a total of 
eight tests including the RAM and 
ROM tests that are automatically 
done first when the game is powered 
up. The next step is to press the second 
player button, and a list of the six 
remaining tests appears. The joystick 
moves the cursor to the different tests, 
as desired. The first player start button 
activates the test that the cursor is 
pointing to. 

One of the tests is a dip switch test 
that shows you the position of all the 
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dip switches. You could just look when 
you put switch #8 on but...it still counts 
as a test. The sound test includes 14 
different sounds. Dip switch #2, switch 
#1, flips the picture to accommodate 
different monitors. For Moon Patrol, 
this switch should be set to Off. The 
character test will test chips 1F, 2H, 
3N, and 3M for any faults. A special 
“freeze screen” feature stops the 
motion of the game for special testing. 

For those that would like to play 
through the whole game to show Off, 
there is a demo test that takes the car 
through the entire course without it 
being destroyed. This is really a time- 
saver when it is required to locate 
a particular fault in the program 
sequence, especially if you are not a 
very good player. Note: most good 
technicians are terrible players. 

If your game won’t go into the diag- 
nostics, there is a chance that switch #8 
may be bad. First measure the resis- 
tance from pin | to pin9 on RA 6 and 
check chip IH. If this chip is bad, or 
Switch #8 is open, you cannot enter the 
diagnostics. 

Power supply—The power supply 
on Moon Patrol is the same as on 
other Williams’ games except fora dif- 
ferent transformer. Williams has used 
its cocktail table transformer. This 
transformer has two jumpers that are 
normally used for the general illumi- 
nation circuit on other games. These 
two jumpers have been cut because the 
general illumination circuit is not 
needed on Moon Patrol. Don’t forget 
to cut the two jumpers (See schematic. ) 
if you ever put a Williams’ power 
supply from another game into a 
Moon Patrol. The power supply has 
six test points and five fuses. BRI isa 


35 amp/200 volt bridge rectifier. 
Williams warns that this bridge must 
be mounted at least 1/8th inch above 
the surface of the board for ventilation 
purposes. If it ever has to be changed, 
don’t forget this or your new bridge 
will just blow after a few hours. 

If the power supply +5 volts DC ever 
goes slightly higher or slightly lower 
and you don’t have any spare parts, 
there isa simple temporary fix that can 


_ easily be performed on location. If the 
voltage measures above 5.25 VDC, 


remove resistor R24 and the voltage 
will drop slightly. If the voltage mea- 


sures less than 4.75 VDC, remove 


resistor R10 and the voltage will rise 
slightly. 

Monitor—The monitor on Moon 
Patrol is a little different from other 
monitors used in Williams’ games. The 
horizontal deflection of the picture has 
to be increased on Moon Patrol 
because more horizontal width is 
required. To accomplish this, capaci- 
torC365 was changed from .15 uf/400 
volts to .33 uf/200 volts for Moon 
Patrol. This capacitor change com- 
pensates for the adjustment in the 
horizontal width. (See schematic.) 
When switching monitors in Williams’ 
games, make sure these capacitors 
wind up in the correct games. You'll 
notice it if they’re not. 

The logic boards are located on the 
left cabinet wall looking from the back 
door. The boards are labeled CPU 
Board, Character Board, Scrolling 
Video Board, and Sound Board. All 
are connected by ribbon cable. This 
type of board arrangement is difficult 
to troubleshoot, but so far the boards 
have been very reliable. 

Control panel—The two-position 
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joystick is the same as used on 
Defender. This type wears out from 
the metal shaft hitting up against the 
metal slot guides. When the slot gets 
bigger, the action gets sluggish. Six 
buttons are utilized with six gold- 
plated leaf switches. The buttons can 
be unscrewed from the top of the panel 
so make sure they are checked for 
tightness at least once per week, as on 
Defender. The overlay is put on well. 
A foam strip insulates the back edge of 
the panel from the monitor display 
cover. It also serves as a seal from 
liquid seeping into the game from the 
outside of the control panel. 


Features I like are: 

1. Play can be continued after the 
game is over if a new game is Started 
within 10 seconds. This feature was 


first introduced on Stern’s Super 
Cobra. 
2. Players must concentrate on | 


more than one area of the screenat any © 


one time which makes for an interest- 
ing game. 

3. The coin door wiring is protected 
by plastic tubing so wires won't rub 
against the coin door and frame or get 
caught in the door hinge. This saves 
service calls. 

4. The side graphics are painted on 
and sealed so they won't peel off. The 
glossy black front of the cabinet is easy 
to keep clean and attractive. 


Areas I don’t like are: 

1. the flimsy plastic marquee, 

2. control buttons that can easily 
loosen, 

3. the power supply is mounted on 
the bottom of the cabinet floor, and 

4. the self-test switch must be acti- 
vated from the back door. 

Overall rating: 7.5 out of 10. It’s not 
quite up to the standard we've come to 
expect from a Williams’ game. 


Joust 

This is really a two-player game with 
both players playing with each other, 
against the machine. One player can 
also play against the machine. A high 
level of skill is required to master this 
game_that-makesit-a hit with the video 


problems with Williams’ games, it’s 


good to first change the plug-in chips 
(microprocessor) to narrow down the 
problems. Most of the time this is the 
area where you'll find the intermittent 


fault. 


review, so I’ll summarize the positive 

and negative features of Joust. 
Positive features of Joust include: 
1. black front of cabinet that is easy 


to keep attractive, 


2. the over/under double coin and 
cashbox doors, 

3. the side graphics are painted on 
and sealed for added life, 


4. the control panel has a burn | 
resistant material that is very durable © 


(much improved over past games), 


pulling on the joysticks, 
6. all operator controls and book- 
keeping are programmed and accessed 


| from the front door, and 


7. the cabinet is very well made. 

Negative features include: 

1. a thin breakable marquee that 
can easily be removed by vandals, 


2. the speaker grill cover is made of | 
_ Williams’ note 


thin, flimsy material that is very costly 
and time consuming to replace, 

3. there is a 1/2 inch space between 
the top of the monitor cover and the 


I went into detail in the Robotron | 
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back end of the speaker cover panel 
(It’s easy to pull the speaker wires out 
and/or break the florescent light and 
wiring. This area should be blocked.), 
and 

4. the coin door, made by Coin 
Acceptors, still has plastic bezels on 
both the coin return and coin entry 
areas. 

Note: On its next game, Williams 
plans to have its newly designed coin 
door. This door will prevent coin 
stringing by mechanical means rather 
than electrical. The adjustment to keep 
the anti-stringing lever effective is easy 
to make. 

Another negative feature are the 
logic boards, mounted on the back 


_ door, are easy to work on but easily 

5. joysticks are smaller than those © 
used on Robotron so it isn’t easy for | 
players to loosen the control panel by | 


broken if the back of the game 1s van- 
dalized and very costly. 

All in all, Joust is a very fine game. 
The game is electrically sound. I can’t 
think of a duplicate problem. If 
Williams ever got its act together and 
improved the cabinet design, its 
ratings would approach the middle 9 
range. Due to the improvements still 
required on the cabinet, Joust gets an 
overall rating of 8.9 out of 10. 


A new joystick assembly is currently 


_in production that was introduced at 
the AMOA and will be utilized on its 


_regulars. The monitor, power supply, ° 
‘interface board, and ROM board are \ 
(all interchangeable with these in | \ 
\ Defender, Stargate, and Robotron. 
‘In faect,the CPU_board from Joust 
can go in later Stargate and Robotron 
games. If you’re having intermittent 


Frank Seninsky and Play Meter are sponsoring a cantest to find the best 
service tips for our readers. 


Each review will feature the two top service tips received. From the 40 
chosen during the year, the authors of the best three responses (most 
helpful and most ingenious) will receive a free one-year subscription to 
Play Meter magazine. 
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Pizza Gameroom Tokens next game, Sinistar. This joystick has 
some 49 different movements and is 
very flexible, yet very durable. 

I’ve also heard that Wico is coming 
out with a new joystick called the 
Analog Joystick. This joystick will 
contain no switches but instead consist 
of potentiometers. The pots will give 
the player the ability to turn the objects 
in a circle while moving in any direc- 
tion with tremendous accuracy. This 
adds a whole new dimension to video 
game play. 


PIZZARCADE ,, 


/Wells-Gardner reply 

| I recently received a letter from 

' Allan Gardner, vice president and 

| sales manager of Wells-Gardner Elec- 
tronics Corp., concerning a reference 
made to its Quadrascan XY color 
monitor in the Dec. | ’82 “Cranks.” 
page 64. On Atari’s Tempest, there is a 
problem where the logic board locks 
“up, overloading the monitor_and 
causing diode and transistor damage 
to the monitor. 

Wells-Gardner, in conjunction with 
Atari, developed the first Wells- 
Gardner model 6101 inearly 1981. The 
early monitor did not have a monitor 
protection circuit to protect the moni= 
tor from certain game board failures. 
If the logic board malfunctioned, it 
was possible to cause monitor damage. 
A piggy-back board was then devel- 


Z y 
Foy, 386-6929 w 
"4 FALLS.© 


OSA? oped and added in games after 
: t=? February 1982 that provided the 
eprael So monitor with the needed protection 
OSS circuit. 
TT Then came model 6102 (present 
Copyright © 1982 model) that includes a protection cir- 
| cuit that is part of the monitor chasis 
Van Brook of Lexington, Inc. | board circuit. Again, all Wells- 
P. O. Box 5044 e Lexington, Ky. 40555 Gardner monitor units shipped from 


February 1982 to present include the 


Area Code 606 ¢ 231-7100 protection circuit. So lack of a sepa- 


Phone or write for catalog & samples | rate protection board in Atari games 


3 Offices 
1 Great Distributorship 


malfunction. It should be clear that the 
Coin Machine Distributors, Inc. 


many problems with Tempest 
monitors shouldn’t be pinned on the 
Wells-Gardner monitor. It is an excel- 

In Elmsford, NY @ 914/347-3777 

In Hartford, CT @ 203/278-6626 
In Baton Rouge, LA @ 504/291-5050 


lent monitor. 


Service tip— Turbo 

If the car stays in the center (won't 
go right or left) and the LED’s on the 
steering board flash On and Off when 
the wheel is moved, replace IC6 onthe 
CPU board. 

Next time Ill review Q*bert. e 
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Legal Hints: 


An operator may find the use 
of the small claims court to be 
an excellent way to resolve a 
dispute with a location... 


Your chances of winning a 
lawsuit are improved 
tremendously if you have 
good documentation of 
your business activities. 


Prepare a written outline of 
your statement, and bring it 
with you when you present 

your case to the judge. 
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How to win 
in the People’s Court 


By Harold |. Gould and Laurence D. Merritt 


“The People’s Court” has become a 
popular TV program. The Small 
Claims Court can be more than a 
source of entertainment. You can use 
it to protect and improve your busi- 
ness and its profits. 

Most states have created small 
claims courts. They exist to resolve, 
quickly and inexpensively, conflicts 
involving limited sums of money. For 
example, claims of up to $1,500 can be 
decided in small claims courts in 
California. 

An operator may find the use of the 
small claims court to be an excellent 
way to resolve a dispute with a location 
that is too small to warrant attorney’s 
fees, court costs, and delays associated 
with more complex litigation. 


Helpful method 

The following is an outline of a 
“winning formula” that the authors 
Suggest. It is based upon their experi- 
ence as attorneys and from acting as 
judges pro tem. 

1. Consult with your attorney. He 
can tell you whether the law supports 


your claim in the first place. He’may 
also be able to tell you that your claim 
is worth more or less than you think. 
He might even be able to give youa 
case citation you can read to the small 
claims court judge. The cost for con- 
sulting with your attorney for a few 
minutes will be nominal. The consulta- 
tion could save you or help you make a 
great deal of money. 

2. Consult with the court clerks. 
Frequently, they can be very helpful in 
showing you what forms to fill out and 
how to do it. A filing fee is quite 
nominal, and the local marshal or 
sheriff will normally serve the defen- 
dant with the papers at a very reason- 
able cost. Do not try to serve the defen- 
dant yourself. Most state laws require 
service to be performed by an adult 
who is not a party to the lawsuit. 
Normally, if it is served by a marshal 
or a Sheriff, you will have no difficulty 
proving to a judge that the service was 
proper. 

3. Gather your documentation. 
Repair bills, invoices, canceled checks, 
collection receipts, or any other docu- 
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* Arcade Specialists 
* National A+ Companies 
he * Premium Financing Plans 
mit Zee + Nationwide Claims Offices 
Call or write... 
BKISEN INSURANCE AGENCY 


1930 S. Alma School #C-210 
Mesa, Arizona 85202 


602-897-9099 


Designed for 
e Mini Compact Pickups 
e ¥% Ton to 1 Ton Trucks 
. © Pick-ups and Walk-in Vans 
\. ¢ 1 Ton Stake Beds & 
Van Bodies 
33 
Depth 
Model 64 
Platform Fleetside Chevrolet, All GMC 
Fleetside, Ford and Dodge with 64 


to 65 inch opening, International 
wide box 1969 and later. 


WOODBINE MFG. CO. 


WOODBINE, IOWA 51579 PHONE (712) 647-2050 
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ments that establish the nature of your 
loss and the dollar amount involved 
Should be put together in an orderly 
fashion. Your chances of winning a 
lawsuit, whether in small claims court 
Or with a more complex case, are 
improved tremendously if you have 
good documentation of your business 
activities. 

4. Prepare the statement you will 
make to the judge. It should start at the 
beginning and proceed, step by step, to 
a natural conclusion. You should 
rehearse your statement out loud 
before you go to court. Prepare a 
written outline of your statement, and 
bring it with you when you present 
your case to the judge. Follow the 
written statement when you are in 
court. That will help you to present 
your case in an orderly fashion. Most 
cases are decided very quickly. You 
should present your case very suc- 
cinctly and convincingly in order to get 
the judge’s attention and support. A 
sample outline for a court statement is 
as follows. Assume for this example 
that an operator is suing a location for 
damages caused to a video game by 
vandals: 

a. [Introduce yourself and describe 
your business]: “My name is John 
Smith. I am engaged in the business of 
placing video games in business estab- 
lishments.” 

b. [Say what the case is about]: “I 
am suing Mr. Jim Jones for $1,500 
worth of damages caused by vandals 
to a video game | put in his place of 
business. Our written contract obli- 
gates Mr. Jones to pay for damages 
caused by vandals.” 

c. [Give a factual summary of what 
has occurred]: 

(1) “Mr. Jones and I entered into 
our written contract regarding video 
games in 1981.” 

(2) “Paragraph 5 of the agree- 
ment makes Mr. Jones liable for van- 
dalism.” 

(3) “Here is our contract which 
both Mr. Jones and I signed.” 

(4) “Vandals damaged my video 
games at Mr. Jones’ place last month.” 

(5) “The police investigated and 
made a report. Here is a copy of the 
police report.” 

(6) “It cost $1,500 to repair my 
equipment. Here is the original repair 
statement marked ‘paid,’ and also here 
is the original check paying the state- 
ment which I got back from my bank.” 

(7) “I sent a letter to Mr. Jones 
requesting payment for the damages. 
Here is a copy of my letter.” 

(8) “Mr. Jones has refused to 


’ 
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5. Bring your witnesses to court. 
Don’t try to tell the judge what your 
mechanic told you about his conver- 
sation with the location owner. Have 
your mechanic in the court, and have 
him tell his story directly to the court. 
A judge may choose not to consider as 
evidence statements by persons not 
before him. This is what lawyers refer 
to as “hearsay.” However, you can tell 
the judge what the person you are 
suing said to you out of court. For 
example, the location owner may have 
said to you: “You'll have to sue me if 
you want to be paid.” This is an excep- 
tion to the hearsay rule. 

6. Be pleasant and courteous. Refer 
to the judge as “Your Honor.” Do not 
call him “Mr.,” “Sir,” or “Judge.” 
Frequently, in a lawsuit, the opposing 
parties tell different stories about the 
same set of facts. The judge has only a 
few minutes to determine whose story 
is most believable. You will have a 
much better chance of winning if you 
are courteous and straightforward. A 
party who constantly interrupts the 
judge, or his opposition, or who is loud 
and insists on having the last word, 
does not necessarily come across as the 
most credible witness. 


territory. 


a time, in each maze pattern. 


the steps. 


SCORING: 


(2) 100 points for each Cat killed. 


appears. 
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(3) 200 points for each Snake killed. 


Benefits in suing 

When you sue a party who tries to 
take advantage of you, and when you 
are successful in that lawsuit, there can 
be a number of side benefits. 

First, it lets the party you have sued 


know that he cannot take advantage of 
you without a fight. If it is a location, 
he will get the message that he will 
have to live up to the location agree- 
ment or face the consequences. 

Secondly, it tells your location that 
you should be respected. 

If you let a location push you 


Thrills and Excitement!!! 
‘MACHO MOUSP’ 


THE MAZE CHARACTERS: Macho Mouse (Player), Cats, Snakes 
GAME PLAY: The object of the game is to avoid and eliminate Cats and Snakes, while capturing 


The movement of Macho Mouse is controlled by Player’s control level. 
With Player’s push-button control, Macho Mouse can set up to 5 explosive balloons, one at 


Player’s push-button controls explosions to eliminate Cats and Snakes. 
Macho Mouse can pause at flags, or in the midpoint of a longer block (path). 
Macho Mouse and Snakes can go down the steps, but the moving speed becomes slower at 


(1) 50 points for each block claimed by Mouse. 


BONUS GAME: A simulated slot machine displays Cat, Snake, Mouse and Flag in 3 windows of a 
house. To stop the reel, Player pushes balloon control button. Player has 3 chances to get 
characters lined up in one of the combinations listed as bonus points under the house on the 
screen. Three mice awards free game. With or without bonus points, level-2 of the maze game 


Soo Valley Distributing Co. 


440 6th Street N.W. @ Sioux Center, lowa 51250 @ (712) 722-3807 


around, it may cause real problems 
with your other locations. They may 
begin to believe that they can ignore 
your contract and look for a better 
deal from one of your competitors. 
This can cause a snowball effect. 
You don’t have to be a Clarence 
Darrow to win in the Small Claims 
Court. In fact, you will probably find 
the experience rather exciting after 
you look back at it. Soif you think you 
have a grievance with one of your loca- 
tion owners, don’t get mad, take him 
to court! * 


Gould & Merritt law firm is located at 
1888 Century Park East, 6th Floor, 
Los Angeles, California 90067. Tele- 
phone: 213/552-9364. Harold Gould 
has served as Judge Pro Tem of both 
the Los Angeles Municipal Court and 
the Beverly Hills Municipal Court. 

Laurence Merritt has been appointed 
as court mediator by the Los Angeles 
Superior Court and to the Panel of 
Arbitrators of the Los Angeles Supe- 
rior Court. 

If you have any legal problems or 
questions about your business, please 
contact Gould & Merritt. 


Available in Full Arcade 
Stand-Up, Mini Stand-Up, and 
Sit-Down Table. 
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OUR ‘CADES 


By 
Bill 
Kurtz 


what turned out to be a malfunc- 
tioning pinball game. The machine 
skipped directly from the first ball to 
the third and final ball of what might 
have been a high scoring game. 
Leaving the machine, I found the 
teenager attendant at the other side of 
the arcade, leaning against the wall 
and smoking a cigarette. 
When I told him what had hap- 
pened, he gave me a dirty look and 
said, “Hey, that’s not my fault.” 


| was in an arcade recently, playing 


Attendants: 
Your PR representatives 


“But your machine isn’t working 
properly,” I protested. 

“I didn’t see it happen. How do I 
know youre not lying just to get a free 
game?” he answered rudely, and 
walked away. 

You can bet I'll never go into that 
arcade again. 

Attendants are an important part of 
your business’ public relations. Bad 
attendants, like the one I met in that 
arcade, can drive customers away 
from your location. 


Listen to players 

Brent Maples, director of opera- 
tions for Aladdin’s Castles arcades, 
said his employees are instructed to 
always give players the benefit of the 
doubt if a problem arises. 

“A free game for a player costs 
nothing in comparison to the customer 
relations I might have lost,” he said. 
“We try to show the player he is 
welcome in our arcades.” 

Maynard Levin, of the Dream 
Machine in Boston, agreed. “Our 


68 


Eastern Micro Electronics, Inc. 
12D World’s Fair Drive 
Somerset, New Jersey 08873 
PHONE: 201/469-9690 
TELEX: 642284 


He’s here!...Move over #1 x 


‘Mr. Do’ Kits Available 
Distributors Welcome 


Copyright © 1982 UNIVERSAL CO., LTD. 
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attendants are told that the customer is 
the nicest person in the world.” 

Attendants’ duties vary widely from 
arcade to arcade, anything from Just 
keeping an eye on the games to doing 
minor repair work. 

Maples said his attendants don't 
spend the day in change booths but 
walk around the floor and talk to the 
players. 

“I don’t want the customer to have 
to leave his game and look for an 
attendant,” Maples said. “Our atten- 
dants recognize if something is wrong 
and will ask ‘May I help you?’ or “Do 
you have a problem”’ before the player 
comes looking for them.” 


Teach game skills 

Maples said his attendants are also 
familiar with the playing strategies of 
the games themselves and often assist 
players by explaining how the games 
operate. Otherwise, he said, a player 
may drop a coin into a new game and 
see the “Game Over” flash on the 
screen before he figures out the direc- 


tion and might walk away feeling 
cheated or thinking the game was out 
of order. 

Lou Bitsko, manager of Game Trek 
of Willowick in Cleveland, said his 
attendants, like many others, are 
responsible for cleaning the arcade, 
including vacuuming the carpeting, 
polishing the mirrors, and cleaning the 
games. 

There’s also a stereo hook-up 
throughout the arcade, and Bitsko’s 
attendants play records for back- 
ground music. (More about this in an 
upcoming “Our ’Cades.”) 

In some arcades, the attendants 
play the games during slack hours. 
(Although I’ve even seen some playing 
Donkey Kong ona Saturday night at 
8:30 when the arcade is filled.) 

Maples said some of his managers 
would like to allow their attendants to 
play, to show players “how it’s done” 
or even to let a single player try the 
two-player version of games like Space 
Duel and Rip Off. 

Still, allowing attendants to play the 
games at any time is not a good prac- 


tice. The attendant can’t properly con- 
centrate on doing his job when he’s 
playing, and he becomes too much like 
one of the players—and loses his 
authority. 


Hiring help 

Bitsko said he tries to hire atten- 
dants with some electronics back- 
ground, in case minor problems 
develop with the games. 

Levin, who said his attendants 
“serve as hosts to customers,” looks 
for appearance, attitude, and responsi- 
bility in showing up regularly in job 
applicants. 

“We don’t just take the first one that 
applies for the job. We interview them 
three or four times to see who can stick 
it out,” he said. “We set up a long 
process. We don’t make it easy for 
them.” 

While an attendant may be just an 
employee to you, he’s also your public 
representative and can contribute to 
the success or failure of your opera- 
tion. e 
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1983 FAVA 
TRADESHOW 


AT 


THE CURTIS 
HIXON HALL 


IN 


TAMPA, FLORIDA 


APRIL 7-10 


“THE GREATEST VENDING 
SHOW IN THE SOUTHEAST” 


FOR INFORMATION: 

FLORIDA AMUSEMENT AND 
VENDING ASSOCIATION 

P.O. BOX 13089 

TALLAHASSEE, FLORIDA 32308 

(904) 878-3134 
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PR PRODLEMS/ 
PR SOLUTIONS 


What to say when... 


[Ed. Note: In the February 1 issue of Play Meter, pg. 88, The Honorable (full name) 
the operators’ role in local politics was examined. Here is a (state) Assembly 
how-to-guide to address legislators, and more tips on (Capital City, State, Zip) 


politics follow.] Dear Assemblyman (last name) 


City or County Legislators: Local Legislative officials use 


Guide to addressing legislators a variety of titles in different parts of the country, for 
The following are accepted titles, but be sensitive to example: 
the fact that a female member of the House of Repre- 
sentatives may prefer to be called “Congresswoman” or Dear Freeholder (last name) 
“Congressperson.” Dear Commissioner (last name) 
Dear Alderman (last name) 
United States Senator: Dear Selectman (last name) 


The Honorable (full name) Dear Councilman (last name) 


United States Senate Mayor: 
Washington, DC 20510 

The Honorable (full name) 
Mayor of (city) 

(City, State, Zip) 


Dear Senator (last name) 


United States Representative: 


The Honorable (full name) Dear Mayor (last name) 


United States House of Representatives 


Vv ial 
Washington, DC 20515 Know your government officials 


Fill in the blanks with names of your local officials: 
Dear Congressman (last name) 
Your Congressional District Number 
State Senator: Your U.S. Representative in Congress 


Y U.S. Senat 
The Honorable (full name) our U.S. Senators 


(state) State Senate 


(Capital City, State, Zip) State Level (these titles may differ from state to state): 


Dear Senator (last name) 
Governor 


State Representative: Lt. Governor 

State Assemblyman 

State Senator 

Speaker of the General Assembly 
Majority Leader of the General Assembly 
Dear Representative (last name) Minority Leader of the General Assembly 
Or Majority Leader of the State Senate 


The Honorable (full name) 
(state) House of Representatives 
(Capital City, State, Zip) 
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Minority Leader of the State Senate 
Committee Chairmen 


Local Level (these titles may differ from state to state): 


Mayor or City Manager 
City Council President 
Members of the City Council 


County Council President 
Members of the County Council 


Other local government officials 


Visit your elected officials 

As a citizen, you have a right to visit your elected and 
appointed officials, either as an individual or as a member 
of a group. 


Collect petitions 

One way to express support or opposition to a pro- 
posal is to circulate and collect petitions. You may want to 
circulate one in your neighborhood. No single name on a 
petition has the weight of an individual letter or personal 
visit, but the sum of hundreds and even thousands of 
names makes a local official sit up and take notice. 


Make phone calls 

We all tend to take the phone for granted. However, 
you can make it one of your most effective tools in helping 
the industry by making your voice heard. 


e A phone call needs no appointment, it gets 
immediate attention. 


e If time is to short to write your local officials, 
phone. Even if, for some reason, you don't get 
through directly to your party, you'll get a chance 
to leave your message. 


e Use the phone to call your friends and business 
associates to get them involved. 


e Phone to pass along news to your associations of 
legislation and ordinances pending at the local 
level. 


Use the phone to show your support and positive 
experiences by calling local officials in other 
communities considering restrictive ordinances. @ 


This information was reprinted from “A Community Rela- 
tions Manual for the Coin-operated Amusement Games 
Industry” by the Amusement and Music Operators Asso- 
ciation, Amusement Games Manufacturers Association, 
and Amusement and Vending Machine Distributors 
Association. 


eee 
————— 
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STATE OF 
THE ART 
TRAINING 


In today’s economy, if you're just 
“lookin' around" waiting for a better 
life, the future may spring some nasty 
surprises on you! 
But if you'll take a few simple steps in 
the direction of Nevada Gaming Schools, 
a future as a skilled Amusement Machine 
Technician can be yours. 

We'll show you all phases of amusement 
machine repair, including “hands-on” training 
on Video Games, Electronic Pinball Machines, 

Juke Boxes, T.V. Monitors and Micro Processors. 


Call or Write Today For More Information. 
NEVADA GAMING SCHOOLS, INC. 


4100 Sirius Ave., Suite PM, Las Vegas, Nevada 89102 
(702) 873-2345 


Attention, Video Came Operators... 


Now All Of The 
Newest Games Are Available 
Direct From The Manufacturer 


AT DIRECT FACTORY PRICES! 


Convert your equipment quickly “ALSO AVAILABLE: 
and easily with the latest up-to- 


Power Supplies and 
. e . . 1 
the-minute printed circuit boards! | Component Parts! 


CALL OR TELEX FOR “DIRECT” PRICES! 


CENTURY CORP, K.K. 


(813) 587-0996- TELEX J25522 


Address: Akasaka, P.O. General Delivery Minato--Ku Tokyo, Japan 
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The talkin’ 
granny 


The Rocking Granny, from North 
American Amusement, has been 
designed as a very inexpensive anima- 
tion draw. 

Granny rocks to and fro on her fire- 
side rocking chair, and her head moves 
from side to side in time with her 
speech as she shouts out to passersby! 
Her many different statements are 
designed to invite and entice people. 

Granny’s voice is that of a profes- 
sional actress who speaks in the 
American Hillbilly drawl and can be 
adapted to any language, or we can 
custom program your special message. 

Dimensions: 3!4 feet square, 64 
feet high 

Weight: 300 pounds 

Length of Play: 28 seconds to con- 
tinued. (coin-op or free play) Can be 
adjusted on continual or intermittent. 

Sound Systems: Continued loop 
cassette. 
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Vending International Corporation 
introduces Cappy Cotton Candy, the 
first in a new generation of vending 
machines. 

Cappy, marketed exclusively by 
Vending International, is completely 
automated to dispense freshly-spun 
cotton candy on astick at the drop ofa 
coin. 

Cappy Cotton Candy can be as 
exciting to watch as it is to eat. A pre- 
determined amount of sugar is mea- 
sured into the heating unit and then 
whirled and twirled onto a stick in less 
than 45 seconds and all in complete 
view of the customer. 

Cappy can also be profitable. Witha 
cost of product approximately 5 cents 
and a vend price of 50 cents, Cappy 
promises a high return. 

Cotton Candy is no longer a sticky 
business thanks to specially designed 
styrofoam tubs that make cleanup and 
maintenance fast and easy. 
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Praises for 
pinballs 


Today’s economic conditions and 
marketplace have operators buying 
very conservatively on new products. 
Important considerations in any 
buying decision are the longevity of a 
game and its trade-in value. 

Williams Electronics is continuing 
to try to meet this demand with the 
introduction of two new pinball 
games. According to Ron Crouse, vice 
president and director of marketing at 
Williams, “Not only are pinball games 
still enjoyed by players both at home 
and abroad,but pinball meets a need 
that video games cannot. Their lon- 
gevity is a well-documented fact and 
their trade-in value remains high. 
Many video games cannot generate 
long-term gains or maintain their 
value like pinball.” 

One of Williams’ two new games is 
Defender—an adaptation of the 
Defender video game. All the familiar 
aliens and enemies, the landers, 
swarmers, bombers, baiters, pods, and 
mutants are there. There’s warp and 
there are smart bombs too for wave 
after wave of video-like excitement. 

Warlok, a futuristic version of 
Williams’ hit pinball game, Blackout, 
features special effects and play 
appeal. “With these new introduc- 
tions,” reported Crouse, “we’re cover- 
ing both ends of this viable market. 
Both games are a substantially smaller 
investment than video games, making 
them very attractive for the street 
location as well as the arcade.” 
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To the 
‘Rescue’ 


Stern Electronics is out to rescue video 
game entertainment with its latest 
game Rescue. The one or two-player 
game is packed with fast action and 
multi-level play features, company 
officials said. Sound effects are syn- 
chronized with action. 

You are the Rescue pilot. Your mis- 
sion is to save the downed flier. Pilots 
are in the water surrounded by sharks 
that must be destroyed. Subs surface 
and must be sunk with the “sub- 
bomb.” Ships attack and the players 
strike back. The player maneuvers the 
helicopter over the downed pilot, 
lowers a ladder, and the man climbs 
to safety. 

Rescuing men under fire gives an 
additional bonus. The pilot controls 
the movement of the chopper with the 
left joystick, the direction of the 
machine gun with the right. Rescue 1s 
available in an upright and cocktail 
table version. A pullout drawer con- 
tains logic boards for easy accessibility 
for service. 
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The sailor 
man 


Nintendo of America Inc., the creator 
of Donkey Kong and Donkey Kong 
Junior, under a 1982 licensing agree- 
ment with King Features Syndicate, 
introduces a new coin-operated elec- 
tronic video game based on the famous 
cartoon character, Popeye. 

In this humorous game, Popeye is 
found cavorting with his well-known 
circle of characters—Brutus, Olive 
Oyl, the Sea Hag, Wimpy, and Swee’ 
Pea. Three different play boards incor- 
porate graphics, continuous sounds, 
and music plus adventure plots with 
ascending levels of difficulty. 

This game offers one or two players 
the opportunity to maneuver Popeye 
up and down walls, in and out of build- 
ings, and around a ship in a gallant 
attempt to knock out Brutus, evade 
the Sea Hag, and dodge the kamikaze 
skulls and ravenous vultures while 
trying to catch Olive Oyl’s kisses. 

“Popeye became an immediate hit 
when introduced in Japan last year, 
and initial reaction from the U.S. pre- 
dicts that Popeye will achieve the same 
kind of popularity as its predecessor, 
Donkey Kong,” says Ron Judy, vice 
president of marketing for coin-op 
products. “It contains all the elements 
that make it appeal to men, women, 
and children of all ages.” 

Popeye is available in upright and 
table models and as with all Nintendo 
video games, permits extensive opera- 
tor flexibility with adjustable coinage 
and point levels. 
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LAUCHING 
CLOWN 


The Laughing Clown, from North 
American Amusement, has a chuckle 
for everyone with its contagious laugh 
and lifelike three dimensional move- 
ments. 

Its mechanical components are 
designed for years of continued use. 
Other features of The Laughing Clown 
include: toughened glass on all four 
sides, three-way switch fitted to allow 
flexible use as coin operated or con- 
tinual, or intermittent play, and load 
bearing castors fitted for ease of move- 
ment. 

Dimensions: 3'4 feet square, 614 
feet high 

Weight: 300 pounds 

Length of Play: 28 seconds to con- 
tinued. (coin-op or free play) Can be 
adjusted on continual or intermittent. 

Sound Systems: Continued loop 
cassette. 
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Aids to the Trade 


Coin door line 


WICO Corp. introduces it own line of 
coin doors. WICO began manufac- 
turing coin doors six months ago. 

According to Larry Kesselman, 
national sales manager for WICO’s 
OEM Division, “Ease of installation, 
engineering quality, and pricing have 
combined to make WICO’s entry into 
the coin door market an unqualified — 
and ‘almost overnight’—success.” 

The majority of original equipment 
manufacturers have approved the 
WICO door and have begun purchas- 
ing it for their commercial arcade units. 
“WICO-made game controls have 
become the industry standard, and we 
believe our coin doors because of their 
quality will also become recognized as 
Number | in their product category,” 
Kesselman said. 

WICO now produces five types of 
coin doors: the over-and-under door, 
the wide single door, the mini-door, 
the single entry plate, and blank access 
door. Plans call for subsequent pro- 
duct line expansion that will incor- 
porate new technology under develop- 
ment. 

WICO coin doors, which attracted 
showgoer attention at the AMOA, are 
zinc die-cast and feature chip-resistant 
epoxy paint, reinforced ribbings, and a 
snap-in coin rejector to facilitate 
service accessibility. WICO offers 
manufacturers lockout coils and har- 


PLAY METER, March 15, 1983 


nessings as well as the option of a 
customized name plate on the door. 

“Every component part as well as 
the completed door is tested six times 
for quality control,” Kesselman said. 
“As a result, we are running a zero 
return rate.” 

W1CO-designed and manufactured 
video and pin game controls, along 
with WICO-made cue sticks, also 
rated special interest at the AMOA. 
All were especially fast-selling and 
popular items with operators and dis- 
tributors, according to Frank Nicker- 
son, national sales manager of the 
Distribution Division. 

WICO, with corporate headquarters 
and manufacturing facilities in Niles, 
Illinois, has sales and distribution 
centers in California, New Jersey, 
Georgia,Nevada, and Texas and inter- 
national offices in Japan and Taiwan. 


Handy holder 


The Game Caddy can be an answer in 
solving the cigarette and drink pro- 
blems that exist in all locations. This 
problem is unsightly and difficult to 
prevent. 

Big State Supply Company is the 
exclusive distributor for the Game 
Caddy which is made of black, high 
impact plastic and features a remov- 
able, replaceable, heavy duty ash tray 
and two non-residual drink slots. It is 
easily installed on any piece of equip- 
ment by simply attaching the three | 
inch press-on adhesive spots. Note: 
The adhesive is super strong and will 


most definitely hold the weight. 

Big State Supply Co. took the Game 
Caddy on trial basis receiving in 
approximately 1,000 sets; and much to 
Our surprise, the entire stock sold in 
three days. 

For more information contact: Big 
State Supply Company, 1349 E. 
Seminary Drive, Fort Worth, Texas 
76115. Telephone: 1-800-772-2708 in 
Texas; 1-800-433-2915 national. 


Character cabinets 


Sega Electronics Inc. has a new line of 
video game cabinets that may appeal 
to younger players. 

Designed for the shorter stature of 
children, the amusing Monster, Space 
Monkey, and Robot cabinets bring the 
game screen and controls down to a 
child’s level, enabling children to play 
the games more easily. Ideal for family 
restaurant/arcade locations, the 
brightly colored and durable cabinets 
can stand out in any location, height- 
ening interest and play appeal of any 
game. 

All of Sega’s current games are 
available in these new and unique cabi- 
nets in limited production quantities. 

The cabinets feature heavy duty 
control panels and coin mechanisms 
for reliable service and extra long life. 

The character cabinets’ average 
measurements are: 58 inches high, 31 
inches wide, 24 inches deep. Average 
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weight is approximately 184 pounds. 

For further information on these 
unique character cabinets, contact an 
authorized Sega distributor or the 
factory. 

For information contact Robert S. 
Rosenbaum, Sega Electronics, Inc., 
16250 Technology Drive, San Diego, 
CA 92127. Telephone: 619/485-4464. 


Sorter/counter 


Scan Coin Inc. has exclusive distribu- 
tion rights for the Top sorter/ counter. 
Designed to handle any size coin or 
token, the Top both sorts and counts 
mixed coins/ tokens at the rate of 1,500 
per minute. 

An added advantage is the unit’s 
portability. Weighing only 16 pounds, 
the Top has a handle onits case so that 
it can be taken wherever needed. 

The auto-stop feature simplifies 
tubing. Or, the Top can simultaneously 
count and bag one coin denomination, 
while bagging the off-sorted coin(s). A 
five-digit meter verifies every count. 

Units may be purchased directly 
through any of the Scan Coin Inc. 
regional dealers. Further information 
is available by calling toll free (800) 
336-3311. 


Organize clutter 


Rolykit solves workshop clutter and 
tidies up all small hardware and elec- 
trical supplies often kept in jars, boxes, 
and drawers. 

Stop those unnecessary trips back 
and forth to find the right piece of 
equipment. With Rolykit, see every- 
thing in one glance. Nothing spills or 
gets messed up. It is also portable so 
you can take it everywhere and have 
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everything at your fingertips. 

Rolykit interlocks as you roll it up, 
automatically locking itself. Every 
compartment is sealed so completely, 
you can toss it, bump it, thump it, 
nothing gets jumbled. 


Rolykit is made of high impact 
polystyrene. It has been well accepted 
due to: 

I. no static electricity, 

2. easy inventory, 

3. no spillage or mixing of small 
parts, and 

4. adjustable compartments and its 
unique compact system that wastes no 
space. 

For more information, contact: 
Triple -N- Enterprises, P.O. Box 2346, 
Spring, Texas 77379. 


Arcade theme park 


Balloon Raceway is a self-contained 
mini theme park featuring: three par- 
ticipation games, state-of-the-art 
radio controls and computer response, 
high score reward incentives, vivid 
graphics and sound realism, animated 
obstacles and targets, detailed models, 
and life-sized controls. 

Created by Leisure Time Consul- 
tants Inc., Balloon Raceway accom- 
modates 24 player stations and scales 
up or down in complexity to fit space, 
traffic,and budget. It’s adaptable from 
400 square feet or more indoors to 
one-tenth of an acre outside. 

Custom themes permit variations 


using existing marine designs such as 
Mississippi River steamers, Spanish 
galleons, ra¢ing boats, or trawlers. 
Land vehicles include trucks and work 
vehicles. Fire,emergency, and military 
trucks offer a choice of themes to fit 
many concepts. 

Modular game units keep things 
running. Each car or boat and its 
individual solid-state radio control 
console is unit designed and totally 
independent of the others. Spare, 
plug-in modules are replaced in the 
event of trouble. The modules are 
factory exchangeable...overnight by 
phone order! 

Balloon Raceway utilizes a heavy- 
duty vinyl pool liner for durability and 
long life and offers economical recycl- 
ing—an efficient water purifying and 
circulating system. 

Its modular design adds to easy 
portability. It sets up and knocks 
down quickly and is suited to 
mid ways, fairs, carnivals, and seasonal 
and leasing operations. 

The 4-foot width Speedway can race 
up to a dozen cars at one time. Power- 
ful cars can push through pileups as 
well as self-correct providing jam-free, 
action filled tracks. 

High-score, token awards are auto- 
matically dispensed. 

For information, contact Leisure 
Time Consultants, P.O. Box 17085, 
Plantation, Florida 33318. Phone: 
305/973-9342 or 305/485-6161. 


Coin-op 
breath device 


Harry Menefee, chief executive officer 
of H M Industries, St. Louis, Missouri, 
manufacturers and distributors of 
coin-operated equipment, announces 
the formation of D.W.1. Data Cor- 
poration. 

D.W.I. Data Corporation will 
develop, manufacture, and distribute a 
coin-operated breath analysis device 
designed to warn intoxicated persons 
not to drive. Production is scheduled 
for February 1983. Menefee is the 
president and Harvey Zelin is the vice 
president of D.W.I. Data Corporation. 

H M Industries will market the 
D.W.1. Breath Analysis machine 
nationally and internationally. H M 
Industries presently has more than 400 
distributors in North America. 

For information, contact: H M 
Industries, Harvey Martin Zelin, vice 
president. Telephone: 314/991-4644. 
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CLASSIFIED 
ADVERTISING 


MINI GOLF COURSE 
indoor/outdoor 
FOR SALE 


10 holes/5 obstacles 
used only few months indoors 


The Game Exchange 


offers 


PROFITABILITY 


through 


CONVERSIONS 
GAME DISPOSAL 
CLOSEOUTS 
LOW PRICES 


complete--ready to set up anywhere 
Will sacrifice/Half price 


301/565-0158 
2899090990009000000000909 


WESTERN SHOOTING GALLERY 
19’ X 21’ 
Life Size Animated Moving Targets 
(Bar Room Scene) 
_Dispenses Prize Coupons 


New Electronics/New Rifles 
NEWLY REFURBISHED/A SHOW PIECE! 
(presently operating in Miami Beach, Florida) 
Original Value: $70,000 Plus 
WILL SELL: $35,000 


(516)935-8200 


BURGLAR ALARM 
2-STAGE SYSTEM 
NOW AVAILABLE FOR VIDEO GAMES 
ON TARGET’'S “‘Auto-reset first stage 
alert” when activated signals remote 
station. After 15 seconds of continuous 
vibrations, the second stage locks on 
the self contained siren that can be 
heard for blocks. 
$190 (dealer net with remote monitor) 
$120 (without radio frequency hook up) 


Available from: 


Call us today 
( Visit us at booth #643 at the A.O.E. 


The Game Exchange 


Affilia pes he 
1507 W Alameda Ave gh el 43215 rt °Spri ng St 
Denver, Colorado 80223 Mid-West Office i 2a 5a South Office pote ae 
: 848-011 
te cre 


so 21 1877 


ON TARGET ALARM SYSTEMS 
11032 Acama Street 
North Hollywood, California 91602 
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WHOLESALE GAME SALES 


DISTRIBUTORS WANTED 


FOR SALE 


(RECONDITIONED) SPLIT SECOND REACTION MACHINE For Game now in production. Less than 
ALL LEGAL/NO COPIES $5000 can put you into Business as a Dis- 
Nuiey Nene. be $1395. New: $1200. Used: $600. tributor or route operator with 20 games. 


For Information write today to: 


BCD MFG. CO. 
306 S. Atlanta Ave., Sheffield. AL. 35660 
or Call: 205-381-0709 


405/735-2125 405/735-2055 
Maxine LaMunyon 
Box 525, Buffalo, OK 73834 


OTOMUOE VAs oe hs ee 795. 
PSTOCOLES oe 5 5G. a be 395. 
COMINUO 5 hte bh ees 1395. 
MANY MORE TO SELL! 

For new game prices CALL: 


(408)946-4263 


BEST SHAPE/BEST PRICES 


LOCATION READY FOR QUARTERS OR .900 TOKENS 


UPRIGHTS OR COCKTAILS AVAILABLE 
CALL OR WRITE FOR MORE DETAILS 


MALL ENTERTAINMENT U.S.A. 


4601 State Ave., Kansas City, Kansas 66104 


1-913-596-2222 (Bruce Grod) 


ARCADE ON BEACH FOR SALE 
Arcade located 200’ from pier 
and ocean in California 
Heavy Tourist Traffic 
8 year lease/80 games 

Send replies: $250,000 


Play Meter Magazine 
P.O. Box 241 70 

New Orleans, LA 70184 
Depr. CH 


END YOUR FOOTBALL 
PLAYERS STRIKE 
WITH THE NEW FOOTBALL 
CONVERSION KIT! 


© Convert clumsy trac balls to joysticks 
e Easy to install 
e Reasonably priced/only $89. 


NATIONAL ELECTRONICS 


(414)643-7466 
Or Write: 


2740 So. 9th Pl., Milwaukee, WI 53215 


Send for 
Complete 
List of Games 
NEW-USED 


PAPO! oPECIALI SIS 
FOR OVER 35: YEARS! 


es WORLD WIDE 
CA Ay distributors, inc. 


2730 West Fullerton Ave. 
Chicago, Illinois 60647 


312/384-2300 


OR SEND CHECK OR MONEY ORDER TO: ANSCOT INDUSTRIES 
15235 GD. RIVER 
DETROIT, MICH. 48227 


BRANCH OFFICES: 
2715 Nakota, Royal Oak, Mi 48073 
(313)549-4900 
2740 Hague SW, Grand Rapids, MI 49509 
(616)532-1121 


PLEASE SEND ME _.. TRACK 

BALL ROULER SETS AT wc 3 2 EACH, NAME 
ENCLOSED IS MY CHECK OR 
MONEY ORDER FOR $ *4 


ADDRESS 


CORY STATE ZIP 
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B & A ELECTRONICS 
LEGAL LOGIC BOARDS .... 


$99. ,, 


POWER SUPPLIES; MONITORS; DECALS; 


HARNESSES TO CONVERT OUR GAME BOARDS 


TO ANY MACHINE; CABINETS; 
ISOLATION TRANSFORMERS 
Box 306, Taylor, MICH 48180 


(313)675-8541 


FOR SALE: Amusement games & 
vending operation in Colorado’s finest 
year round resort area. SK] COUNTRY 
U.S.A. 1 hour west of Denver. Fastest 
grcwing county in the US. Growth 
potential unlimited with peak season 
now. Business growning with 100-plus 
machines. For information call: (303)468- 
3817 or write: P.O. Box 9000, Suite #139, 
Dillon, COL 80435 


SERVICE-SERVICE-SERVICE 


Repairs on most 
game boards & monitors. 
REASONABLE RATES 


UNI-VEND CO. 
708 Barataria Blvd., Marrero, LA 70072 


904/348-8363 


VIDEO GAME TRURPRIES by meact incentives 


Increase your profits with trophies § 
People play to win and when they win 
players want and profit rewards for you. 
video trophy incentive company. 


SORMOR WIE Gatge CONtER 
MOmrAN® Netion S 


¢ 10% inches tall 
e Chrome base 

¢ Chrome figure 
¢ Blue Column 


¢ 6 inches tall 
e Chrome base 
¢ Chrome figure 


¢ 5% inches tall 
e Marbled base 
¢ Chrome figure 


a A a 
T500-1000_____8.30__|_ 500-1000 9.50 


Min. Order Cost Each Min. Order Cost Each 


Min. Order Cost Each 
10-50 11.60 
50-100 10.90. 


pecifically designed for the video game industry. 
they want recognition. Trophies provide the reward 
Only from IMPACT INCENTIVES, the original 


Helping arcades earn more worldwide. 


e 12 inches tall 
e Marbled base 
¢ Chrome figure 
e Satin silver column 


100-500 10.20 


All base labels shown above additional. Please refer to label information below. 


Originate your own awards system base SHIPPI 


labels. These adhesive back labels fit the 
above trophy base of your choice. An 
excellent way to advertise your location. 


NG 


INFORMATION please allow 4 - 6 weeks delivery. 


whenever possible we ship U.P.S. 


U.P.S. Shipping Handling & Insurance to each address. 


6.25 for order $101. to $200. 


7.25 for order $201. to $300. 7.75 for orders $301. and above. 


Foreign Order: We ship orders by air only. Please allow a minimum of Sixty Days for delivery 


Polished Chrome Finish 
2%2"X %" 


7.50 
$7.°° one time set up charge for each different label. One dollar [rs | 
per label. Minimum order 25 each different label. 2 lines of copy 


maximum. Each label - 25 letters and spaces maximum each line. 
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Send Check or money order to: 
Impact Incentives 
2907 North Druid Hill Rd. 
Atlanta, Ga. 30329 

(404) 325-9643 


TItem___|Quantity] Unit Price [Total Prict 
ae eae ae (eT | ee) (| 
eee) SS) ee) (aS 
Pe ee (S| a TS) 
Miia! Ene! Lae eee 
Total eas 
Add sales tax where applicable. Gaeeee s| 
Shipping/Handlin eae 
GRANDTOTAL LL 
Please Print 
[oo [| Mane 
Co. Name 
Pm [ | siernn 
Address 
Zip Phone ( ) 


emien 


DISTRIBUTING CO., INC. 


DONKEY KONG JUNIOR 
NOW IN STOCK! 


CALL FOR IMMEDIATE DELIVERY 


(713) 868-4145 


7051 Port West #150 


Houston, Texas 77024 


PROTECT IT COVER IT 


Giant 
Heavy Duty 


Viking Ind. will send any of the above size 
tarpaulins to any reader of this publication 
who reads and responds to this program 
before midnight, March 27. Each tarpaulin 
is constructed of high density fabric (with 
virgin grade ingredients, supplied by Gulf 
Oil Co., Dow Chemical Co., and Union Oil 
Co.) with nylon reinforced rope hems, 
double lock stitched hems, electronically 
welded seams, 100% water proof, #4 ('4” 
dia.) metal grommets set on 3 ft. centers 
with reinforced triangular corner patches 
and are recommended for all heavy duty 
use, all yachts and sailboats, and all bulk or 
pallet riding materials, and will be 
accompanied with a LIFETIME guarantee 


All Purpose Tarpaulins 


Before Midnight March 27 


CALL COLLECT (213)462-1914 


that it must perform 100% or it will be 
replaced free Add $7 handling and 
crating for each tarp ordered, Viking Ind. 
pays all shipping. Should you wish to 
return your tarpaulins you may do so fora 
full refund. Any letter postmarked later 
than March 27 will be returned. LIMIT: 
Fifty (50) tarps per address, no 
exceptions. Send appropriate sum 
together with your name and address to: 
Tarp Dept #1874J, Viking Ind. 6314 
Santa Monica Blvd. Los Angeles, CA 
90038. or for fastest service from any part 
of the country call collect before midnight 
7 days a week. 


(Ask exchange operator for) 
TARP DEPT. #1874J 
Before midnight, 7 days a week 


Have credit card ready 


* (@\ @oococ0c0 
When It comes to 
VIDEO GAMES 

We're ash tray 
SPECIALISTS! 


NOBODY LIKES TO 
PLAY A BURNED UP GAME. 

So we've designed 2 ash tray styles 
that can be placed “out of the way” and 
“In easy reach." Both can be 
quickly removed for cleaning. No 
gooey adhesives needed. 


ASH TRAY #2 
to fit game on 


ASH TRAY #1 
to fit play panel 


on an incline the side 


A-1 Ash Trays available through 
your distributor or direct. 


076) 010; 0) @:10)'0, @7670.6 


We'll send UPS-C.0.D.; or deduct 5% 
for cash in advance. Add $1.°° for shipping 
orders from 1 - 9. No charge for 10 or more. 


A-1 ASH TRAY CO. 


333 North Queen Street, Kinston, NC 28501 
(919)527-8241 
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FREE CATALOG AND SAMPLES 
showing vending machine labels, truck 
signs, and badges. SETON NAME 
PLATE CORP., P.O. Drawer QX-1331, 
New Haven, CT 06505. Tel: 203/772-2520 


2227WHY PAY MORE??? 
All original manufacturers 


Stargate 
Tempest 

Omega Race 
Defender 
Centipede 
Asteroids 
Robotron 

Missile Command 
Black Knight 
Hyperball 


flipper mcgee 
amusement company 
6260 Commerce Rd., W. Bloomfield, Mi 48033 
313/363-2325 


BELITA 


Lightweight portable 
COIN COUNTER 


BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 
Manual or Electric 
AUTOMATIC STOP 
INEXPENSIVE 
COIN TRAY SUPPORT 
BAG HOLDER 
FAST 
ONLY 9 POUNDS 
e LONG LASTING 
R.H. BELAM CO., INC. 


1 Delaware Dr., Lake Success, NY 11042 
516/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 
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CONVERSION KITS 


Give your old game 
“A NEW FACE & A NEW NAME” 


(Call for prices on PCB's and conversion supplies) 


wvG0 


15000 Main Street 
Gardena, Calif. 90248 


213/516-9525 


GAME CENTER CLEARANCE SALE 


UPRIGHTS 


Omega Race 
Star Castle 
Defender 
Tempest 


_ Vanguard 


Challenger 
Venture 


Astro Fighter 
Solar Quest 
Turtles 


Space Panic 
Route 16 


Super Cobra 
Jungle Hunt 


Donkey Kong Jr. ............... 1695. 


Ms. Pac-Man 
Centipede 
Donkey Kong 


Frogger 
Turbo (sit down) 


Space Invaders 
Battlezone 
Monaco 


CHEAPIES 

$100.°° each 
Boothill Destroyer 
Starhawk (2) Stunt Cycle Demo Derby 
Wheels M-79 Frogs 
Drag Race Sky Raider Breakout 


Space Wars (2) 
Sea Wolf (2) 
Sea Wolf Il (3) 
Robot Bowl 
Midway Bowling 


Space Invaders 
Asteroids 
Asteroids Deluxe 
Laguna Racer 
Fire Truck 

Depth Charge 


EemOF OHIO... 


RED BARON OF OHIO 
Unit #118, Southwyck Center, Toledo, OH 43614 


(419)865-4354 
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PRD BRBBN NGM K BKM BBG GH MMM HN MMH MIM IMM HMMM MMMM III MII MEINE MOISE MSIE IOI IOI IORI MEMO IONIC IOI IOI IEICE IOI HORE HEISE RE SEAGER IEEE RE RES 


© 
NO 


FULLY RECONDITIONED VIDEOS 


Tutankham........$1895.  Qix...............1295. Frenzy........... $1295. 
Dig ADU G 5... sisierssese share 1795. Robotron.......... 1895.  Pac-Man........... 1795. 
Galaga............ 2095. Space Duel ........ N2955: @ -SPIGOR eof nic acces 1295. 
_Kangaroo.......... 1695.  Stargate........... 1595. Anteater .......... 1495. 
Ms. Pac-Man .......2095. Tempest .......... 1295. BurgerTime (Deco) . . . 1895. 
Pepper ll.......... 1205: THOE 6... sicewacces 1495. Football........... 395. 
Centipede ......... ee 8 i TRON ie cs woke ots 1695. Jungle King........ 2395. 
Defender .......... 1395. Warp Warp ........ 1295. Naughty Boy ...... . 1295. 
GON iste coro arene rs 1395. Asteroids (ct) ...... 595. Satan's Hollow...... 2195. 
Looping ........... 1595. Grand Champion..... 2295. Super Pac-Man...... 2395. 
Lady Bug.......... W495. Varg: os... 6 css ce 695. Joust........0.%.6. 2395. 
Turbo (mini) ....... 2395. Eyes ............ $2095. Conquest.......... 1495. 
Make Trax......... 1495. Battlezone......... 695. Foosball........... 295. 
Omega Race ...... $1295. Tri-Pool (ct)........ 1395. Moon Patrol........ 2395 
Phoenix ........... 1295. Frogger ........... 1495. Rapid Fire......... 795. 
1295. Frogger (ct)........ 1295. Star Castle ........ 495. 

CC i ae 1295. Wild Western....... 1795. 

Wizard of Wor...... 1095. 


NEW VIDEOS, POOL TABLES, COIN COUNTERS, 
CHANGE MAKERS/CALL FOR PRICES 


— ZIP TRIP VIDEO 
—_ GAMES, ETC. 


821 N. 2nd, P.O. Box 1487, Seminole, OK 74868 


(405)382-1000 


American and Metric 


62-Piece 
Heavy Duty 
Industrial Tool Chest 


$28 


Before Midnight March 27 


Viking Ind. will send to each reader of this 
publication who reads and responds to this 
program before Midnight March 27, a 
62-piece American and Metric Heavy Duty 
Industrial too set and metal storage chest 
containing all the basic and special tools 
necessary to service and repair domestic 
and foreign trucks, tractors, autos, and all 
heavy industrial machinery. Consists _ of. 
Seven American 3/8 inch drive sockets. 
(3/8; (H/C: Gi/2);. 9/116"); (5/8): 
(11/16"),; (3/4. Nine American 1/4 inch 
drive’ sockets: (3/116); (7/32"): (1/4”): 
(9/329; S/N 6) Cl/32).. (3/89; (7/16): 
(1/2”). Nine Metric 3/8 inch drive sockets. 
COMM); €10MM): (11MM): (12MM): 
(13MM); (14MM); (16MM): (17MM): 
(19MM). Nine Metric 1/4 inch drive 
sockets. (455MM); (5MM): (6MM): (7MM): 
(8MM); (9MM); (10MM): (11MM): (12MM). 
A 3/8 inch fine tooth ratchet with quick 
release drive combination-forward 
and reversible, a 1/4 inch x 3/8 inch 
adapter, a 3/8 inch drive extension. bar 
3 inch. A 3/8 inch spark plug socket with oil 


resistant insert and speed installation and 
removal. An 18-piece industrial steel 
ignition wrench set, complete set of spark 
plug and gap setting gauges for any type of 
spark plug. One ‘1/4-drive’ heavy 
screwdriver, (1) One large set of feeler 
gauges, and industrial ‘Phillips’ heavy 
duty and “regular” screwdriver. All tools 
are drop forged alloy steel for durable 
heavy duty repair work, and will be ac- 
companied with a LIFETIME guarantee 
that it must perform 100% or it will be 
replaced free. Add $7 handling and crating 
for each Tool Chest requested, Viking Ind. 
pays all shipping. Should you wish _ to 
return your tools, you may do so for a full 
refund. Any letter postmarked later than 
March 27 will be returned. LIMIT: Six (6) 
sets per address, no exceptions. Send ap- 
propriate sum together with your name 
and address to: Tool Dept. #1254W. Viking 
Ind.. 6314 Santa Monica Blvd., Los 
Angeles, CA 90038, or for fastest service 
from any part of the country, call collect 
before midnight 7 days a week 


CALL COLLECT (213)462-1914 
(Ask exchange operator for) 
TOOL DEPT. #1254W 
Before midnight, 7 days a week 
Have credit card ready 


ATARI 


FOOTBALL 
2 Player 


4 Player 
(514)342-9111 


Call with best offer 
Ask for Hector 


COMPLETE BOARD & CRT 
REPAIR FACILITY 


Now open serving the 
Washington D.C. area 
COMPARE OUR PRICES & 
TURN AROUND TIME!!! 


703/437-0627 


CLEAN UPRIGHTS 


Moon Patrol 
Pengo 
Robotron 
Spectar 
Stargate 
Tempest 
Thief 


Galaga 

Ms. Pac-Man 
Centipede 
Defender 
Donkey Kong 
Donkey Kong Jr. 
Make Trax 


(713)569-9649 
(318)462-0225 


COIN COUNTER/WRAPPERS 


FREE 


SAMPLES >it 
The easy way to count, wrap and reuse 
coins. Save time. Cut tedious hand 
work. Transparent. Reusable. Write 
for FREE SAMPLES. 


Nadex Dept. 3005 
220 Delaware, Buffalo, NY 14202 
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VIDEO GAMES 
New & Reconditioned 
$195.°° up 


Call Now For Super Discount Prices 
YES! We Take Trades 
(Any color monitor game worth at least $300) 


Call for information on 100% legal change-over kits 
WE SHIP ANYWHERE/FAST-DEPENDABLE 


VIDEO GAMES 
CLOSE OUTS 


Sa WANTED 


Jack the Giant Killer............. 795 
USED VIDEO GAMES 


Monaco GP mini ............... 1500 
ere gs hee ie a oe ob ee & 


DOMRGY AGRO cick eee Keo e KH 1300 


*(0120590-8375 weme” (| PINBALL MACHINES 


WAREHOUSE OF GAMES 
4314 Rider Trail, Earth City, MO 63045 


(314)291-0089 


DIXIE AMUSEMENT, INC. 
775 E. Division St., Biloxi, Miss. 39530 


(601)374-0777 (601)374-2681 


AUCTIONS 


PreeooeiN ED oY 


WI ationac AAmusement Game Auction 
STHE INDUSTRY AUCTION LEADER” 


100’°S 
OF THE LATEST GAMES 


‘ATARI * * WILLIAMS * ' TAITO * Secu 
* MIDWAY * STERN * BALLY * NINTENDO * 


UPCOMING AUCTIONS 


DENVER INDIANAPOLIS CINCINNATI ATLANTA TAMPA 
February 26 March 5 March 19 April 2 April 16 


Cinderella City/Gold Mall Big Red Auction = gigi Contact Florida Living Center 


J.M. McDonald Bldg. Old U.S. Rt. 52 NAGA NAGA Florida State Fairgrounds 
(Next to Joslin’s) Whitestown, IN For For Tampa, FL 


Denver, COL Details Details 


We specialize in the sale of new or used games by auction due to 
distributor overstock, operator liquidation and bank repossessions. 


NAGA 19193 14th St., Suite #405, Boulder, CO so302 NAGA 


303-443-7505 
@ge@eeeeeeeeeeeeeeeseaeeseaeaeseoedee @ 
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SPECIAL NOTICE 
purchase your used equipment from 
“ — NEW ORLEANS NOVELTY CO. 
LOGIC SERVICE CENTER In business for 50 years 


: International reputation for selling 

HIGH QUALITY SERVICE AT LOW PRICES the finest used videos; flippers; & 
24 HR. REPAIR SERVICE : ‘% ANY ADVERTISED PRICE amusement games available anywhere. 
(in most cases) ws OR 5¢ EA. Each & every game beautifully 


VIDEO BOARDS " THREE SIZES TO refinished like new by experts 


All games authentic legal factory models 


POWER SUPPLIES (8 Pisa yee GET ON OUR MAILING LIST FOR OUR 


LATEST PRICE BULLETINS OR CALL 
TV MONITORS Rose, Eddie, or Jean for latest prices 
CARRY IN SERVICE FOR YOUR CONVENIENCE Rt & a , 3030 No. Arnoult Road 


27077 Lorain Ave., No. Olmstead, OH 44070 Metairie, LA 70002 
216/777-1050 Tel: 504/888-3500 


Locations through- Call or Write: 

out the United Shelley Smilen 

States. Videos and Malibu Grand Prix Corp 
Pinballs always avail- 21300 Califa Street 
able at good prices Woodland Hills, CA 
from our chain of —— 91367 

game rooms! mei : (213) 703-0022 


. | JMatibu| “Castle | (800) 423-5487 
FUN CENTERS. 


WHOLESALE GAMES 
FROM COAST TO COAST 


WE HAVE 


RORTNE 


perc a All Prices F.O.B. Warehouse 
WE SELL THE FUTURE. - ... FOLLOW US. 


Computer Earning bames, inc. 


51 Monroe St. , 18th Floor, P.O. Box 1687 Rockville, MD 20850 (301) 251-1200 
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CONVERT THOSE DEAD GAMES 


We carry everything you need 
to make new or reconditio | 
your old games. ae 


REPLACEMENT 
MARQUEE'S 


EEE 


vueee 
ver 


All current games: 


Master harnesses/accessories $25.9 oem de available 


APPLE USERS E-Prom Program- 
put all your games on a disk. Save 
on expensive E-Prom's/$495.°° 
NEW WAY VIDEO SYSTEMS, INC. 
(617)322-2033 


Telex: 948027 
21 Langdon St., Everett, MA 02149 


Latest popular games/quality guaranteed! 
Large selection/quantity discounts 


SAVE $$$$$$$$ HUNDREDS $$$$$$$$ 


NEW PLYWOOD CABINETS | . 
SYSTEMS CORP. ti 


516/643-6033 (10am - 6pm) 
(in New York) 


ALL TOP VIDEO 


© UPRIGHTS 

© COCKTAIL 

e P.C. BOARD 

® I.C. SPARE PARTS 


’ Af 


BENS AGERE Te ARIE I a ae a NY a a ae, 


Quick Follow-Up 
& 


Prompt Delivery 


Contact us for lower price & list. 


NASA TRADING 


WIZARD ELECTRONICS’ NEW CONVERTIBLE GAME 


} 


@ Upright & 
Cocktail Models CAN BE CO., LTD : 
© Selle SiSod WHATEVER YOU 2-9-8 Higashi Shibuya-Ku, 
Construction Tokyo, Japan 


WANT IT TO BE: 


Tel: (03)4079603, 4079639 


@ Heavy Duty Wiring Telex: NASAT J 32243 


& Power Supply LOOPING Bank 
@ 4 year warranty on LADY BUG The Dai-Ichi Kangyo Bank 
Top Rated Monitor KNOCKOUT prepreg, tn : cali 
® Double Lock RED CLASH 
Coin Box ) JUNGLER 
@ Rear Cabinet Wheels — <4 NAUGHTY BOY 
(Dealer Inquiries Invited) ---& Many more 


Leasing Plan Available copyright safe games. 


Complete change out 
Call: kits from $695 (less trade-in) 


702/871-1555 
LIMITED TIME ONLY. 
C=) or write for Brochure: Special factory expansion 
<GU WIZARD pricing from $1795. 
S42) MARKETING CALL NOW 
~ F 


3140 Polaris, Suite #20, Las Vegas, Nevada 89102 
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- THE} ——_ He —§|_- hh ee ae 
: ROUTE CLEARANCE SALE 


+ Hi 
‘i ; 
t + Donkey Kong Jr. ...... $1695. + 
If it’s new in the crate—we split the feight oe ae oni 
CALL FOR LOW PRICES ON THE HOTTEST NEW GAMES eWnteddekt een 
¢ POPEYE  Q*BERT e MILLIPEDE e SNaMe st 66 <4aqcces <i: 600. + 
e POLE POSITION © SUPER PAC-MAN e get rtp Race .......... hae 
¢ BABY PAC-MAN e FRONTLINE © TIMEPILOT «© =o : Hh ae OD Naa ie 
7 hier iphcabin Valpeiia ve ° 
e SINISTAR © BUCK ROGERS ¢ BURGERTIME mite 1300. : 
e SATAN'S HOLLOW e MOON PATROL e ;ohetron cs... ¥.s- >... 1650. + 
+ ; 
° JOUST ¢ ROWE BC-35 e : Blueprint............. 1695. : 
Monaco GP ........... 1250. 
+ + 
NEW CLOSEOUTS SWOU  oo c hae tes s 1850. = 
Fast Freddy $1095; Jungle Hunt $1795; + Rowe R-83 ws) smen-......-. 1250. 2 
Swimmer $1350; Pengo $1495; Gravitar $995. : Rowe CTI-1 (w/S1 changer) 2. 2.00. eee e ee 1000. 4 
Donkey Kong......... $1550. Extra Inning .......... 395. — : : 
*Super Pac-Man ....... 2095. Mr. & Mrs. Pac-Man ....1095. ™ : B & B VENDING : 
gf 1295. Flash Gordon.......... 995. + g - 
Donkey Kong Jr........ 1895. CONGUE ee oo ee 995. : ams i alll Mi 
PacMan <<. os esses. 1350. Pharaoh ............. 595. + (214)747-0041 + 
Zaxxon .............. 1295. Digital Pins sis comme .... 245. 7 OFFICES IN: Dallas; Midland/Odessa; a 
Hyperball............. 250. Wizard of Wor : Amarillo; El Paso; Oklahoma City : 
Ll 1995. R@y-A 2 Sete + + 
Haunted House ........ 895. Vanguard: 624,425.45 ie a ee ee ee Se 
*Robotron............ 1495. Battlezone............ - 
stargate ......4...... 1095. a |) Geena ere ee 
Defender............. 795. *Tron (mint) .......... Dont forget to 
Missile Command ...... 595. Galatiah: ois ce eee . 
RGOMpGst ............. 895. *Ms. Pac-Man register for 
Centipede ....... ae Monaco GP (sd) AOE 
Asteroids ............ 350. "HOG AiO las dle chs 
Deluxe Asteroids....... 350. Crazy Climber March 25-27 
Kickman............. 895. Night Driver ©. ..-..... O’Hare Expo Center 
Lo a ae $1195. Omega Race (mini) ..... 795. : 
Carnival ............ 595. a eee are 395. Chicago 
ON aS Se 795. *Grand Champion ...... 995. 
Armor Attack ......... 295. *Space Firebird........ 995. 
Kangaroo ............ 995. Rowe $1 & $5 BC-25... .1995. 
Berzerk.............. 695. Space Fury o.-i 2%. ses 395. 
Space Duel ........... 895. MOUSCUNED ..< 2s Phas 695. VIDEO GAME 
Phoenix.............. 895. Polatie. . << cece 400. LOGIC BOARDS 
Mini Stargate ......... 895. 
Lock N’ Chase......... 595. * Limited Quantities New & Used imported games 
$495 each 
Astro Fighter Frisky Tom LONG meses 
Moon Cresta Scramble Fabco International Inc. 
Super Cobra _ Stratovox irs 104 Applewood Dr., Suite ‘A’ 


End Rip Off 
Astro Invader Black Hole 
EXPERTLY SHOPPED SPECIALS BY FRANK “THE CRANK” 
PLAY METER’s FEATURED TECHNICAL WRITER 


Longwood, Florida 32750 


305/831-0399 


(Game Specialists/Board Repairs/Parts/Expert Consultation) 
#3 Coral Street, Edison, New Jersey 08837 


201/738-1800 


WE SHIP ANYWHERE—IMMEDIATELY! 
30 Day Guarantee on Logic, TV, & PS. 


— WE TAKE TRADES — 


+t }-—§ 
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Replacement For Most All 
Major Games 


“Immediate Delivery 
“Approx. 12 Industry 


Advertised Price 
Call 1-512-723-3203 


LOCATION READY /NO CRATING CHARGE | 
ALPHA-OMEGA SALES COMPANY 


SL 


REMOTE CONTROL FORMULA 
RACERS: Two 8-car sets of Alter 
Tornado coin operated racing cars. One 
year old. Plexi-glass cabinets. Lease also 
available. RENISSANCE AMUSE- 
MENTS, INC., 3736 Boardman-Canfield 
Rd., Canfield, OH 44420. 
(216)533-2283 


SCHOOL TOR 
ELECTRONIC GAMES 


Two-week course covers video and pins. 
By Schematics! Our 11th year! 


CALS COIN COLLEGE, P-O. Box810, 


Nicoma Park, OK 73066. 405/769-5343 


PHOTO MACHINES 
WE BUY & SELL 


CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 


ED HANNA 


P.O. Box 290777, Davie, Florida 33329 


305/474-5888 


t why pay more? 
S USE NATIONAL TICKETS 


Custom Printing for your machines 
NATIONAL TICKET 
1650 Bway at 51st St. NYC 
= (212) 757-1426 
Jack Conway, President 


| LIWOILL TWNOILLYN 


VIDEO GAME ROUTE 
FOR SALE 


In beautiful Tampa Bay, Aorida § 
Over 75 Games: Should Pay 


Off In Less Than Two Years 


(Principals Oniy) 


Send Replies: 
44 Meter Magazine 


.0. BOX 2417 
New Orleans, LA 70184 
Dept. #702 
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AMAZIN’ AMUSEMENTS, INC. 


IMPROVED REPLACEMENT PARTS 


NEW ROLLER 


TRACK BALL 1 OL ee a 
ROLLERS BEARINGS 
Complete Set — 

3 Piece Assembly Now Available 


$712.95 per set” $7.99 each* 


(1-5 sets) * plus postage & handling 


THE SOLUTION FOR... 
Centipede & Millipede Track Ball Problems 


¢ Games Down/Profits Down 
e Inaccurate Tracking & Movement 
e Loose Track Ball - Worn Rollers 


TOP QUALITY - LONGER LASTING 
REPLACEMENT PARTS — AT DISCOUNT 
PRICES! WHY PAY MORE? 


C.0.D. and Credit Card Orders Quantity 

Call Anytime (313) 557-6037 Bi cmsinits 
Same Day Shipment 

Or Send Check or Money Order to: AMAZIN’ AMUSEMENTS 


28145 Greenfield Rd. 
Southfield, MI 48075 


Please Send Track Ball Rollers 


Circle One: Cent. — Milli. — 
RE 


Please Send Roller Bearings 


Enclosed is Check or Money Order for $ 


MasterCard # ee 
Visa # 5. ee 

Signature 

Name 

Address 

Cy 2 eT Zip 


AMAZIN’ AMUSEMENTS, INC. 
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GAME ROOM CHAIN IN NO. INDIANA =f P\APASRE 


A TURN-KEY OPERATION/HIGH 6—FIGURE REVENUE : 


WILL SELL ALL OR LIMITED PART. : USED VIDEO 

ALL MACHINES PURCHASED WITHIN LAST YEAR. 
ALL LEASES ARE SECURE & WILLING TO ACCEPT TRANSITION. GAMES 
WE HAVE THEFT-PROOF SYSTEM. TWO RELIABLE SERVICEMEN, SECRETARY, AND Quantities of 25 or more |{ 


GENERAL MANAGER ARE WILLING TO STAY IF WANTED. 
MUST BE SOLD TO A REPUTABLE COMPANY OR INDIVIDUAL. " Upright or cocktail 


ae OUR SUCCESS WAS A FAMILY RUN ATMOSPHERE. HOME | 
til boule Orleans, LA 70184 (Dept. #92) ( AMU SEMENTS ( 
| 301/468-0070 | 
; (open 7 days: 9 - §) 
Ox SOK SOK SOX SOR 
10 BOOM BALLS 
FOR SALE 
complete w/compressor 
GOOD CONDITION 


Call Bruce Cherubin 
213/703-0022 


@> es WF FB BAB 2FZF®wOWBWSBF BBWOBABW“EDB 


- 


& &, 


@w vey FFswswss see 


ii i i i i i i iy ta te te it ten en 


WE HAVE THE FINEST 
RECONDITIONED 
EQUIPMENT AVAILABLE 


VIDEOS 


Atari: Asteroids, Centipede, Missile Command, Tempest 
Centuri: Pleaides, Phoenix, Vangaurd 
Gremlin: Astro Blaster, Frogger, Moon Cresta 
Midway: Galaga, Gorf, Kickman, Pac-Man, Wizard of Wor 
Stern: Amidar, Bezerk, Jungler, Scrambler, Super Cobra 
Williams: Defender, Make Trax, Robotron, Star Gate 


FLIPPERS 


Bally: Lost World, Paragon, Space Invader 
Williams: Flash, Gorgar, World Cup 


MUSIC 
NSM: Prestige, Festival, 240 I (new) 
Rowe: MM 5, TI 1, R 74 
Seeburg: SPS 160, SQS 160, STD 3 


“FIX-IT” 


VIDEO GAME TROUBLESHOOT 


FLOW CHART 
@ CUT TO THE PROBLEM IN SECONDS 


Step-by-step repair of all current video games 
= EASY TO UNDERSTAND 
Finally understand what the technicians 
try to keep a mystery. 


@ IF YOU CAN SEE AND HEAR, YOU CAN 
REPAIR YOUR OWN GAMES. 
@ UNCONDITIONAL MONEY BACK GUARANTEE 


No questions asked 
@ A MUST-HAVE ITEM FOR OPERATORS, 
ARCADE OWNERS, AND TECHNICIANS 


PHONE COLLECT 
FOR FURTHER INFORMATION AND PRICES 


onty! $12,95 


(send check or money order/includes freight) 


**DISTRIBUTORS FOR THE COMPLETE NSM LINE** 


«& 
“FIX-IT FLOW CHART S~s Columbia Vending Service, Inc. 
515 So. Shaw, Richmond, MO 64085 // ¢; cS 6424 Frankford Avenue @ Baltimore, MD 21206 


Cy 
(816)776-5938 SA 


(Sorry—no collect) & 


(301) 485-3700 
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A Moment Of Silence... 

Monday morning, Gohn 2. Operator found Super Hit” dead, an apparent 
wicide. Efforts were made to revive him, but power could not be restored. The Goust 
(who lwed on the left of Super Hit), had noticed he had been depressed for several 
days. Ms. “Pac-Man (who lived two doors down), said she had been far too busy to 
notice Super Hits mental shate..... 

An autopty showed that Super Hit had only eaten 34 quarters in the last fe 
days and verified the apparent suicide. Our sympathies again to the operator family and 
we hope all of you are very cancful when brunging new super hits into your families... 


| | ahha ae aa es Ari sree $295. Super Pac-Man (ct)............. 1995 
DORR BUGGER 6 ie ks i eens 295. SUE oe od ca teeee se ee ce 595. 
Meee GOE cg. K he Us we eee 495. eer Five (SG). ok ch dees wis tas 595. 
RE oF ae bk Bh ese bee 1195. a ae errr re eters 7 395. 
EOD ok ks obo 54 SERS oes 295. Beet TMOG bes ence ewe wr eenee 295. 
Deere & i iS eee ew is 1995. PEI ss dk: -e yp g'e Sal Ol ae 995. 
SF oo: 2395. eee rer 495. 
Cosmic Avenger ............... 495. Super Breakout................ 295. 
COINS naire sc ne ag Kee a 1495. CS | Peer rrr eT ree 1295. 
a! A | ae eer eae rete ea 650. PE hw oo ek ee eee ee 1295. 
i, | aaearera sent. Gr emerat eeirira s a oe 795. WN NOUN oe xisia 3 eee oe see 2495. 
Ge oir a aw Pes es 495. Rts a v's 6s 2 eae oe ee 1695. 
og haere ree ee 1495. NOR egos ss eee aoe 595. 
Donkey Kong Jr. ............... 1495. Haunted House ................ 795. 
re EN oe aes eS ee 395. Vanguard (et) 2.4 6. vi aie os oes 495. 
OO a 6a we ba eee oo 1295. Astro Invader (ct).............. 395. 
EMER POROE oes cos has oes 595. Wh ae 6 8 5-4 2 -o'e ee 1595 
PVR oo bee ae ees 1195. ME 25 6 6.6 6 045 4 ee 350. 
i, See ee oe eee ee 495. Space Odyssey ................ 495. 
SPREE L EEE Ce ee ore eee 1995. Soace Firebird... .. ss sei was dee 495. 
Can bee aes oe eee ns 695. Ground Shaker ................ 350. 
WAG oe Siok acl hws he oa ee 595. a. eee oo reer 495. 
Jack the Giant Killer............ 650. DN sb i os 5 eee 195. 
WEG. POG-TION 65066 5 OF rsa eee es 1795. a ee ee are ee nee 195. 
Missile Command .............. 495. JUST IN! (New) 

i ee er en ar eres a $550. Xevious 

BE id Gs alan d whi ds 2 dee Sees 350. Munch Mobile 

BOUGEY POV ccc cslccccrexenb es 895. Bump N’ Jump 

oo a a rn era 695. Nibbler 

PAG WOOO on Se bn eet hee canes 1395. Front Line 

Pit PONTO 6 ke cee Laces 395. Millipede 

Qix oe teevoaeooeeeteee ee ee wee ant ht eo te © 6 6 595. Popeye 

MONGRUE 63 i536 vos Seas Hee ee 4 695. Q* Bert 

Rapid Fire ein wh @yiem i We Vehie was wl lel ce) ses ol a) aw ow 350. Joust 

ONO, 6) he nd ve ae Rae Bie 495. Time Pilot 

SUPOP COMI occ own ose Sees 495. Buck Rogers 


CALL FOR COMPLETE LIST! 
FAMILY AMUSEMENTS, INC. 
Rt. 1, Box T-122, Charles Town, W.VA 25414 All the new games come 

(304)725-0047 with anti-gravity now. 
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Paul Janda (left, rear) of Wizard’s Castle, a Canadian chain of video 
arcades, presides over the play of two videos contributed by Wizard’s 
Castle in conjunction with Atari to the recovery ward of the Sick 
Children’s Hospital in Toronto. A similar presentation was also made to 
Toronto’s Addiction Research Foundation. 


Trick shot artist Mike Massey shows that pool balls can fly during an 
exhibition at the C & N Sales Company’s Ist Annual 8-Ball Pool Leagues 
Singles Tournament held in Mankato,Minnesota.C & N’s Minnesota 
leagues include 98 teams and more than 700 players. 

This year’s tournament victor was Bill Bohrer, who took home first 
prize money of $600. Diane Medford won the women’s division and $175. 


Terry Sullivan has been named vice 
president of manufacturing at 
Bally/Midway Manufacturing 
Company. Sullivan was promoted 
from director of the same division. 
He has been at Bally for 22 years. 


Jerry Marcus has been named 
executive vice president of sales for 
Atari’s coin-op division. Marcus 
moves over from Bally Midwest. 
He presided over the Chicago dis- 
tributorship for six years. 

“I’m leaving a first class organi- 
zation and joining another first 
class organization,” said Marcus 
who was admittedly looking for- 
ward to the California climate. 

Marcus, 52, has been employed 
in the coin-op industry for 26 years. 
Before Bally, he was with Seeburg 
and Rowe International. 

Marcus’ arrival at Atari frees 
Don Osborne to concentrate on 
areas of marketing aside from sales, 
specifically Atari’s aggressive public 
relations and public affairs efforts. 
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JUMP TECHNIQUES 

%& When you JUMP you can land on 
and explode opponents’ cars with 
‘no harm to your own. 

%& When you are “in a tight spot” and 
pressed in by your opponents, save 
your car by JUMPING over them. 

¥%& Remember you must be travelling at 
!O0Omph or more before you can 

~ JUMP. 

% Always watch for the “WATERWAY 


AHEAD” warning sign and be prep- 
ared to JUMP. — 


THE LEADER IN INTERCHANGEABLE GAMES 


> Bump ‘N’ Jump on the heels of BurgerTime proves Data bas | is the only inter- 
changeable system to buy. We're in it for the long haul. 
> Dont buy boards of marginal or dead games—buy the Data East system that — 


guarantees you a steady supply of quality games. 


> Data East has PROVEN it can give you 10 top games on its interchangeable 
system—NO ONE ELSE CAN MAKE THAT STATEMENT. 
> BurgerTime + Bump ‘N’ Jump = Profitable Operations. 


How fo play 


@Move 8- -way lever to bump other cars off the road 
for points. 
@ lever up increases speed, Lever denn decreases speed. 
@ Use jump button to avoid attacking cars, 
water and other obstacles. 
@ Your car is destroyed when it runs off the road. 
Game ends when all cars are gone. 


Caution-contact with other cars knocks your car out 
of control, use lever to recover. 


© COPYRIGHT 1982 BY DATA EAST USA, INC. ALL RIGHTS RESERVED. __ 
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ae eee The Q* bert Qraze is here. qrazy qreaturestoapinballfantasy ~~ 
ee os Gottlieb’s new video game is game—the perfect companion for | 
delighting piayers of all ages and Q*bert at your location. fe ope OE 
collecting strongly since its debut | Call your Gottlieb distributor PH 
at AMOA. today.Letyourcollectionsflyhigh = —s_—" 
Now, Q@*bert’s Questbringsthe with Q@*bert and Q*bert’s Quest. 


éx0ttlieb 


D. Gottlieb &Co. 165W.LakeSt. Northlake,IL 60164 (312)562-7400 
Toll-free Service Hotline: (800) 323-9121 InTIllinois:(800) 942-1620 


A Columbia Pictures Industries Company rr 


